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tlerns shown 


B1236—Black kid, gray stitching, Joy 
last, 2 inch Cuban covered heel. AAAA 
BGs nan seessgsstddwecasecousenee $3.85 


B1237—WHITE kid, 2 inch Cuban 
covered heel, Joy last. AAAA toC. $3.85 
Delivery on Whites April Ist 


B1224— WHITE Beaubuck, Joy last, 
2 inch leather heel. AAAA toC.. .$3.85 
Delivery on Whites April Ist 





B1010—All Blue kid, white piping, 
Gladys last, 2Y% inch Boulevard covered 
heel, AAAA toC.......cecccccceee $4.00 


B1185— Black patent vamp, black Gab- 
ardine quarter, Gladys last, 244 inch 
Boulevard patent heel. AAAA to C. 
$3.85 


PO eee meee eee ee ee meee eee e eee sees 


WINONA 








B1041—Blue kid, Joy last, 24% inch 
shaped Cuban covered heel. AAAA to 


CORO e meee weer er eeeeeeseeeeee 
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FOOT REST FOR 


PROSPERITY NOW 


VER 12,000,000 messages this spring alone! 
Six great magazines broadcast the Foot Rest 
story to the women of America... augment the 
already firmly established Krippendorf prestige... 
direct new customers to you. Women know and re- 
spect the mark, ‘“‘Guaranteed by Good Housekeep- 
ing as advertised therein,” on all Foot Rest Shoes. 


Foot Rest gives you Qualily Shoes — nationally 
known and respected since 1871; outstanding val- 
ue to retail at $6.50 to $7.50... New Line—Sen- 
sational new features that give comfort a new 
meaning . . . New High Style—Sets new standards 
of beauty and distinction in 1936 footwear... Vig- 
orous Dealer Support— Focuses national advertis- 
ing on your store—on your Foot Rest Shoes... 
PROFITS—Pays you a good margin with adver- 
tised, established resale price. Line up with this 
new leadership for repeat business and perma- 
nence. Wire or write today for full details and 
spring catalogue of beautiful new Foot Rest Shoes. 





EVERY KRIPPENDORF SHOE IS A SEWED SHOE 





To retail at nary oe 
$6.50 to $7.50. he cel, Right: 
Slightly higher erfect Bt 
Denver West. an 





When writing advertisers please mention Boot and Shoe Recorder 





‘These Magazines 
™ Carry Foot Rest Story 
: © Vogue 
~ © Good Housekeeping : 
> @ McCall's : 
“. @ Harper's Bazaar 
* @ Ladies’ Home Journal / 
- © Sunset 
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VOICE of the TRADE 


THE Mark Twain centennial this 
year gives the whole world an op- 
portunity to pay tribute to the 
great American author who cap- 
tured eternal youth and preserved 
it in Huckleberry Finn, Tom Saw- 
yer, etc. 

Mark Twain was born in Flor- 


ae 


ida, Missouri, on November 20, 
1836. The large exhibition room 
on the first floor of the New York 
Public Library at 42nd Street and 
Fifth Avenue is filled with the 
original manuscripts, letters, pic- 
tures, etc.—invaluable records of 
his achievements here and abroad. 
In one manuscript we find the 
following: 

“You may think it a good 
thing, perhaps, to write for the 
amusement of the public, but it 
is a far higher and nobler thing 
to write for their instruction— 
their profit — their actual and 
tangible benefit.” 








* * * 


JOHN GUERNSEY, editor of the 
Retail Ledger of Philadelphia, says: 


“There will be no Summer slump 
this year. The payment of the sol- 





diers’ bonus will release new buying 
power this Summer and Fall equal 
to about 9 per cent of the total net 
retail sales in 1935 for the United 
States as a whole. The total poten- 
tial purchasing power is estimated 
at $2,491,000,000, of which it is 
roughly estimated that about one- 
half will be spent within the year.” 


* * * 


eJOSEPH F. COSGROVE of D. W. 
Cosgrove & Company, Marlboro, 
Mass., says: 

“The only fault I can find with 
the Boot anpD SHOE RECORDER is 
that you have so many good things 
in it I can hardly absorb them all 
in one week’s time. And as far as 








the style features of shoes are con- 
cerned, fashion moves so fast that 
after a week they are out of date. 
But that is not your fault. 

“T wish you the happiest of what 
is left of the new year and sincere- 
ly hope that ‘old man depression’ 
is snugly tucked away in his final 
resting place long before we reach 


1937.” 
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MIAX KUMMEL, MLD., of New- 
ark, New Jersey, defines a good 
foot “as one whose arches are in- 
tact, whose ligaments are ‘uniform- 
ly tense, whose muscles are evenly 
balanced, whose circulation is free 
and unobstructed and whose nerves 
are not impinged upon. 














“Remembering Oliver Wendell 
Holmes’ conception of walking as 
a ‘perpetual falling with a_per- 
petual self recovery,’ it is easily 
seen why a good pair of feet is 
essential for the absorption of the 
stress and strain of our daily 
walks.” 

* * 

@NE of the high spots of the 
Joint Styles Conference, which will 
take place at the Waldorf-Astoria, 
March 30 and 31, will be an ex- 
hibit of shoes collected from peo- 
ple who are well known to the pub- 
lic. This is the only shoe collection 
of its kind in the world; and is a 
result of the efforts of F. J. Mur- 
ray, executive secretary of the Shoe 
Club, Inc., of New York. 

The exhibit will be shown to 
the industry for the first time at 








the Joint Styles Conference and 
will contain more than 100 shoes 
from such prominent people as 
Charlie Chaplin, Lily Pons, Bette 
Davis, Professor Einstein, Babe 
Ruth, Red Grange, Jack Dempsey, 
Joe Louis, James McAdoo, Alfred 
Sloan, Jr., Bing Crosby and many 
others in the realm of stage, screen, 
politics, finance, sports and busi- 
ness. 

Prior to the trade showing of this 
famous footwear, a press showing 
is to be held at the Hotel McAlpin 
on March 26th. Movie news reels 
will be taken and representatives 
from daily newspapers and fash- 
ion publications will attend. To 
add more color, movie stars have 
been invited and a style show will 
be held under Kleig lights. 


* * * 


HIAROLD DENNY, correspondent 
for the New York Times in Mos- 
cow, writes: 
“Although both 
and real wages as expressed in 
purchasing power are very low 
throughout the Soviet Union, Rus- 
sians have a curious attitude about 
prices that enables them to accept 
shocking prices quite calmly. Thus, 
a Russian woman whose income 
could hardly be more than 1000 
rubles a month displays shoes she 
has recently had made for 175 
‘that is very 


money wages 


rubles, remarking 
cheap. 

“But that is $7 at the value of 
the ruble in actual purchasing 


power, and, expressed in terms of 
the ratio of price to salary, is 
equivalent to $30 to a New Yorker 
earning $200 a month.” 





eB AY D. RUNKLE, divisional mer- 
chandise manager of B. Altman & 
Company, New York, says: 

“The real problem about com- 
petition, as I see it, is how to re- 
main sane and sensible about it 
all. When we make a fetish of 
anything we are in grave danger 
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TELL AND SELL THE 
LIU 


MARKET 


OU 


—cC. O. Sherrill, President of the 
American Retail Federation re- 
cently referred to the retail trade 
as the third largest industry in 
the United States. 

—"'Individual members of this in- 
dustry," said Mr. Sherrill, ‘are 
constantly in touch with the in- 
terests and activities of approx- 
imately 100 million American 
people who shop daily in the re- 
tail stores throughout the land." 

—No one, in the whole scheme of 
industry, knows better the con- 
sumer's philosophy of needs and 
wants and buying moods than the 
retail merchant who is in such 
constant and intimate contact 
with his public. 

—The retail merchant is the natural 
selector of merchandise for his 
community; and the manufacturer 
who thinks he can win consumer 
acceptance over the merchant's 
head, without winning his ac- 
ceptance as well, is exhibiting 
very poor judgment and wasting 
much good money. 

—Tell and sell the merchant 
and he will tell and sell the 
millions. 


Sais gb Tit on. 


President. 

















of losing our balance and judg- 
ment. And the meeting of compe- 
tition comes close to being a fetish 
at times. A very real danger exists 
when we pay so much attention 
to our competitors that we have 
none left for our own affairs. If 
we would all give more thought 
and attention to the creative de- 
velopment of our own businesses 
and to the problem of how we may 
better serve our customers, then we 
would not need to give so much 
time to our competitors. 

“Of course, no sensible man 
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would say that competition should 
be totally ignored. As a merchan- 
diser, I would want to know what 
cther stores were doing as a check 
on my own alertness, particularly 
in finding the fastest selling items. 
Meeting price competition is only 
one phase of meeting competition. 
The best possible antidote for all 
kinds of competition is an alert, 
fast-moving organization that keeps 
the other fellow humping to keep 
the dust out of his eyes.” 


* * * 
6¢@)FFICIAL BUSINESS: 
Two prankish boys... a dare... 
a splash! 
The watchful eye of a police- 
man... 
No time to remove a uni- 
form... 
A frantic plea for a_pul- 
motor . 


Life must be kept within an almost 
still body ... 


This is someone’s son. 


“Nineteen thousand three hun- 
dred and thirty-one such brave men 
stand ready to risk their lives for 
you, stimulated to heroic acts by 
the common badge they wear upon 
their chests—that of the New York 
Police Department. How do we 
regard the personal bravery and 
physical courage of an army of 
men classified in most minds as 
traffic ‘cops’?-—19,331 men—and 
women, too—for whom policing is 
a complex job. 

“In this city alone, thousands and 
thousands have been mobilized to 
discharge complex duties no story 
could entirely include. Your home 
‘belongs’ to some policeman to 














whom it has been entrusted. Your 
business is theirs, too; if unre- 
stricted, might it become injurious 
to public welfare? Hundreds walk 
among you, without even the usual 
identification of a uniform to bear 
witness to their public work. Plain 
clothes men and patrol women 























work under cover so that you may 
be guarded against crimes.” 

The above is part of the human 
interest advertising written and 
published in recognition of the po- 
lice of New York by the Coward 
Shoe Stores of New York, Brook- 
lyn and Boston. The tribute to 
the police filled half a page in 
illustration and type—Honoring 
Those Who Honor the Com- 


munity.” 
*% * * 


SHOE output for New England 
states, as reported by the U. S. 
Department of Commerce: Massa- 
chusetts, 75,000,000 pairs in 1935 
against 71,600,000 pairs in 1934. 
New Hampshire, 29,000,000 pairs 
in 1935, against 24,200,000 pairs 
in 1934, Maine, 25,500,000 pairs 
in 1935 against 20,000,000 pairs 
in 1934. Each state made large 
gains in the last quarter. 


% % % 


SKYRIDER record! Trade hook- 
up with an air record attempt in 
April. Bob Buck, the famous young 
aviator and holder of six important 
junior air records, will challenge 
all existing air records some time 
in April, with his new Lambert 
monocoupe—which has been chris- 
tened “Sky Rider.” 

Buck’s special qualifications are 
his youth and his amazing accom- 
plishments in the past, that have 
made him not only a hero to other 
boys, but a record-challenger with 
sound chances for success. He 
first stepped into fame in 1930 
when, as a red-headed sixteen-year- 
old, he broke both East-West and 
West-East transcontinental junior 
air records, the latter in 23 hours 
47 minutes. He added, in 1931, a 
new junior record from New York 
to Havana, Cuba, and return. In 
1932 he established the junior rec- 
ord from New York to Mexico City, 
and junior and senior records from 
Mexico City to Los Angeles. The 
last-named is the only one that 
has since been broken. 

Buck’s attempt will be the first 
to fly so small a plane—the “Sky- 
rider” is only twenty feet in 
length. 

Tying-in with publicity are Sky- 
rider radio newspaper and maga- 
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zine promotions featuring Bob 
Buck and dealers’ window displays, 
including photographs of Buck and 
his plane—planned by Badger, 
Browning & Hersey Advertising 


Agency for the Belle-Meade Divi- 
sion of the General Shoe Corpora- 
tion. 





*¢ HAVE not spent all my sport 
shoe money by any means,” de- 
clared Alex Hamilton, who does 
the buying for the five Hamilton, 
Inc., men’s shoe stores in Los 
Angeles and San Francisco. Then 
he went on to say: 

“First, I want to see just what 
influence all these crazy clothes 
styles the men are wearing so much 
will have on the retail shoe busi- 
ness. So far we are seeing the 
wildest collection of men’s clothes 
being worn that we have ever ex- 
perienced. More different types of 
men are wearing loud shirts for 
business wear and very loud 
clothes for sports wear than ever 
before. Men who are ordinarily 
classed as conservative dressers 
are appearing at the country clubs 
and at the desert resort places in 
some of the most extreme styles. 

“I do know we cannot buy a 
world of wild fancy shoes, until 











we find out just how strong this 
tendency proves to be—whether it 
is just a Spring fantasy or a real 
trend. Take the current phase of 
men wearing so many green clothes. 
We had some off-color gray re- 
versed calf shoes come in which 
had a decided green cast. While 
we were debating about returning 
them, some of the boys showed 
them and the first thing we knew 
the entire lot had been practically 
cleaned out during the first week 
of warm weather selling. These 
shoes were just the right shade for 
the green clothes.” 


* *% * 


CENTENNIAL of ready - made - 
shoes is close at hand, if not 
already here. The term ready-made 
is no longer familiar to shoe fitter 
or shoe wearer. It’s even more 
obsolete than the term stage-coach. 
Yet time was when the customer 
called for a pair of ready-made 
shoes, if he wished shoes immedi- 
ately, and at a popular price. And 
he ordered a pair of custom-made 
shoes if he wished a pair of fine 
shoes and was willing to wait for 
them. 

It was about 100 years ago this 
time that ready-made-shoes began 
to get common, and the supplies of 
them steadily increased as little 
factories multiplied and increased 
their production. 

Now it’s taken for granted that 
all shoes (except 1/1000 of 1 per 


cent) are ready-made. 








s 
= 
HUNTER- 





"You may not believe it, Ned, but | saved $1.49 at that shoe sale." 








AMERICAN prosperity depends upon the welfare of 
the worker. In 1929 families with earnings between 
$1,500 and $3,000 a year represented more than half 
of all families, and their share of the national income 
was about 60 per cent. It was the prosperity of this 
class which gave the United States her enormous ca- 
pacity to consume. 

The “American System” is based upon this broad 
class of people who, in an economy founded on private 
initiative, earn more than a mere subsistence wage; 
who are able to buy more than one suit and more than 
one pair of shoes; some of whom can even afford a 
car, a radio, a vacuunm:-cleaner and a movie two or 
three times a week. 

In the depression, this class shrank considerably and 
in spite of the upward trend since early in 1934, the 
“American System” is still far from the pre-depression 
level. With widespread unemployment, with 16.5 
million people on relief, with a national debt of 30 
billions, the problem of recovery still hangs in the air. 

Three remedies are suggested to bring buying power 
back to the old par. 

There is one group of social doctors who want to 
cure Uncle Sam by stimulating his system with a good 
dose of inflation medicine. Their philosophy is based 
upon the assumption that all that is needed is inflated 
purchasing power, and higher production and a better 
standard of living will be the natural result. But the 
inflation-magicians overlook one point: The artificial 
increase of business activity is effective only as long 
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MORE SHOES AS 


é: ina tbr fe AN 








as inflation continues. Strangely enough, experience 
proves that inflation is just the way to destroy the 
buying capacity of the wage-earner. Prices advance 
more rapidly than wages or salaries. During the Civil 
War inflation, for instance, real wages dropped about 
fifty per cent. Sixty years later, the experience was 
duplicated in Germany during the inflation there. The 
prime purpose of the American economy is to raise 
the level of real wages, not to lower it. Inflation, 
therefore, cannot be considered a short cut to 
prosperity. 

Another group of social surgeons would cure the 
patient by a blood transfusion from the strong limbs 
of the social body to the weak ones. This method has 
been applied in European countries. Its recipe is: 
Equalize conditions between the healthy over-privi- 
leged and the suffering under-privileged, and you will 
secure at least a subsistence standard of living for 
everybody! Increased taxing of the wealthy classes, 
providing pensions for the aged and invalid, and re- 
ducing hours in order to spread work are the principal 
means applied in this operation. The method may be 
sound in Germany and Italy where it originated. These 
countries have problems wholly different from the 
American picture. 

If applied to this country, the European methods 
would prove poison rather than remedy; they would 
destroy the purchasing power of these very classes, 
whose consumption capacity is to be increased. 

The social-security policy tends to affect largely 
the millions between the “rich” and the “poor;” in 
securing the minimum subsistence for everybody, this 
policy confines increasing numbers of income recipi- 
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A SYMBOL OF 


Stata 





ents to this minimum standard of living, Are the 
proponents of social security aware of the contribu- 
tions exacted from the European working classes? 
Do they know that in Germany every worker has to 
contribute 6.5 per cent of his income to the insurance 
fund, besides old-age and sickness insurance and the 
income tax? This income tax not only halves incomes 
of more than $20,000 a year, but also takes $135 out of 
the $1,000 per year wage. Do they know that the 
British revenue tax in 1935 was five times that of 1914? 

The second argument against the economic sound- 
ness of the “social security” policy is based upon 
reason. You cannot kill the goose which lays the 
golden eggs. 

Some people suggest that the consumption capacity 
of the working classes could be achieved by taxing 
the rich exclusively. They point out that in 1929 
only 2.4 per cent of the American people accounted 
for 23 per cent of the national income. This is doubt- 
less true. But this amount is by no means open to 
redistribution. The percentage of 1929 is likely to 
have decreased considerably when depression exercised 
its disastrous effect on income and property. A good 
deal of the income of the wealthy goes for philan- 
thropic purposes as well as taxation. It cannot be 
distributed a second time. Moreover, large portions 
of the income of the wealthy are withdrawn from im- 
mediate consumption by savings or investments. On 
the average, American families with an income be- 
tween $6,000 and $10,000 save about one-fourth, 
those between $10,000 and $20,000 more than one- 
third, and those with more than $100,000 about one- 


half of their net income. Thus, the high income classes 
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by 
REINHOLD WOLFF 


Dr. Wolff is an international authority on 
the nationalistic attitudes of people; lawyer, member of 
Berlin bar, adviser to trade associations in Germany, 
and now a keen student of the American System. 

We explained to him that at a recent convention we 
had occasion to point out that in America people en- 
joyed the American standard of subsistence and above 
that had money to spare for such luxuries as additional 
pairs of shoes, more suits and dresses, radio, movies, 
automobiles and other things; and yet was able to pay 
taxes and cost of government . . . all because in this 
country we encouraged a spirit of initiative and denied 
to no man the use of the ladder that reaches the top. 
Life, and business come first in America—qovernment 
is in third position. 

We endeavored to show, in contrast, the regimented 
lives of people in Germany, Italy, Austria, Russia and 
other lands. To use the same idea of living levels, 
people in these, in the main, have what we term a 
"skimmed milk" level of subsistence. Most of the cream 
goes to the government to operate its many controlled 
activities. The margin left over for people at large to 
have the luxuries—more shoes, more clothes, more enter- 
tainment, more education, more insurance, cars, radios, 
etc., is so small that life had very little in the shape of 
tangible enjoyments. 

A free people buy more shoes and everything—a 
controlled people must give government first considera- 
tion. 

Dr. Wolff took these examples of ours as a key and 
developed the philosophy of the American standard of 
living, which we are here pleased to present. 


EDITOR'S NOTE. 


share in general consumption to a comparatively 
smaller extent than the middle classes. 

Finally, the share of the rich in the general con- 
sumption is usually overestimated. In 1929, families 
with more than $10,000 annual income accounted for 
[TURN TO PAGE 43, PLEASE] 











MARCUS RICE 
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The 


in a Timely Message for Merchants just before the Fall Style 


Conference Says: “There's no quess-work about style.’ 


THERE is no guess-work about style. 

Certain intuitive processes may make it seem that 
way, but these reactions are based on some consumer 
experience and reasoning, definitely influenced by the 
previous season’s experience. For example, patent 
leather becomes a prominent fashion influence in the 
later Fall months of November and December—it must 
certainly follow that it will carry on into Spring with 
a very definite acceptance. 

Twice a year we make it a point to discuss women’s 
clothes with various style authorities in New York. We 
make an appraisal of colors that will be popular . . . 
try to discover the new lines in women’s wearing 
apparel question these authorities regarding 
skirt lengths what their observations are on 
period fashions and other details that may influence a 
style trend in footwear. 

When we have absorbed the complete style picture 
in women’s garments we follow this up by making the 
rounds of custom shoe manufacturers, particularly 





those that have foreign connections. We discuss with 
them the adopted style trends of Paris and the continent 
and any ideas that may indicate the adoption of these 
trends for fashion development in this country. 

In our style analysis another important point is to 
talk with other experienced buyers, who are keen ob- 
servers of style in shoes, bags and accessories, prin- 
cipally in New York, Texas and California, where so 
many of our accessory and style trends originate. We 
seize every opportunity to contact those buyers in this 
field, who have made recent European trips, in order 
that we may watch any new developments abroad that 
may later become a fashion trend here. 

We find a wealth of knowledge in discussing with 
last makers any new developments in this particular 
trend of the industry. Fit is so important today and 
such rapid progress is being made in the advancement 
of scientific lasts that we believe this is most essential 
to keep pace with this progress. Quite frequently, from 
our knowledge gained on our exploratory trips, we 
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develop a style of our own, which we believe is prac- 
tical for our own locality. 

We also try to avoid colors and materials that oppose 
our personal tastes, particularly those that do not seem 
to fit and that obviously tell us they will not have a 
cutsomer acceptance. 

When we have made a survey of all of these fashion 
points, we then go back to their practicability and ac- 
ceptance by the consumer in our own locality. This, 
of course, requires a full knowledge of your customer 
demands. For instance, extremely heavy shoes will 
not sell in St. Louis regardless of their style importance. 

However, when we are in doubt regarding a trend, 
we are prone to try out a small selection to test the 
salability of a particular style. When we make this 
test we do not always try out the style in the high 
priced range. Frequently we adopt this practice in the 
medium price range. We do this, because in medium 
price shoes we have a greater opportunity of getting 
the customer reaction on shoes from $6.00-to $8.50 
than we would in shoes from $10.50 to $16.50. 

Twice a year, in May and November, we survey every 
line of shoes that we can possibly contact, so that no 
new style, last or material development in our indus- 
try is overlooked. However, we only buy from our 
regular resources between these two periods. 

At the beginning of the season in January, we spend 
a great deal of our time on the selling floor, interrogat- 
ing customers for their reaction, discussing the styles 
adopted and bought in order that we may get this con- 
sumer reaction to assist us in our future buying pro- 
gram. While style depends primarily on customer 





Marcus Rice Says: 


"We do not plunge on any new style.” 


"We believe we can educate our customers so thorough- 
ly in our sponsorship that they will believe in us and 
accept as authentic a new style trend when we feature 
it," 


"We try always to maintain staple stocks.’ 


"It is just as important to know when to get off a style 


as when to adopt it." 


"The majority of our mistakes are made in the original 
purchase, but we try not to duplicate them after testing 


the style on our selling floor.” 





SHOE BUYER’S PLATFORM 










by 
MARCUS RICE 


Merchandising Manager, Famous-Barr Co., 
St. Louis, Mo. 


Chairman of Style Jury at National Shoe Fair and a 
dynamic figure in the industry, Mr. Rice, a Harvard 
man, made a mark for himself as a shoe manufacturer, 
then went with Famous-Barr Co. as buyer of the women's 
shoe department. Later he was made merchandising 
manager of the shoe department, with the additional 
responsibility of merchandising four other departments. 
Recently he was made merchandising manager of 28 
departments in the Famous-Barr store, but he will always 
remain—First, LAST and always—a shoe man. 





acceptance, sponsorship in many instances by certain 
stores is an important factor. We frequently experi- 
ence this condition. We believe we can educate our 
customers so thoroughly in our sponsorship that they 
will believe in us and accept as authentic a new style 
when we feature it. WE DO NOT PLUNGE ON ANY 
NEW STYLE. 

We always try to maintain staple stocks. 

IT IS JUST AS IMPORTANT TO KNOW WHEN 
TO GET OFF A STYLE AS WHEN TO ADOPT 
IT. In the last analysis we try to maintain a balanced 
stock. By that we mean a reasonable proportion of 
straps, oxfords, sandals and pumps in the ratio of their 
style importance. For example, this Spring with the 
return of pumps, particularly in patent and tan calf, 
we have taken some of our normal appropriations 
from oxford-ties and placed it in pumps. 

We have also taken away some of our normal appro- 
priation for oxford-ties and put it into the broad one 
strap, knowing that tailored clothes are fashion and 
harmonize more appropriately with sport types in 
sueded leathers. 

The majority of our mistakes are always made in 
the original purchase, but we try not to duplicate them 
after thoroughly testing the style on the selling floor. 


Most important to all of us is to know when 
to stop buying. This is determined by the seasonal 
trend—weather—customer buying habits and all 
factual information available from past expe- 
rience. 












































For thig tailored cock- 
tail] suit Patou uses dark 
blue linen, making the 
bolero jacket in novel 
double -\breasted style 


A Chanel model in navy blue, with elbow sleeves. 


with new flared collar, plastron 
and cuffs in white pique. 
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WITHOUT over-emphasis there is, still, a strong 
current of Oriental influence affecting the Paris collec- 
tions for Spring and Summer. The Chinese Art Ex- 
hibition of London is largely responsible. In addition, 
a certain amount of inspiration derives from the ex- 
position in Paris of Flemish paintings, while the in- 
fluence of the play “Margot” with its 16th century 
setting is, of course, the promotional idea that has 
been picked up in America and already widely 
exploited. 

The Eastern influence reveals itself in color, em- 
broideries, patterns of printed fabrics, and not a little 
in garment design. Mandarin jacket types, not new, 
gain fresh impetus. Tunics introduce themselves in 
day and evening models. Certain dresses, notably some 
by Molyneux, are side closed from under the arm in 
distinctly Chinese manner. 

The Margot influence in clothes expresses itself 
chiefly in puffed shoulder treatments and high, ruffed 
[TURN TO PAGE 38, PLEASE] 
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CONSIDERABLE promotion is being given shoe de- 
sign in Paris, through the adoption by leading dress- 
makers of correct shoes for each costume being shown. 
Formerly the mannequins’ footwear was uniform, some- 
thing to go with everything without changing. Thus 
black or blonde satin pumps reigned supreme. 

A decided change has come about. Schiaparelli 
sponsors Bunting’s shoes, Maggy Rouff chooses Enzel’s 
Patou Ascotte, and Jodelle selects Edith’s models for 
afternoon dress, using her own footwear designs for 
sports. 

Two shoes by Bunting creating special interest at 
Schiaparelli’s are sketched, one a new sports boot, the 
other a flat heeled evening sandal. There is no question 
that as far as Paris is concerned, boots of this type 
hit the high spots in sports footwear. : 

Bunting calls this novelty simply “the little boot.” 


SPRINGTINVIE: 


Shoes In The Dressmakers’ Showing 


The flat-heeled, square-toed "little boot'’ as 
designed by Bunting and featured by Schiaparelli, in natural! 
linen and brown grained calf. Note cut-outs on heel and vamp, 
and also the vertical sides of the narrow toe. 


Afternoon shoe in dark green kid, with light green piping grad- 


uating into a pleating at one side. Model from Bentivegnagy, 


This low heeled evening sandal by Bunt- 
ing was chosen by Schiaparelli in black 
crepe de Chine with gold kid appliqué 
strapping on the toe, and interlaced 
neers of black and gold supporting the 
eel. 


Typical narrow, square-toed model from 
Bunting with vertical vamp sides. An 
evening slipper combining two shades 
of lamé crepe de Chine, chartreuse 
color overlaid with navy in scalloped 
outline. 


Laced afternoon shoe from Bentivegna, 
combining brown patent leather with 
brown seakid, and featuring perforated 
design each side of lacing. Note the 
“up-side"’ down lacing. 
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by 
ALICE MAXWELL APPO 


PARIS EDITOR, 
BOOT AND SHOE RECORDER 


He makes the style, despite its height, practical for 
Summer by developing it in natural linen for Schia- 
parelli, cutting out the counter or heel, and slashing 
an opening also in front. 

Other sports boots creating somewhat of a furore 
are those of Jodelle. The colored soles and heels give 
a sensational touch, as in a boot of brown calf with 
leather sole and flat heel in bright green, the wide calf 
lacing in green also. This heavier type of boot is dis- 
tinctly lacking in Summer feeling, at least as far as 
the American climate goes, but certainly gives every 
indication of being an interesting Fall and Winter 

[TURN TO PAGE 38, PLEASE] 
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THE Style Conference is an institution in the 
shoe industry. Perhaps it’s no exaggeration to 
say that it is one of the most important organized 
activities of the industry. Sponsored by the 
National Shoe Retailers Association and held 
semi-annually in conjunction with the showing of 
American Leathers by the Tanners Council of 
America, the conference attracts representatives 
of all branches of the trade and provides a forum 
for advance discussion of style trends for the 
season ahead. 

The meeting to be held at the Hotel Waldorf- 
Astoria, in New York, March 30-31, will be the 
26th Consecutive Style Conference held for the 
shoe industry. No institution could have carried 
on without interruption for so many seasons, and 
continued to hold the interest of merchants, man- 
ufacturers and tanners, as well as shoe travelers 























L. E. LANGSTON 
Manager N.S.R.A. and General Chairman of Style Conference 






GEORGE B. HESS 
PROGRAM N. Hess’ Sons, Baltimore, Chairman Men's Style Committee 


Monday. March 30, 1936 
Jade Room—3rd Floor—W aldorf-Astoria Hotel 








10:30 a.m.—_O PENING 


RESUME OF COLORS 
George H. Mealley 

Chairman, Color Committee Tanners’ Council of America 

ASSEMBLING OF COMMITTEES 

11:00 a.m.—WOMEN’S STYLE COMMITTEE 

Jade Room—3rd Floor 


Thomas F. Callahan—B. Altman & Co. 
Chairman 
11:00. a.m.—MEN’S STYLE COMMITTEE 

Assembly Rooms L, M, N—4th Floor 


George B. Hess—N. Hess’ Sons 
Chairman 






























11:00 a.m.—CHILDREN’S STYLE COMMIT- 
TEE—Assembly Rooms J, K—4th Floor 
A. B. Toomey—Lord & Taylor 


Chairman 










e 
1:00 p.m.—ADJOURN FOR LUNCH 
2:00p.m.—REASSEMBLING OF COMMITTEES 
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Fashions 
FOR FALL 











and all who are connected with the styling and 
selling of shoes, if it did not render a genuine 
service. The Style Conference is the industry’s 
medium for the planning and coordination of 
footwear fashions. Many of the foremost retailers 
of the country make it a rule to attend each and 
every conference because they are convinced that 
these meetings are a source of fashion informa- 
tion which they can obtain in no other way. 
This season’s style conference promises to live 
up to and surpass in many ways those of previous 
seasons. A program of unusual interest has been 
mapped out. It promises to afford two days of 
interesting and inspiring discussion, from which 
all who attend will derive new ideas and new 
angles on the future of fashions which they will 
be able to translate into increased profits, in the 























THOMAS F. CALLAHAN 
B. Altman Co., New York, Chairman Women's Style Committee 







months to come. PROGRAM 
Tuesday. March 31. 19.36 
A. B. TOOMEY Starlight Roof—I8th floor-—Waldorf-Astoria Hotel 






- . d ' . 
Lord & Taylor, New York, Chairman Chil on Style Committee OPENING 


10:30 a.m. 






GREETINGS ..............L. E. Langston 


Manager, National Shoe Retailers Association 











THE NEW IMPORTANCE OF 
FOOTWEAR ............ L. F. Tuffly 


President, National Shoe Retailers Association 










DEVELOPMENTS IN AMER- 
ICAN LEATHERS _.......Hon. James J. Lyons 


President, Borough of the Bronx 
Chairman, Exhibit Committee, 
Tanners’ Council of America 













MODERN INFLUENCES ON 
MEN'S FASHIONS ....... Schuyler White 


Men's Fashions, Hearst Publications 


COLOR MAGIC AND THE 


CASH REGISTER ........ Miss Ruth Kerr 
Miss Rhea Nichols 

















AFTER EASTER—WHAT? ...Miss Estelle Hamburger 
Executive Vice-President, Jay-Thorpe, Inc. 











TRENDS AND INFLUENCES 


OF FASHION LOOKING 
TOWARDS THE AUTUMN 
Eee Mrs. Emmy Y. lves 


Fashion Editor of "Vogue" 
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TO PREPARE FASHION 
FORECAST FOR FALL 


Members of Committees and Advisory Com- 
mittees of N. 8. R.A. Who Wili Consider Men’s, 
Women’s and Children’s Shoes in Conference at 


Waldorf-Astoria, New York, Opening March 30 


The WALDORF-ASTORIA 


THE opening day of the Style Conference, Monday, 
March 30, will be devoted in the main to the meetings 
of the style committees of the National Shoe Retailers 
Association on men’s, women’s and children’s shoes. 
L. E. Langston, manager of the National Shoe Retailers 
Association, will preside as general chairman at the 
opening session, to be held at 10:30 Monday morning 
in the jade room on the third floor of the Waldorf- 
Astoria Hotel. 

George H. Mealley, chairman of the Color Committee 
of the Tanners Council of America, will give a resume 
of the new leather colors for Fall, and after his address, 
the various committees will assemble to discuss the Fall 
style trends and prepare their reports. The Women’s 
Style Committee will meet in the Jade Room, on the 
third floor; the men’s Style Committee in Assembly 
Rooms L, M and N on the 4th floor, and the Children’s 
Style Committee in Assembly Rooms J and K on the 
fourth floor. At 1 o’clock the committees will adjourn 
for lunch, reassembling at 2 o’clock to complete their 
reports, 

The membership of the several style committees 
and of the advisory committees that will assist them in 
the work of preparing the style reports is as follows: 


General Chairman of the N.S.R.A. Style Conference 


—L. E, Langston, manager, National Shoe Retailers As- 
sociation. 


Co-chairmen, L. F. Tuffly, president of the N.S.R.A.: 


M. A. Mittelman, past president of the N.S.R.A. 


Women's Style Committee—Thos. F. Callahan, chair- 
man, B. Altman & Co., 5th Ave. & 34th St., New York, 


N. Y.; L. F. Tuffly, co-chairman, Krupp & Tuffly, 901. 


Main St., Houston, Tex.; M. A. Mittelman, co-chairman; 
Goetz-Mittelman, 1448 Woodward Ave., Detroit, Mich. 
igan. 

F, Paul Riley, Walk-Over Shoe Shop, 510 Fifth Ave- 
nue, New York, N. Y. 

Manuel Gerton, Saks-5th Avenue, Fifth Ave. & 49th 
St., New York, N. Y. 

Edward Cohen, Bonwit Teller's, Fifth Ave. & 55th St., 
New York, N. Y. 


Carl Burgstahler, F. E. Foster Co., 115 North Wabash 
Ave., Chicago, Illinois. 

Paul O. Kuehn, Kuehn Shoe Store, 120 S. Michigan 
St., South Bend, Indiana. 

Albert Gude, Gude's, 7th at Olive St., Los Angeles, 
Cal. 

Schuyler Harrison, Harrison Bros., 551 Main St., East 
Orange, N. J. * 

Wm. Kaufmann, Sommer & Kaufmann, 119 Grant 
Avenue, San Francisco, Cal. 

Joseph Michaels, Saks-34th St., New York, N. Y. 

Amos A. Reeder, Wyman’s, 10 Lexington St., West 
Baltimore, Md. 

R. D. Chastain, Imperial Shoe Store, Beaumont, 
Texas. 

F, Arthur Clark, Chas. A. Stevens & Sons, 19 N. State 
St., Chicago, Ill. 
; Ben Cohen, Kaufmann's, Shoe Department, Pittsburgh, 
a. 
Paul W. Crawford, Crawford Shoe Co., Dayton, Ohio. 
Milton G. Harper, Harper Shoe Co., 1022 Chestnut 
St., Philadelphia, Pa. 

Chas. R. Thompson, Oppenheim & Collins, 35 West 
34th St., New York, N. Y. 

Maurice Miller, |. Miller & Sons, 1554 Broadway, New 
York, N.Y, 

Paul Siegel, O'Connor & Goldberg, 205 S. State St., 
Chicago, Ill. 

Edwin C. Orr, 
Cincinnati, Ohio. 


James Smith, Loeser'’s Shoe Dept., Fulton St., Brook- 
lyn, N.Y. 

Advisory Committee on Women's Styles—S. J. 
Brouwer, S. J. Brouwer Shoe Co., 330 W. Wisconsin 
Ave., Milwaukee, Wis. 

F, H, Bush, Wetherby-Kayser Shoe Co., 727 S, Broad- 
way, Los Angeles, Cal. 

Ronjontin F, Childs, Thos. S. Childs Co., 275 High St., 
Holyoke, Mass. 

Matthew Condon, J.-F. Condon & Sons, 431 King St., 


Charleston, South Carolina, 
{rurRN To PACE 40, PLEASE] 


Potter Shoe Co., 34 East 5th St., 
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Like all Kirkendall Boots, here is a boot 
that is a joy for easy slipping on and off 


Like all Kirkendall Boots which have a ‘knack’ for fitting, and being easy 
to get on and off, these Service Boots are in a class by themselves, 
both for value and price. Where there is work to be done, these 
sturdy light weight boots are not only comfortable, but good looking. 


For hunting, oil field work, hiking, forestry, surveying or prospecting; 
while No. 278 is very popular with stockmen. 


Note the details of construction in the descriptions. These values are 


made possible only by the fact of our large purchasing power and 
skilled boot craftsmen who make only boots the year round! Cataloged 


and priced for distribution through dealers only. 








6097—Extra Quality Men's No. 658—Same also for boys, 


No. 
163%” Waterproof Krom., unlined, : . ', 
soft toe, Viscolized Sole, leather light weight. Boys’: 2/4/5!4, D 


heel, Goodyear welt. C, 'D; 5/\l. No. 278—11 inch, Bootee, Black 


No, 607—Same in Brown heavy 
retan. 

No. 608—Same in Black, but a 
lighter weight moderately priced. 


Calf Vamp, Black Horse Top. 


Leather lined cuff, orange stitch- 
ing. Two full leather soles. 


5/ll, D 
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KIRKENDALL BOOT COMPANY +« OMAHA NEBRASKA ®@ 
AMISRICA’'S LARGEST BXCLUSIVE BOOT MANUPACTURERS 


When writing advertisers please mention Boot and Shoe Recorder 








To preserve the integrity of the merchant and his 
shoes, a rapid return to the rule of common sense is 
recommended. We had occasion to visit a merchant 
this week who showed us one week’s accumulation of 
letters, 90 per cent of which were out-and-out promo- 
tion of rackets, grafts and propositions for the gullible. 
The merchant said that never in his experience had he 
been exposed to so many demands to shake him down 
for a few dollars for this and that. 

He said: “I have had to be so hard-boiled that I 
am afraid that I draw the line a little too tight, but 
nevertheless I am judging every letter that wants me 
to contribute money, on the basis of: ‘Is it in the 
line of business and a proper charge against the busi- 
ness or is it something sentimental, something chari- 
table or straight out-and-out racket?’ For the sentiment 
and the charity, we have a definite percentage of money 
allocated over the period of a year. For the rackets, 
we are standing firm—not one cent for tribute.” 

We looked over the collection of letters which were 
written with the idea of separating the merchant from 
small sums of money for something “stunty” or 
“screwy.” The first one was the old write-up game—a 
story of the business, its history and accomplishments. 
It’s an attempt to make money out of the pride of the 
proprietor. The idea was to sell him a number of 
copies at a fancy price so that he could send them 
to his friends and show “What a bright boy am I.” 
It went into the waste basket. 

After this came tickets for benefits, ads for souvenir 
programs and similar cheap rackets—ranging in price 
from $2.00 to $50. These, too, went into the waste 
basket. 

One prize build-up was a request for a photograph 
to go into a library of prominent people, in which 
the photographer would be sent to the store to take 
the picture, so as not to inconvenience the big business 
man by a trip to a regular and legitimate studio. Some- 
how or another, he fell for that stunt and several days 
later, when the proofs were delivered, he was joyfully 
told that he might purchase a few at $75.00 the dozen. 
The solicitor was shown the door. 

And, by the way, if anyone comes in to you and 
says that they represent the Boot anp SHOE RECORDER 
and we desire a photograph, etc., you have our per- 
mission to give them the gate. 

And so it goes. 


1936 


BOOT AND SHOE RECORDER, 


The Editor's Oxitbook 


PROTECTING THE MERCHANT AGAINST RACKETS 


March 21, 


By ARTHUR D. ANDERSON 


EDITOR, BOOT AND SHOE RECORDER 


to be a living thing, must separate 
parasitical expenses that have no 
justification in the light of good business prac- 
tice. What’s more, business itself has got to be 
realistic as to its own responsibilities. It is an 
error to have any store made the tax-collecting 
instrument of the state. It is an error to have 
any business perform any function other than the 
promotion and sale of goods and services. The 
extraneous things that have nothing to do with 
the sale and service of goods should be cast 
aside. Legitimate and authenticated charities have 
their channel of approach through the local 
Chamber of Commerce or Community Chest. 
The merchant should not continue to be a “softy” 
for every dulcet-voiced matron or siren promot- 
ing a style show or bazaar. 


Business, 
itself from 


The drain on the time of a business man as well as 
his money is intolerable. Make a firm stand against 
it now or there will be no end to the racketeering 
in the future. 

But many a merchant has his own little racket— 
comparative price promotion. 

We are staunch believers in the integrity of mer- 
chandise and of good merchandising practice. We 
want to pay compliment to Rogers Peet Company of 
New York for their half-column advertisement in 
type, saying: 


“Anxiety to sell is the chronic fault of most ad writers, but 
usually the criminal is the merchant! 

“For instance: Yesterday our shoe ad said: ‘You'll find your 
friends remarking that these 6.95’s look like $10 or $12 shoes.’ 

“Now don’t shoot the ad writer! Our Shoe Buyer was trying 
to put over his own enthusiasm, thereby revealing his own 
anxiety to sell. We apologize for both gentlemen. 

“While they look good, those $6.95 shoes aren’t as good as 
they look—at least, they aren’t nearly as good as the shoes we 
must ask more for, because the value of a $12 shoe isn’t in them, 
even if we do warrant them serviceable for their price—$6.95.” 


An honest statement—common sense in evaluation of 
merchandise. 

In summing up—on rackets—let’s also take a stand 
against the little racket that is the merchant’s own 
pet pushover, for some merchants are not above “price” 
racketeering themselves. 





BOOT AND SHOE RECORDER, March 21, 1936 


SHOE FASHION GUILD 


OF AMERICA, Ine. 
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WOMEN'S QUALITY 
FOOTWEAR 








otaneanes an 
INVITATION * SHOWING 


of Their Fall Collections to be Presented at 


te WALDORF-ASTORIA 
New York City May 18-19-20 


This group of eminent manufacturers of women's quality footwear will 
present their first fashions for Fall 1936 to an invited list. » 


Positively no admission will be granted except to retailers of Guild 
members’ merchandise holding cards of admission issued by the Guild. 


EXHIBITING MEMBERS 
CARDONE & BAKER, INC. LA VALLE, INC. SEYMOUR TROY, INC. 
CARLISLE SHOE COMPANY C. & A. LO PRESTI, INC. THE STETSON SHOE COMPANY, INC. 


DELMAN, INC. MEYER BROS. SHOE CO.., INC. and its division 


A. GARSIDE & SON, INC. I. MILLER & SONS, INC. M. N. ARNOLD SHOE COMPANY 


ANDREW GELLER SHOE MFG. CO., INC. sine emi iauadie. STONE SHOE CO., INC. 
GOLDSTEIN FOOTWEAR, INC. E. H. STRASSBURGER, INC. 
MORGAN GROSSMAN, INC. CARTER ER Lo Se TUPPER, INC. 

GROSSMAN'S SHOES, INC. PINCUS & TOBIAS, INC. UNITY SHOE, LTD. 

HENNING SHOES PREMIER SHOE CO., INC. MARTIN WEINSTEIN SHOE CO. 


LAIRD, SCHOBER & COMPANY SCHWARTZ & BENJAMIN, INC. H. ZUCKERMAN SHOE MFG. CO., INC. 


* If, through an oversight on our part, you, as a buyer or invited, please communicate with the Guild Office at 
prospective buyer of Guild merchandise,have not been once—Suite 3108 Empire State Building, New York City. 
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WINGFOOT 


SOLES HEELS 
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New style notes in shoes and fashionable com- 
binations of shoes and accessories are themes 


of ad writers as Spring 





selling inereases its 


momentum. 


Note the tendency to feature 
handbags in leathers and colors 
to match the shoes, as shown in 








newspaper advertisements repro- 
duced at left. 


When Spring Has Its Say 


SPRING of 1936 promises to be a season of style 
origination and style promotion, judging from the 
current shoe store advertising that is appearing in 
newspapers throughout the country. Not since 1929 
or before have we seen so many interesting innova- 
tions in footwear fashions flashed on the trade and 
public almost without warning at the beginning of a 
selling season. And not in many seasons have we ob- 
served such a profusion of attractive shoe advertising, 
based on style appeal. 

Already we have shown many of the new patterns 
announced from Fifth Avenue, from Miami, Santa 
Anita and other points where smart apparel and acces- 
sories make their bid for fashionable approval at this 
season of the year. Also we have shown some of the 
ads announcing these new styles in lasts, patterns, 
leathers and colors, styles like the side wall last and 
colors such as that new shade that is variously known 
as British tan, London tan and a dozen other popular 
designations. As a result of their newspaper publicity, 
some of these style trends registered almost instantly 
as sensations of the new season and became talked- 
about topics in trade and fashion centers the country 


over. Since they were, in many instances, brought out 
by retailers, retail advertising helped to disseminate 
the news of them. This week we show more ads with 
a fashion flavor from many cities—not so startling, 
perhaps, as some of those that appeared heretofore, 
but all of them reflecting the nation-wide trend toward 
style promotion. 

Along with this new emphasis on high style in retail 
shoe promotion, it isn’t in the least surprising to find 
shoe stores everywhere stressing those accessories 
which have a close relationship with shoes, as for 
example handbags and hosiery. For example, Krupp 
& Tuffly, of Houston, feature in their advertising “The 
Pocket-Book Ensemble by Laird, Schober.” Says the 
ad: “Laird, Schober designers worked with our staff 
to produce these beautiful new Spring shoe and bag 
ensembles. Aside from their great beauty and comfort, 
you'll receive a real thrill in the pride of owning one 
of these ensembles. Choose the ‘Pocket-Book’ shoe— 
and the bag—in gray suede with brown kid flaps; in 
chamois suede with brown patent trim; in blue or 
black gabardine with shiny patent trim in harmony.” 

[TURN TO PAGE 35, PLEASE] 








ARE YOU READY 


FOR SPRING AND SUMMER SALES WITH THE 


While Shoe Caner 


00 OF YOUR CUSTOMERS ASKED FOR? 
























THE BIG NEWS FOR 








NEW SHINOLA WHITE MEETS DEMAND 


OF THOUSANDS! 





GUARANTEES NO RUB-OFF 


SURVEY SHOWS 8 OUT OF 10 WOMEN WANT 


IN A NATION-WIDE SURVEY 
Shinola asked thousands of women: 
“What is the greatest improvement 
that can be made in white shoe clean- 
ers?” Fromeight out of every tencame 
the reply : “Give usa white shoe clean- 
er we can depend on not to rub off.” 


A CLEANER THAT WON’T RUB OFF 


NEW SHINOLA WHITE MEETS 
DEMAND. Shinola chemists went 
to work. Spent months experiment- 
ing, improving, testing. Finally from 
the laboratory came the word :“Here 
is the new Shinola White Cleaner— 
positively guaranteed not to rub off!” 











DOUBLE-MONEY-BACK OFFER 
FEATURED IN SHINOLA WHITE ADVERTISING 


Here’s the sensational offer that backs up the Shinola guarantee with a startling 
story that will send thousands in to buy: “Apply New Shinola White Shoe 
Cleaner according to simple directions on carton. Allow shoes to dry thor- 
oughly .. . finish with clean, dry cloth—not a brush. If Shinola rubs off, return 
remainder of bottle with name and address. We will send double your money 


back.”’ No red tape, no trouble for you—we handle the money-back transaction. 




















HUGE ADVERTISING CAMPAIGN 


In 1936 the no-rub-off message will be 
told over 100 million times in 25 million 
homes! Half-page and full-page advert ise- 
ments, some in full color, will appear 
throughout the white shoe season in many 
important national magazines and 38 
Sunday newspapers. Dramatized radio 
announcements and ear eards will high- 
spot the large-space magazine and news- 


paper schedule. 


BREAKING RECORDS IN FLORIDA 


New Shinola White was introduced this 
season in Florida. Reports from dealers 


in southern resorts indicate Shinola White 
is breaking all records for white shoe 
cleaner sales. And the hearty approval 
of returning winter vacationists will give 
a big boost to spring and summer sales of 
New Shinola White in your territory. Be 
sure to order a supply in time. 


IN TUBES 


10c ano 28c 





New 
SHINOLA 


WHITE SHOE CLEANER 








/ , sy 
Lets Gnd whileris tweny utd shoe 


GUARANTEED NOTTO RUB OFF! 







FREE SHINOLA WHITE 
DISPLAYS ATTRACT 
CUSTOMERS, BUILD SALES 


Let your customers know you carry the 
new Shinola White. Eye-catching window 
displays like the one shown above will 
draw them into your store to buy it. 
Indications point to a big year for white 


shoes. That means a big year for Shinola 
White. Let these free window and coun- 
ter displays help you to your share of 
the profits. Write to SHINOLA, 8S Lex- 
ington Ave., New York City. 












STOCK SHINOLA WHITE FOR PROFIT! 
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PROTECTED BY AMERICAN Shoes ‘AND FOREIGN PATENTS 









FOR HOSIERY 


The new Spring hosiery styles will be big 
sellers in your store during the next few 
weeks, provided they are properly and 
attractively displayed — displayed so that 
no woman entering or leaving the store 
can fail to see them. 












Providing a natural, lifelike background 
for hosiery, Fairy Forms are the only 
means of achieving successful display, at- 
tracting immediate attention to your 
hosiery counter. 









Order Fairy Forms today and be assured 
of a profitable Spring season. 














SUCCESSFUL DISPLAY 
Ta iry_Jorms 


GOROTECTED BY AMERICAN p} all AND FOREIGN PATENTS 


F O R S H O ES FAIRY FORMS COME IN ALL THE POPULAR COLORS. 
AND THEY’RE MADE FOR EVERY TYPE OF SHOE. 


Dress up your windows for Easter and at- 
tract last minute shoppers, by using Fairy 
Forms in every shoe in your display. 

You'll be pleased at the new life and smart- 
ness which Fairy Forms will impart to these 
shoes, and at the ease with which they can 
be sold. 


SHOE FORM C0., Inc. 
AUBURN, N. Y. 


Manufacturing Branches 
United Last Co., Ltd., Montreal, Canada 


Northampten Frankfort 
an Paris Germany 
Melbourne, Australia France Mexico City, Mexico 
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Styled fir Spring 


AIR-O-PEDICS 




















NINE REASONS WHY 
AIR-O-PEDICS WILL INCREASE 
YOUR PROFITS: 


Correct fit: Air-O-Pedic lasts allow the ball 
of the foot to fall in its natural position. 
Metatarsal arch supported without strain. 
Air-O-Pedic Arch: Comfortable, because it's 
scientifically correct. 


Steel shank: Air-O-Pedic’s scientifically de- 
cigeee arch is preserved by a steel shank 
which will withstand a weight of 300 pounds. 


ECAUSE Air-O-Pedics have the correct fashion de- 
B tails, you can do wonders in promoting this 
smart line of corrective shoes to your patrons this 
Spring. They not only give the comfort which is 
assured by scientific features, but they have style 
that flatters and pleases. 

Get your stock up to date for vigorous Spring 
sales. You'll need plenty of blue, brown, and black 
kid shoes. In the Air-O-Pedic line there are over Extra cane ie ett gale wed Posen 
100 in-stock styles from which to choose and all ee ee wee. See the Tent th 
sizes and widths. The workmanship on these fine 
leather shoes is excellent. The price of $6.50 and 
up allows you a generous profit. Write to Brockton 
at once or ask the Air-O-Pedic salesman to call. 
He will gladly help you make up your order. The 
Air-O-Pedic Shoe Company, Brockton, Mass. 


| AER-O-PEDIC (nncewnc 
! Gentlemen: I should like to know more about the 
| Spring line of Air-O-Pedic Shoes. 
(2 Will you be so kind as to have one of your repre- 


SHOE COMPAN Y 1 sentatives call? 


| } CWill you please send me your Spring Catalog? 
| Name 


BROCKTON, MASS. 1 KH 


When writing advertisers please mention Boot and Shoe Recorder 
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No slipping: no gapping: Air-O-Pedic Shoes 
fit securely. No chafing and no friction to 
wear out hosiery. 


Non-binding vamp and throat line: Gives 
comfort and relief at an important point of d 
pressure. 9 
Cushioned heel rest: Air-O-Pedic heel rest 
-—a shock absorber at every step. 


Newest styles in all the wanted colors and 
materials. 


ono nv oD 
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HARZFELD'S 


all day tomorrew—an informal 


SPRING FASHION SHOW 
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When Spring Has Its Say 
[CONTINUED FROM PAGE 32] 


Announcing “Terra Cotta,” a new featured color for 
this season, Saks Fifth Avenue said in a recent New 
York Times advertisement: “Each year Saks Fifth 
Avenue introduces an exclusive shoe color. Last year, 
you will remember, it was sandstone. This year’s 
terra cotta is a clearer, higher color, in keeping with 
the season’s livelier interest in strong colors. It is a 
brilliant reddish tan—a shade to give color to tailored 
costumes of gray or beige and be a striking contrast 
to blue or black.” 

Listing four ultra style models in terra cotta, Saks 
also suggests matching accessories, including glove 
leather belts, short capeskin gloves, silk crepe scarfs, 
tailored felt hats and handbags. 

“HI-FLATS,” says I. Miller, “are just the thing for 
low-heel swank that’s not too low. ‘Hi-flats’ are a happy 
step-up from low ‘flats’ to a 14/8 heel. . . . That’s 
1% inches of chic and comfort in a gay young heel 
for every woman. They have that certain bravado for 
dress and tailor clothes that’s just the thing with fur 
coats and tweeds, with silks and woolens as well. For 
right now and all through the Spring. Hi-Flats in 
British tan, blue, gray, brown, black, in bucko, calf, 
patent, or combined colors and leathers.” 













MACY'S 


_ Macys oly) ——— 


*Martinique 
Ma 3 
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Julius A. Goldberg, one of the founders of the 
firm of O'Connor and Goldberg, Chicago, died 
Thursday, March 12, at Miami Beach, Florida. 
Mr. Goldberg had been in poor health for the 
past few months and had gone to Florida two 
weeks ago with his wife and only daughter, 
Mrs. George D. Block, for a rest and vacation. 
It was felt that his health was improving, so 
his sudden death came as a great shock. Death 
was due to heart attack. 


eJULIUS GOLDBERG was born in New York in 1880. 
When he was thirteen years of age, the Goldberg 
family migrated to Chicago (shortly after the World’s 
Fair) seeking a betterment of conditions. Chicago, 
however, afforded no immediate success. Therefore, 
young Julius quit school in the eighth grade and se- 
cured a position as an errand boy for a large millinery 
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of Julius A. Goldberg 


National Figure 
in 
Retailing and 
Footwear Fashion 


Dies in Miami 


1880 
JULIUS A. GOLDBERG 
1936 


concern. He worked from seven in the morning until 
six at night, for a salary of $3.00 a week. It was 
necessary for him to walk a distance of 344 miles 
each day, to and from work. 

He showed an interest in window trimming and 
while doing a little experimenting succeeded in making 
a bow with which to decorate the window, without 
the necessity of cutting it from the bolt of ribbon. He 
explained that after it had served its purpose for 
window display, it could be ironed out and rolled 
back onto the bolt. This got him the position of win- 
dow trimmer. At the age of seventeen he was head 
window trimmer for the largest millinery store on 
State Street. 

He became interested in shoe windows and made 
arrangements with small shoe stores to trim their 

[TURN TO PAGE 50, PLEASE] 
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Farly Showing of FALL MODELS 
made with 


New “LASTEX*” Shoe Fabries 














EVERLASTIK, INC. announces 





an advance Showing of High Style, Form-Fitting 
Footwear for Fall—made with “Lastex” —the 


miracle yarn that makes things fit. 


A cordial invitation is extended to Manufacturers 





and HKetailers to view the models on display at 
the Waldorf-Astoria, New York, March 50-51. 


¥v 


EVERLASTIA, INC., CHELSEA, MASS. 


Distributed by 
CHAS. I. ROCAMORE, INC., BROOKLYN, N.Y. 
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Highlights in French 
Spring Clothes 


[CONTINUED FROM PAGE 22] 


necklines. In the slashed and puffed 
treatments that are so characteristic 
of this sixteenth century influence, the 
shoe designer can certainly find new 
inspiration for shoe patterns. The 
high-front shoe with all manner of 
tongue details fits in to both the “Mar- 
got” thought and the Flemish influence. 
In Paris they say that the “walled 
last,” as you call it in America, is a 
direct reflection of the Flemish exhibi- 
tion. 


Paris Color Schemes 


The color story gives black first 
place. Paris is always partial to black, 
but behind the black of the last open- 
ings is also the thought of English 
mourning, particularly in houses like 
Molyneux that have a large British 
clientele. For this reason, black with 
violet was the most outstanding note. 

Black as interpreted for French and 
American clients, however, almost in- 
variably has an accent of brilliant color. 
I would expect to see next Fall, an 
important black season in America, 
with color relief often provided in ac- 
cessories, including shoes in color and 
black shoes accented with color. 

Next to black, blue is the popular 
color . . . darker blues with a purple 
cast, lighter blues with the violet in- 
fluence, and also green blues affected 
by the Chinese influence. While the blue 
range is always most important in the 
Spring, it will probably also have its 
Fall carry-over for the early season. 

Violet tones are not only important 
in themselves in the whole range from 
purple to pale mauve, but they affect 
other colors as well the blues 
as noted, and also the reds. Un- 
doubtedly reds in America for next 
Fall will reflect this purple cast. 
Browns are lively and spicy in their 
cast, in accord with the feeling in 
leathers for brighter tones. 

Odd combinations of color are again 
shown and the two or three color cos- 
tume is generally endorsed, suggesting 
the use of shoes to blend with one of 
these shades in an ensemble and to 
contrast with the other, or the other 
two. 


Silhouette Details 


In the silhouette, nothing appears to 
be settled, but the lack of uniformity 
is not necessarily to be deprecated. 
The silhouette is affected by wide di- 
vergence in sleeve design, by varia- 
tions in waist-line positions, by alter- 
nate narrow skirts and certain tunic 
styles widely flared at the knee. 

Some houses raise the waist, others 
frankly lower it, especially in the back, 
giving new freedom to bodices and 
blouses at waist line. The lowered 


Paris in the Springtime 


waist is also helped by new belts round- 
ing down in back, and others shaped 
so that the upper edge of the belt is 
at the waist line all around. Many 
houses concede the decided drop of 
waists at back. 

Schiaparelli introduces a new raised 
waist, notably in the jackets of certain 
suits, one of which is sketched. The 
line is definitely above the natural 
waist position, the free fall of the 
jacket starting from this raised point 
but never exaggerated in width at 
knee. 

Necklines in day dress continue to be 
high, very often round, following the 
line at base of throat. The treatment 
is often flat, worked out with em- 
broidery, some fancy appliqué or flat 
lying color. Again, a narrow standing 
band may finish the neck. 

Chanel, among others, featured the 
neck high across the front and dropped 
at back, also, a small stand-up flared 
collar, as in the sketch. Pronounced 
is the use at the neck of upstanding 
pleated “Margot” frills such as ruch- 
ing. Jabots add their quota and tie 
necks are still used for silk blouses. 
Closely allied to neck lines are yokes, 
prominent details in dresses, blouses 
and jackets. 


Skirt Lengths Variable 


Skirt lengths are extremely variable. 
One house will show differences in 
length in the same type of skirt. There 
is nothing new in skirt lengths except 
to say that authorities differ. 

Practically speaking, all wool or 
tailleur skirts are straight and narrow. 
Even when pleats are introduced, the 
silhouette remains straight. An ex- 
ception is in sunray pleated wool skirts 
which flare slighly. Skirts of after- 
noon dresses generally have a godet 
of fullness at center-front or center- 
back. 

Most printed crepes have straight 
skirts, but actually much _ fullness 
through knife pleated panels or all- 
around pleating. The all-around knife 
pleated skirt, in addition to sun pleated 
types, is very pronounced, the pleats 
usually stitched part way down. 

Schiaparelli’s “parachute” skirt has 
many gores, with the seams flaring to 
a point about ten inches above the hem. 
At this point the seams turn in toward 
the hem. The skirt being narrower at 
the hem, it appears to be filled out 
above it in the manner of a parachute. 

While separate day coats are shown 
in each collection, the emphasis is de- 
cidedly on suits. The styles include 
bolero suits, practically everywhere, 
single or double-breasted, and with 
slight variations in length; swaggers 
of all kinds and lengths, with the ex- 
treme represented in the shirred model 
from Creed, illustrated; many semi- 
fitted tailleur jacket types, some belted, 
others with cutaway fronts; the new 
short waisted models of Schiaparelli; 
the belted knee-length jackets of Lan- 
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vin and Maggy Rouff, having wide 
flare at knee, with narrow skirt below. 
Cape costumes continue, the capes 
rather simply styled, and in waist or 
hip lengths. 

The tailored cocktail or dinner suit 
is shown by nearly all couturiers, the 
jacket a bolero, or strictly tailored or 
softer type, the skirt narrow and 
usually to instep or ground. The 
chosen materials include organza, ciré 
satin, linen, even net, with blouses 
often pleated or spangled or in simple 
lingerie styles. Evening dress follows 
more or less its usual variations. 

Perhaps the most important decor- 
ative touch from the shoe angle is the 
continued emphasis on buttons. These 
button trimmings take on novel and 
often amusing shapes, as in Schiapa- 
relli’s big bug buttons and Lelong’s 
“doorknocker” buttons. The shoe de- 
signer will find plenty of inspiration 
for Fall shoe details in these Paris 
collections. 


Shoes in the 


Dressmakers Showings 
[CONTINUED FROM PAGE 23] 


sports style. In Bunting’s evening pump 
of lamé crepe in two colors, is exploited 
his slender vamp with square toe and 
vertical sides, the silhouette which is 
being promoted in America as the 
walled or Plauteau last. Its inspiration 
in Paris is credited to the Flemish in- 
fluence brought about by the exhibit of 
Flemish paintings. 

The Schiaparelli sandal of Bunting 
also has the vertical sides and flat top 
vamp. This model is susceptible of 
various combinations, such as royal 
blue kid with silver strapping, or for 
afternoon, two tones of kidskin, acajou 
and brown, or for sports, white buck- 
skin with brown calf appliqué on vamp 
and a single ankle strap in the calf. 
I understand that this new last is con- 
sidered strictly a tailored style in 
America. Over here it is also, as you 
see, being developed in the most formal 
types. 

A plaid linen Summer shoe of Bunt- 
ing has cut-out or open toe and an oval 
medallion in brown calf on the instep. 
Inserted in this oval are three leather 
loops, each side through which the lac- 
ing passes as through eyelets. 

The graceful trimmed pump is wide- 
ly featured with afternoon models in 
dresses, in all the couturiers’ collec- 
tions as in the shoe sketched from Ben- 
tivegna developed in dark green kid 
with light green fluted trim. 


Shoes Moved to Main Floor 


BELLOWS FALLS, Vt.—The shoe de- 
partment of the Goodnow Department 
Store, here, is being moved to the street 
floor. The basement will be used only 
for storage of stock, according to W. C. 
Jewett, general manager. 
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REGIONAL /S SERVICE 
IN 


The individual and collective experience and 
facilities of these manufacturing units 


are constantly available to the Shoe Industry 


FITZ BROS. CO. 
AUBURN, MAINE 

T. W. GARDINER CO. 
LYNN, MASS. ST. LOUIS, MO. 

UNITED LAST CO. | KRENTLER BROS. CO. 
BROCKTON, MASS. MILWAUKEE, WIS. 

STEWART & PoTTERCO, THE LAST WORD ynitep tastco., LTD. 


BROOKLYN, N. Y. U N | T FE D MONTREAL, P. Q. 


EMPIRE LAST WORKS 
ROCHESTER, N.Y 


KRENTLER BROS. CO. 





UNITED LAST COMPANY 


140 FEDERAL STREET, BOSTON, MASSACHUSETTS 


When writing advertisers please mention Boot and Shoe Recorder 





BOOT AND SHOE 


RECORDER, March 21, 1936 


To Prepare Fashion Foreeast for Fall 


J. L. Craig, Burdine’s, Inc., 22 E. Flagler St., 
Miami, Fla. 

E. E. Evans, Lewis & Reilly, 114-116 Wyom- 
ing Ave., Scranton, Pa. 

Herman Fisher, Fig-Fisher & Goodfriend, 
1913 Boardwalk, Atlantic City, N. J. 

Harry E. Fontius, Fontius Shoe Co., 
Welton Sts., Denver, Colo. 

Harry A, Gibson, Wm. Hengerer Co., 465 
Main St., Buffalo, N. Y. 

Chas. Given, Given Bros. Shoe Co., 
Box 206, El Paso, Texas. 

George Golden, Golden's Bootery, 37 W. 
Forsythe St., Jacksonville, Fla. 

Burt J. Gosper, 110 W. Water St., 
i A 

Ned G. Hess, N. Hess’ Sons, 8 E. Baltimore 
St., Baltimore, Md. 

Harold Hoskins, Halle Bros., Cleveland, 
Ohio. 

T. Frank Jacques, Field Shoe Co., 508 Wai- 
nut St., Des Moines, lowa. 

Dave Kempner, Kempner & Bros., Inc., 420 
Main St., Little Rock, Ark. 

Will Knight, Knight Shoe Co., 
rison Ave., Portland, Ore. 

Herman Lieber, Milgrim, Inc., 
St., New York, N. Y. 

J. A. Lundstrom, Missoula Mercantile Co., 
Missoula, Mont. 

V. V. McBryde, 1559 Woodward Ave., De- 
troit, Mich. 

W. H. Magee, Crowley Milner & Co., Mon- 
roe, Farmer, Gratiot Sts., Detroit, Mich. 

Owen Metzger, Wetherhod & Metzger, 
Allentown, Pa. 

Joseph Minco, Lord & Taylor, 424 Fifth 
Ave., New York, N. Y. 

James W. Morrissey, Morrissey-Argus Co., 
512 E. Adam St., Springfield, III. 

A. J. Pauly, Stix, Baer & Fuller Co., St. 
Louis, Mo. 

George E. Peirce, Jr., Thomas F. Peirce & 
Son, 175 Westminster St., Providence, R. |. 

Fred H. Rasmussen, H. & S. Pogue Co., 
6th & Race Sts., Cincinnati, Ohio. 

J. Harold Roberts, Stone Shoe Co., 
Euclid Ave., Cleveland, Ohio 

Howard Robinson, Robinson Shoe Co., 
18 Main St., Kansas City, Mo. 

J. A. Robinson, Meyer-Jonassen & Co., 
Pittsburgh, Pa. 

C. H. Runyon, Daniel & Fisher Shoe Co., 
16th & Lawrence Sts., Denver, Colo. 

Joseph M. Ryan, The Fashion, 122 S. High 
St., Columbus, Ohio 

Samuel J. Staff, Julius Grossman Shoes, 
36th St. & 5th Ave., New York, N. Y. 

Roy E. Stevens, Stevens Shoe Store, Ot- 
tumwa, lowa. 

Harry Teets, The Denver Dry Goods Co., 
Shoe Department, Denver, Colo. 

Oscar Thompson, Rich's, Inc., 
4111, Atlanta, Ga. 

George H. Trentman, Wm. Eastwood & 
Son Co., 29 East Ave., Rochester, N. Y. 

Nancy Haggerty, 520 Madison Ave., New 
York, N. Y. 

Harry Rosenthal, Shoecraft, 
Ave., New York, N. Y. 

Harold Underhill, Smith-Kasson Co., 
cinnati, Ohio 

Albert Wachenheim, Jr., 
Store, New Orleans, La. 

J. M. Watson, Guarantee Shoe Co., 
Antonio, Texas 

Joseph Zahn, 
York, N.Y. 

Mr. Lou Sacher, Franklin Simon & Co., 5th 
Ave. & 38th St., New York, N. Y. 


16th & 


P20: 


Elmira, 


342 Mor- 


6 West 57th 


312 


1016- 


P. O. Box 


Inc., 714 Fifth 
Cin- 
Imperial Shoe 
San 


McCreery's, 34th St., New 


[CONTINUED FROM PAGE 26] 


Mien’s Style Committee 


George B. Hess, chairman, N. Hess’ Sons, 
8 Baltimore St. East, Baltimore, Md. 

Jesse Adler, Adler Shoe Co., 215 W. 125th 
St., New York, N, Y. 

T. Dun Belfield, Jr.. W. H. Steigerwalt's, 
1528 Chestnut St., Philadelphia, Pa. 

Walter T. Gable, Marshall Field Co., Chi- 
cago, Ill. 

George N. Geuting, Geuting’s, 
Chestnut St., Philadelphia, Pa. 

Gilbert Hahn, Wm, Hahn & Co., 7th & 
"K" Sts., N.W., Washington, D. C. 

Herbert G. Hanan, Hanan & Son, 
Broadway, New York, N. Y. 

Elmer C. Diemer, Parker & Diemer, Broad- 
way & 36th St., New York, N. Y. 

Melville Kaufmann, Sommer & Kaufmann, 
119 Grant Ave., San Francisco, Cal. 

Howard E. Nay, Nay Shoe Co., 1311 Mar- 
ket St., Wheeling, W. Va. 

Frank A. McLaughlin, Abercrombie & Fitch 
Co., 45th St. & Madison Ave., New York, N. Y. 

Mr. Hamilton, Hamilton Shes Stores, Los 
Angeles, Calif. 

A. B. Young, Young Shoe Co., 
Broadway, Los Angeles, Calif. 

Ralph P. Levey, Pokorny's, 124 St. Charles 
St., New Orleans, La. 

A. E. Taylor, Hassel's, 
Buren St., Chicago, Ill. 

Frank Stodder, Coes 
School St., Boston, Mass. 

Arthur Adler, — _ Co., 215 West 
125th St., New York, N. 

B, W. Childs, Thos. S. Childs Co., 275 High 
St., Holyoke, Mass. 

Mr. Casey, Thayer McNeil Co., 414 Boyls- 
ton St., Boston, Mass. 

Robert Sneath, Hart, Schaffner & Marx, 200 
Fifth Ave., New York, N. Y. 

M. B. Scheyer, E. Scheyer & Son, 
Broadway, New York, N. Y. 

Mr. A. C. Fellman, Hofheimer's, 
Granby St., Norfolk, Va. 

Harold F. Ballou, F. E. Ballou Co., 
Weybosset St., Providence, R. |. 

R. W. Bowie, Geo. Muse Clothing Co., 
Atlanta, Ga. 

Ralph Broadhurst, Broadhurst, Inc., 639 16th 
St., Denver, Colo. 

Arthur Brown, Marott's, 18 E. Washington 
St., Indianapolis, Ind. 

Arthur Burt, Arthur Burt Co., 1343 F St., 
N.W., Washington, D. C. 

Nelson E. Clark, Saks-34th St., 
N. Y. 

J. C. Fedler, Jr., Boston Shoe Co., 
Fourth Ave., Louisville, Ky. 

Steven J. Jay, R. W. Fyfe & Co., Wood- 
ward Ave. & Adams St., Detroit, Mich. 

Paul Jesberg, Jesberg's Walk-Over Shoe 
Store, 716 S. Broadway, Los Angeles, Calif. 

C. J. Markell, Arch Preserver Shoe Co., 
15 West 39th St., New York, N. Y. 
: R. Metz, 78 W. Washington St., 
il. 

Ernest N. Park, Park-Brannock Shoe Co., 
321 S. Salina Ave., Syracuse, N. Y. 

C. M. Selby, Volk Bros., 1208 Elm St., 
Dallas, Texas. 

Ernest J. Smith, John Wanamaker, 8th St., 
New York, N. Y. 

C. W. Vance, Vance Shoe Co., 


Ala. 

Russel Werner, Frank Werner Co., 
Market St., San Francisco, Cal. 

W. J. Weschler, Weschler Co., Inc., 


Pa. 


1308 


1328 


514 S. 


50 W. Van 
56 


Inc., 


& Young Co., 


1608 
205 


Inc., 


145 


New York, 


417 


Chicago, 


Gadsen, 
872 


Erie, 


E. J. Bliss, Jr.. Regal Shoe Co., lil Eighth 
Ave., New York, N, Y. 

A. J. Mullarky, Bauer-Mullarky Co., 612 
Main St., Keokuk, lowa. 

O. E. Thorp, 5706-30 N. E. St., Seattle, 


Wash. 


Children’s Style Committee 


Andrew Twomey, chairman; Lord * Taylor, 
5th Ave. & 38th St., New York, N. 

Miss |. Bosch, Best & Co., 5th & 39th 
St., New York, N. Y. 

John Downey, WHutzler 


Clyde K. Taylor, Stuart J. Rackham Co., 
Park & Elizabeth Sts., Detroit, Mich. 

J. Veax, Wm. Hahn & Co., 7th & K Sts., 
N.W., Washington, D. C. 

Wm. Neil sonatas, De Pinna, 650 Fifth 
Ave., New York, N. Y. 


Advisory Committee on Children's Styles— 


H. A. Alexander, Field Shoe Co., 508 Walnut 
St., Des Moines, lowa. 

Harold F. Ballou, F. E. Ballou Co., 145 
Weybosset St., Providence, R. |. 

James G. Bennet, Wm. Eastwood & Son 
Co., 175 E. Main St., Rochester, N. Y. 

W. R. Birney, Drexel Shoe Co., 1419 Fran- 
ham St., Omaha, Neb. 

Ralph N. Baker, Wetherby-Kayser Shoe Co., 
“ S. Broadway, Los Angeles, Calif. 

W. Grover, Juvenile Shoe Co., 936 F 

ne .W., Washington, D. C. 

a H. Dahl, Thayer McNeil Co., 47 Temple 
Place, Boston, Mass. 

Rudy Diemel, Gimbel Bros., Pittsburgh, Pa. 

D. M. Fezler, Puss in Boots Bootery, Okla- 
homa City, Okla. 

Albert F. Golantz, Joseph Horne Co., 
Pittsburgh, Pa. 

H. S. Gordon, Potter Shoe Co., 18 West 
”~ — Cincinnati, Ohio. 

L. W. Huble, Jordan Marsh Co., Boston, 
Mass. 


Stanley Hunt, Abraham & Strauss, 422-436 
Fulton St., Brooklyn, N. Y. 

Miss Florence McIntosh, J. N. Adam & Co., 
383 Main St., Buffalo, N. Y. 

Simeon Pool, Pool & Peper, 1608 Chicago 
Ave., Evanston, Ill. 

Leo A. Provost, Thos. S$. Childs, 275 High 
St., Holyoke, Mass. 

«Floyd Page, J. N. Adam & Co., 383 Main 

Buffalo, N. Y. 

aa Catherine Scott, May Co., Euclid & 
Prospect Sts., Cleveland, Ohio. 

James Stewart, F. & T. Lazarus, High & 
Town Sts., Columbus, Ohio. 

Miss H. Tangney, Filene's, Boston, Mass. 

Miss Alwine L. Verick, S. J. Brouwer Shoe 
Co., 322 Wisconsin Ave., Milwaukee, Wis. 


Bros., Baltimore, 


Canadian Production 13th 


Successive Gain 


MONTREAL, CANADA—Canadian pro- 
duction of boots and shoes in January, 
although down three per cent from 
the previous month, was 14 per cent 
greater than in January, 1935. This 
was the thirteenth successive monthly 
gain over the corresponding period of 
the previous year. Total production 
was 1,513,959 pairs. 
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5 Sales Producers 


ADVERTISING that makes your store the 
focal point of every nation-wide Walk-Over pro- 
motion. Magazine advertising, newspaper mats, 
illuminated signs, window cards, giant blow-ups, 
mailing pieces, and package inserts . . . in com- 
plete, practical campaigns for more sales. 








A GREAT IN-STOCK DEPARTMENT 
with “at once” shipping service . .. cutting 
down your investment in stock on hand. . . in- 
creasing your turn-over per season. The right 
size at the right time for no missed sales. As 
many as 4847 sizes on a single number! 


\ 
(ie, 
i is 


“ 


STYLE —authentic—Walk-Over women’s shoes 
shown at Paris Openings. And popular... 
the Cabana is the largest selling pattern in the 
world. Walk-Over styles for men are based on 
trends from the nation’s campus, city and resort 
style centers. 


behind every Walk-Over dealer 


FIT —a Walk-Over half-century tradition 
founded on skillful last design. Natural, Pear- 
Shaped heels; short-line heel fit; toe-room; fric- 
tionless fit at arch and ankle. Walk-Over fit 
is built into the shoes, stays in throughout their 
long life. 


MAIN SPRING* ARCH SHOES. Scientifi- 
cally designed, the original 3-point balance shoes 
that doctors themselves rank first, according to 
unbiased surveys among the profession. Pre- 
scription lasts as well as styles that sell on looks 
alone—the only “arch”? shoe honored by Paris. 


*REG. U.S. PAT. OFF. 


Walk-Over 
Shoes 


FOR MEN AND WOMEN 


E i 


GEO. E. KEITH COMPANY 


Campello, Brockton, Mass. 


When writing advertisers please mention Boot and Shoe Recorder 








ONE VISIT 
MAKES YOU A REGULAR 


AT THE 


COMMODORE 


“The Best Located Hotel in New York” 


COME IN on your next trip and let these 
Commodore advantages convince you: 


Lh 


CONVENIENCE 


At Grand Central Terminal, just a few steps from trains 


i 


COMFORT 


2000 large, outside rooms with every modern convenience 


Le 


FINE MEALS 


In four up-to-the-minute restaurants at attractive prices 


rf 


COURTESY 


Expert, friendly service at all times by an experienced staff 


ECONOMY 


Moderate rates enhance all Commodore advantages 
Large, Airy Rooms — aii with private bath—from $3 


RIGHT AT GRAND CENTRAL - NEW YORK 


Frank J. Crohan, President 
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Modern Shoe Store in 
Salt Lake City 


Sact Lake Crry, Uran—Many unusual features are 
incorporated in the newly-opened Fashion Bootery, 
2nd South and Main Streets. One of these is an eight- 
inch heavy strip of black linoleum that serves as 
decorative border for a heavy rug that otherwise en- 
tirely covers the floor space of 16 x 73 feet. This 
border emphasizes store cleanliness and helps to keep 
it that way when checking stock, since it eliminates 
mussing up the rug and vacuuming. An oil mop 
run along the border cleans it in minimum time. 

Brown, buff and cream predominate in the color 
scheme. Seating capacity accommodates 60, the chairs 
being brown leather trimmed with cream and chro- 
mium and providing maximum customer relaxation. 
Six full-length silhouette mirrors decorate the walls, 
emphasizing the desirableness of fashion shoes. 

From 15 to 20 footcandles of light throughout the 
store are provided from five ball moderne ceiling fix- 
tures having 22-inch diameters. Ceilings and walls are 
buff, reflecting light to advantage. 

Adjoining the selling floor is the backroom and 
completely modern loading and unloading platform, 
saving time in arrival and storing of shoe stock. Up- 
stairs a complete stock room having 8000 pairs capac- 
ity eliminates cluttering up the selling floor with too 
much stock. The latter accommodates 5000 pairs. 

Dale W. Harris, formerly manager of the local 
Baker Shoe Store, is in charge of the Fashion Bootery. 
Also associated with the store are Ed Aimsbaugh, 
Ed Jacobsen, Matt Lauber, Bennie Zlotnick and Dale 
Roberts. 


Market Week in Omaha 


Omana, Nes.—Twenty thousand midwestern retail- 
ers were invited to attend Spring market week in 
Omaha, held the week of March 9. The event was 
under the auspices of a Chamber of Commerce com- 
mittee, headed by A. D. Speir. It was well attended. 

The chamber committee planned three nights of free 
entertainment for the visiting retailers, and more than 
40 local wholesaling and manufacturing houses held 
open house throughout the week, with many special 
market week price offers. 

A survey of Omaha wholesale houses showed 
that local stocks are at a new high peak. Omaha 
market experts are predicting a good retail year 
throughout the country, basing their forecasts on gen- 
erous snowfalls during the Winter, price advances in 
many farm commodities, and the flood of bonus cash 
expected this year. As a result, they are well stocked 
to meet heavy demands from retailers, and during 
market week they will offer the widest selections of 
merchandise since 1929. 
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American Standard of Living 


[CONTINUED FROM PAGE 19] 


only 16 per cent of total consumers’ 
expenditure of the nation. Would it 
really help the poor to divide the rich 
people’s expenditure among them? If, 
for instance, all “rich” families would 
sacrifice their whole expenditure on 
clothing in favor of the poor classes, it 
would not be sufficient to secure the poor 
an average clothing standard. The na- 
tion’s total expenditure on attire in 1929 
amounted to 8.4 billions. Families with 
a subsistence income or less (to $1,500 
yearly) and embracing two-fifths of 
the population participated only with 
one billion of dollars in this total. If 
all families with an income over $4,- 
600 would sacrifice their clothing ex- 
penditure, 2.6 billions would be added 
to the one billion of the poor. To bring 
them up to par, all those earning be- 
tween $3,100 and $4,600 a year would 
have to join the general sacrifice in 
favor of their less fortunate brethren. 

This instance is striking. It proves 
that not only the wealthy but particu- 
larly the moderate income classes would 
see their income affected by the equali- 
zation policy. For this simple reason 
the rich are not rich enough to feed 
and cloth the numerous poor. 

The nation’s consumptive power de- 
pends neither upon the “rich” nor upon 


the “poor.” The “American Standard” 
relies on a system of production and 
consumption which allows the worker 
and the employee to share in the en- 
joyment of the comforts of life. There- 
fore, to restore the consumption ca- 
pacity of this class is to bring back 
real prosperity, a prosperity which is 
not based on the Utopian idea of social 
security, but on the stable foundation 
of sound economic conditions. Neither 
the magic of inflated currency nor the 
multiple “isms” styled in and imported 
from European countries will give us 
the remedy of our social disease, but 
Old Adam Smith’s sound recipe a thou- 
sand times successfully tested in Amer- 
ican history: to restore and maintain 
freedom of production and competition, 
leading to the maximum of economic 
effort and directing abilities into the 
channels in which they reward the in- 
dividual are most serviceable to society. 


George Kuzer Named Buyer 


New YorkK—George Kuzer, formerly 
of Stewart & Co., Baltimore, is now 
buyer of- the women’s, childrens’ and 
boys’ shoe departments of H. R. Ware 
& Co. of New Rochelle, N. Y. 





UL. a Supreme or ays: 


*“Good Will is the disposition of 


A Pleased Customer 
to return to the place where 


he has been well-treated.’’ 


"Tieton builds Good Will 


every Trimfoot Customer is a pleased customer. 


List Price 
$6.00 
Dozen 
because Pairs 


Retail Price 


Trimfoot creates pleased customers be- 
cause it gives instant relief to 75% of your ‘ 
customers who are known to suffer from 


metatarsal pains and callouses. 


MAKE THIS TEST! Send us your shoe size or the 


shoe size of one of your hard-to-fit customers. A 


pair of Trimfoot will be sent to you absolutely 
Free. We know this test will build your Good 


Will. Write today! 


WIZARD COMPANY: 





st. LOUIS, MIssouRI (_7 


Canadian Distributors: Canadian Specialties, Ltd. , 49 Santord Ave. S., Hamilton, Ont 


& 


WALSALL, ENGLAND 
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SILHOUWELTS 


Many leading manufacturers are 





supplying their customers with smart 





new models of lightweight shoes 
made by this thoroughly practical 
method. 





Silhouwelts, for Spring and Summer 
wear, are made for men and women 
who insist upon quality, style 


and comfort. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 


When writing advertisers please mention Boot and Shoe Recorder 
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Shoe Vleuss 


THIS WEEK IN THE SHOE TRADE 


SATURDAY, MARCH 21, 1936 


NATIONAL NEWS 





Plan Shoe Fashion Guild Show 


Fall Opening at Waldorf, May 18, 19 and 20 Will Present 
High Style Creations to Merchants 


New YorkK—The members of the 
Guild are now busily engaged in pre- 
paring their lines for the Fall Showing 
which will be held at the Waldorf- 
Astoria, in New York City, on May 
18, 19 and 20. 

The Guild manufacturers realized 
that their last showing reached a new 
peak in the dignified presentation of 
their merchandise, offering their prod- 
ucts for inspection and sale to the logi- 
cal purchasers of that merchandise and 
removing distracting factors. 

Executive manager Wm. R. Parrott 
says, “this group senses that it is de- 
sirable from their point of view, as well 
as, from their retailers’, to open their 
lines to an invited list, and as the Guild 
also realizes that the merchant is 
primarily interested in this quality 
merchandise, in the absence of distrac- 
tions, they are exerting every effort to 
have most comprehensive collections 
and demand of the management that 
the show be conducted on the same high 
plane as heretofore. 

“There are many interesting points 
about such a showing. The first of 
course is that this method of grouping 
manufacturers under one roof elimi- 
nates a great many trips which would 
otherwise be necessary for the mer- 
chants to make. This permits the mer- 
chants to make a better inspection of 
what the market has to offer and brings 
him in shoulder to shoulder contact 
with his contemporaries who are faced 
with similar problems and interested in 
the promotion and sale of comparable 
merchandise. 

“In an atmosphere devoid of distrac- 
tions, the merchant is privileged to 
casually inspect and compare the high 
styled merchandise which he will pro- 
mote enthusiastically to win and to hold 
the esteem of his particular clientele. 

The merchant will appreciate that 
the creations of this group are the 
dominant high styles of America and 
that it has become a popular and profit- 
able merchandising procedure to pro- 
mote exclusive designs. This point has 
been brought up in several meetings of 
prominent buyers and manufacturers, 
for there is an increased appreciation 
of the more positive means of promot- 
ing shoes at retail. Consumer interest, 





DATES TO REMEMBER 


Leather Opening and Style Conference, 
Waldorf-Astoria, New York, 
Mar. 30, 31, 1936 
National Foot Health Week, 
April 13-18, 1936 
Spring Meeting Tanners’ Council, White 
Sulphur Springs, Va May 7, 8, 1936 
Fall Opening, Shoe Fashion Guild of 
America, Waldorf Astoria Hotel, 
May 18, 19, 20, 1936 
Boston Shoe Fair, Boston, Mass, 
June 8, 9, 10, 1936 
Ohio Shoe Retailers Association Conven- 
- tion, Hotel Netherland Plaza, Cincin- 
June 14, 15, 16, 1936 
Wi in Shoe Retailers Association Con- 
vention, Park Hotel, Madison, Wis., 
June 14, 15, 1936 








or quality footwear consciousness, is 
awakened by the exploitation of au- 
thentically styled patterns, material, 
color or an exclusive line of shoes.” 


H. C. Godman Co. Declare 
Preferred Stock Dividend 


CoLumBus, OHI0—The H. C. God- 
man Co., Columbus shoe manufacturer 
with plants also in Lancaster, Ohio, re- 
cently announced the declaration of a 
dividend of $1.50 per share on the com- 
pany’s first preferred 6 per cent cumu- 
lative stock. The dividend to be paid 
March 1, to stockholders of record 
Feb. 22, involves 3000 shares of stock 
outstanding, in payment of which $4,- 
500 will be distributed. 

A few days ago the company made 
public its annual financial statement 
which listed for the 56 weeks ending 
Dec. 28, net profits of $103,744.93; cur- 
rent assets of $3,150,448.29 and current 
liabilities of $386,110.83. 

In a statement to stockholders, F. A. 
Miller, president of the company, said: 
“While the results of the year’s opera- 
tions show considerable progress over 
last year’s operations, the results for 
the year just closed are subnormal due 
in large part to the fact that while the 
prices of leathers and other materials 
that enter into the construction of shoes 


have undergone steady advances, the 
resistance against price advances by 
retailers and consumers has reduced 
the margin of profit to very narrow 
limits, especially on cheap and medium 
grades of footwear. The indusiry is 
still operating under this pressure, but 
the management feels that with the 
steps taken during the past year, the 
company will be able to meet this situa- 
tion and still show a fair profit.” 


Select Date for Annual Outing 


BuFFALO, N. Y.—Wednesday, Aug. 
12, was the date selected by the Buffalo 
Shoe Retailers Association at their reg- 
ular monthly meeting at the Statler 
Hotel, March 5, for the annual picnic. 
The outing, as usual, will be under the 
direction of Harry J. Deters, business 
manager, who made such an outstand- 
ing success last year and formed such 
an interesting program of athletic and 
other events that salesmen from all over 
the east as well as many retailers from 
Rochester, traveled to Buffalo for the 
fun. 

The association also considered the 
plan for a credit union, somewhat simi- 
lar to that successfully operated by the 
jewelers. The plan has been drawn up 
in legal form by the association’s at- 
torney, Carl Hoffman, but due to the 
fact that three of the members were in 
Washington and some of the other 
directors absent for various reasons, a 
final decision was held over until the 
next meeting. The plan, in brief, calls 
for such as desire, to pay into the asso- 
ciation from $2 to $5 a week for cer- 
tificate shares. Any’ member desiring 
a loan can borrow up to the limit of his 
certificate at 6 per cent per year inter- 
est. Thus a member who pays $5 a 
week, could secure a loan for $260 on 
an hour’s notice. 


Factory Employment Exceeds 
1929 


MILWAUKEE, Wis.—In revealing the 
fact that local January factory em- 
ployment exceeded that for the corre- 
sponding month of 1929, the Wisconsin 
industrial commission reported that 
seven local shoe manufacturing firms 
were employing 3589 persons as of 
Jan. 15 of this year, as against 3125 
for the same period in 1932. Amount 
of the weekly payroll for these firms 
for the Jan. 15, 1936, period was 
$68,938, as against $39,928 for Jan. 15, 
1932. 
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FOOT HEALTH WEIEK 


OFFICIAL 
POSTERS 


Green and Black 17x22 in. 


These dramatic, colorful posters are 
a necessary part of your promotion. 


5 for $2.00 20 for $4.50 
10 for $3.00 30 for $6.00 
100 for $18 








FOOT HEALTH WEEK 


FOLDERS 


4 PAGES—2 COLORS 


WITH YOUR NAME 
IMPRINTED 


Poster Design and title ‘““What a 
Difference Foot Health Makes” on 
cover; message inside; invitation 
and name on back—Sample on re- 


quest. 
1,000 at $7.25 per M 
2,000 at 6.75 per M 
3,000 at 5.75 per M 








FOOT HEALTH WEEK 


10 ARTICLES 


(Over 5000 words) 


These foot health articles are pre- 
pared to use in newspaper or as 
suggestions for radio talks. Also 
includes layout ideas and coopera- 
tive promotion sugges- 
tions for Foot Health 

eek. 'e 








FOOT HEALTH WEEK 


MATRICES 


6 Special Illustrations 
Reproductions of the poster design 
in two sizes and four other Foot 
Health Week illustra- 
tions in each set. e 





R. E. ANDRUSS 


BOCT and SHOE RECORDER 
239 W. 39th St., New York, N. Y. 
Enclosed is check for..............- 
Send following helps: 


bnew scaewere OFFICIAL POSTERS 
(a0 eswswen en FOUR PAGE FOLDERS 
pues Sa piiciel SETS OF ARTICLES 
“Oe SETS OF MATRICES 
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1936 


Sees More Stability in Fashions 


Miss Mollie Page, Paris Stylist, Who Just Arrived in America, Tells 
of Interesting Shoe Trends 


NEw YORK—Miss Mollie Page, Paris 
stylist of the Kidskin Tanners, who 
recently arrived in New York for a 
short visit, gives the following Paris 
fashion picture: 

“Shoes in Paris? Yes, there are 
some interesting shoes—for it is my 
conviction that we are on the thres- 
hold of a new epoch in fashions, be 
it shoes or anything else.. 

“By which I certainly don’t mean 
that I think we are going to appear 
in startling and new disguises, but 
rather that we are entering a period 
of stabilization between the extremes 
to which we have been swinging. 
Emotions are at last getting stabilized 
after the upheaval of the depression 
and clothes are, after all, the expres- 
sion of world emotions. 

“I think we are entering the era 
when the pendulum will begin to 
swing evenly again. Have you no- 
ticed our heads lately? How after a 
wide veering between Eton crops and 
flowing pageboy curls we have arrived 
at neat but eminently feminine halo ef- 
fects? And finger nails—luminous pearl 
paints are as demode as those blood 
reds. Natural pinks tip most fingers 
in Paris now. And dresses? A tailored 
contour if you like, but realize the 


passing of those mannishly tailored 
tweed effects. Trim, but very woman- 
ly, was the keynote of the last collec- 
tions. The slim boy-like suits, but de- 
licious blouses, most sensible lines and 
just lots of charming, most soothing 
colors. 

“I’m supposed to be talking of shoes? 
Yes, but that is the frame into which 
the shoes fit. Gradually we are losing 
exaggerations, those stilted ornate 
shapes, losing, too, the clodhopper 
sporty exaggerations of another peri- 
od, and at last the novelty of those 
amazingly diverse machine punchings 
and patternings is cooling. Steadily 
to the fore I see a beautiful, plain 
slim shoe, relying for beauty on a 
natural contour and beautiful leather. 

“This new trend must be watched, 
for it isn’t just a new style, but the 
beginning of a new era. 

“Simplicity is, of course, throwing 
attention on media, so we are seeing 
better leathers in Paris and a big 
call for kidskins. There are as many 
new afternoon shoes as there are new 
afternoon dresses, and a brand new 
shoe type for the dinner suit. And 
the narrow one-strapped shoe—that is 
a shoe with a future.” 





Dayton Retailers 
Outline Program 


DAYTON, OHIO—A three-point pro- 
gram was outlined and approved dur- 
ing the meeting of the Dayton Shoe 
Retailers Club, held March 11, in the 
Hotel Miami, when “Vice-President’s 
Night” was observed, with Paul W. 
Crawford, vice - president, presiding. 
The program included: 

1. To delay sales of white shoes 
until after Easter and promote blues, 
browns, grays and other colored shoes. 

2. City-wide participation in Na- 
tional Foot Health Week during the 
week after Easter. 

3. To promote sale of white shoes 
the week after Easter. 

Louis A. Miller, president of the 
Dayton club, indicated he anticipates 
a strong demand for combination of 
colors this Spring and Summer and 
expects such sales to run heavy. 

“With more double and triple header 
sales this year than for many years 
past,” said Mr. Miller, “together with 
a multitude of color, heels and leather 
helping greatly, we should have one 
of the best years we have experienced 
in a long time.” 

Mr. Miller also pointed out that 
greater confidence in the future is 
needed. The public is facing higher 
retail prices and with more labor 
strikes and other disturbances than 
ever before, the return of prosperity 
is being held back just that much, he 
added. 


John Schoenthals, club treasurer, ad- 
vocated the idea of all shoe dealers 
furnishing their clerks with an extra 
pair of the latest styles in shoes free 
of cost. 

“Our shoe clerks are the best walk- 
ing advertisements we have,” said Mr. 
Schoenthals, “and we are neglecting a 
wonderful opportunity to create addi- 
tional sales. Whatever you see on the 
street, that’s what is selling and we 
can help to create more sales by giving 
our clerks a free pair of shoes.” 

The club members during the week 
of April 20 will promote the sale of 
tan and white shoes and hlack and 
whites. The white shoe program will 
start with May 1. 

Thirty-five shoe dealers and friends 
decided to cooperate with Cincinnati 
shoe men in connection with the state 
convention to be held in that city, 
June 7-9. 

The next meeting of the Dayton club 
will be held on April 15 and it will 
be in the nature of a birthday party 
for P. J. (Pete) Myer, whose natal 
day falls on that date. 





New Shoe Company Formed 


Brewer, Me.—C. R. Clark, Inc., of 
this place has been organized to manu- 
facture shoes. Incorporation papers 
have been approved. The concern has 
a capitalization of $10,000. Charles R. 
Clark of Brewer is president and Andre 
E. Cushing of Bangor is treasurer. 


















































How many times your 


to you as a dealer. 










tomers say, "I would like to 

buy that pair of shoes, but 

they are too hard to keep clean." Scott's rubber 
cleaner brush is the best answer to that objection, 
doing everything and more than we claim. It 
will remove the dirt from the knap of the shoe 
bringing back the lustre and new appearance 
without noticeable wear. 
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ARE TAKING THE SHOE TRADE BY STORM 
Scola 
RUBBER 
Rashes 


ERASES DIRT. 










cus- 








Think what this means 





The only successful cleaner 
for suedes and knap leather 
shoes; also all fabrics. 

Four attractive colors. White, Grey, 
Black and Brown. 


mediate delivery. 


Beautiful 3 color counter display card 
holding six brushes sent with each order. 


A 35 cent retailer. 


No Powder—No Paste—No Liquid , 


SCOTT 


FOOT APPLIANCE CO.., INC. 
Omaha, Nebr., U. S. A. 
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Stocked for im- 









Dealers Price $2.75 Doz.—$16.00 2 Gro.—$31.00 Gro. 
Postage paid on 3 doz. or more. 








Buffalo Retailers Advance 
Rubber Billing Dates 


BuFFALo, N. Y.—Harry J. Deters, 
business manager of the Buffalo Shoe 
Retailers Association, soon will have 
letters in the mail to every rubber shoe 
manufacturer supplying members of 
the association, requesting them to post- 


pone the date of their billing for rub-_ 


bers from Nov. 1 to Dec. 1. The letter 
has been authorized by the association. 
The reason for the request is that the 
rubber shoe season does not begin in 
Buffalo until late. Shoe retailers feel 
that they should not be compelled to 
pay for the rubbers until they have had 
a chance to siart merchandising them. 
While the negotiations with the manu- 
facturers are under way, the shoe re- 
tailers will not sign contracts unless 
assured of the granting of the request. 
Mt. Deters is taking the matter up also 
with the State and national associa- 
tions. 


Opens New Outlet 


BRIDGEPORT, CONN.—Arthur Kent, 
Inc., retail shoe firm operating stores 
in New York, Brooklyn and New Jer- 
sey, has opened its first Connecticut 
outlet at 4 Post Office Arcade here. 
As in other stores of the company, 
Red Cross shoes will be featured ex- 
clusively, in sizes 3% to 11 and AAAA 
to EEE. 





Frank McLaughlin Joins 
Wanamaker's 


NEw YorK—Frank McLaughlin, shoe 
buyer at Ambercrombie and Fitch for 
the past three years, has resigned this 
position to join John Wanamaker as 





F, A. McLAUGHLIN 


buyer and merchandise manager of 
women’s and children’s shoes in their 
second-floor department. Mr. Mc- 
Laughlin succeeds Frank Muller, who 
recently resigned from this position. 

No successor to Mr. McLaughlin at 
Ambercrombie and Fitch has_ been 
named as yet. 





Hilgendorff's Reopens 


ELIZABETH, N. J. — Hilgendorff’s 
Footwear, Inc., one of the largest and 
oldest shoe firms in this city, reopened 


early in March after extensive altera- 
tions to the interior and exterior of 


their store at 1166 East Jersey 
Avenue. 

Patent on Gabardine 

CHICAGO — Patent on gabardine 


heads the list at the Chas. A. Stevens 
& Co. first floor shoe salon in the 
form of a Spring combination of the 
tailored type; body is fabric, and an 
all-round buckle wide strap and toe of 
patent with pin stripes. Colors are 
black, brown and navy. 

The newest showing at O’Connor & 
Goldberg’s Madison East style salon 
is a handsewn and tailored street ox- 
ford of fabric. It emphasizes blue, 
brown and black with patent trim, 
with open lace vamp, high heel, and 
plain body; the toe, of the stubby 
type, is of patent. 

I. Miller has brought out more hi- 
flats in a wide variety of numbers 
ranging from slippers to street oxfords. 
The colors are British tan, blue, gray, 
brown and black, in bucko, calf and 
patent, and combinations of colors 
and leathers in an almost endless va- 
riety. The range of colors and com- 
binations are greater this year than 
ever before, with bright colors coming 
in for a greater share of attention. 

Wolock & Bauer are showing a new 
“salon original” in a punch pattern 
bucko combined with black patent, blue, 
black or British tan calfskin. 
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THE STEVENS 


World's Largest Hotel 


CHICAGO 


Like European hotels of great 
repute, The Stevens is just 
outside the noisy central 
business district—yet but 
a few steps to wherever 
one wants to go in Chicago. 
Rooms with bath from $2.50. 


DINE SMART—THE CONTINENTAL ROOM 


These items 


not fall over. 


One Dozen 
Half Dozen 

















| Merchandising Aids 


professional window trim. 


| Clip Holders 
| for Price Tickets 
| 





The Polly Shoe Holder is 


perfect for displaying the 
soles of golf, arch, branded 
and fibre-soled shoes. Will 


(Check with order, please, unless C.O.D. preferred) 


BOOT AND SHOE RECORDER 
Merchants Service Department 
209 South State Street, Chicago, Illinois 


will help you to effect a 


This adjustable clip tilts at 
any angle. It may be placed 
anywhere on the shoe, or on 
the floor. It is non-rustable. 
One Gross @ $4.00 
Half Gross @ $2.25 





: Display 
Shoe Holder 





@ $3.00 
@ $1.65 

















What's New 


New Shoe Device 


New York—Max Yanover, former 
shoe representative, has invented and 
patented a new shoe device and is 
selling the new device from his new 
offices in the Marbridge Building, 47 
West 34th Street, under the name of 
Little Miracle Shoe Device Corp. 

The Little Miracle Shoe Device, as 
it is called, is a small, lightweight 
electric ironing device which can be 
used on ordinary store current. 
Through the use of special features 
in its design, this device corrects shoes 
from cutting into the instep, gapping 
at the sides, irritating the toes and 
slipping at the heel. It also irons out 
wrinkles, both inside and outside of 
the shoe. 

A heat control, also invented by Mr. 
Yanover, makes it possible to obtain 
various degrees of heat best adaptable 
to the work at hand. 





Paste-On Handle for 
Shoe Package 


DETROIT — A special “handle” to 
carry a shoe package has been used 
for the past two months by R. H. 
Fyfe and Company with much favor- 


able comment from customers. The 
handle consists of quarter-inch tape 
of the heavy parchment ribbon type, 
inserted in a one-inch band of gummed 
paper, bearing the store name and 
trademark. It is cut off into standard 
lengths by the wrapping tape cutter, 


A drawing of the paste-on handle used by 
R. H. Fyfe and Company when wrapping shoe 
purchases. 


and this end is placed across one end 
of the shoe box so that the handle 
comes on the end of the box, serving 
to seal the top and bottom together, 
as well as to allow it to be carried in 
the hand. 

A shoe box is commonly an awkward 
shaped parcel to carry anyway, many 
customers feel, and this new con- 
venience has brought much comment. 
Women, loaded down with packages, 
have acquired a habit of carrying the 
box on the little finger, as it can be 
securely placed that way, without in- 
terfering with the armload of other 
packages. 

Another direct result of the use of 


the new handle has been a radical 
cutting down in the number of de- 
livery orders. Customers who would 
ordinarily be burdened by the pack- 
age now have little objection to carry- 
ing it, when it can be done so con- 
veniently, and the costs per sale have 
accordingly begun to show a decided 


drop. 





Pleatex New Material for Shoes 


New York—The conflict between 
leather and fabric ends in a newly 
invented union of both. A method of 
pleating has been devised whereby the 
leather surface is pleated over a back- 
ground of Lastex fabric, thus giving 
a reasonable stretch and at the same 
time a smart custom pleated surface 
of leather. 

This novel material is named Plea- 
tex, which is a combination of pleated 
leather backed with a Lastex fabric 
and finished in the shoe with a Lastex 
binding. This new material is being 
offered to the trade by Evelyn Ziniti 
and Alfred Vamos, two designers with 
established reputations, who are most 
enthusiastic about its possibilities and 
who have reported they have already 
interested a number of nationally- 
known manufacturers. 

The use of the Lastex binding makes 

[CONTINUED ON NEXT PAGE] 
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Ohio Shoe Retailers’ Convention 





Committees Appointed for Annual Association Meeting to 
Be Held in Cleveland June 14, 15 and 16 


CINCINNATI, OHI0o—After inspection 
of the Netherland Plaza Hotel in Cin- 
cinnati, president Clarence R. Faflik of 
the Ohio Shoe Retailers Association, 
optimisiically looks forward to a regis- 
tration of over a thousand merchants 
and shoemen. President Faflik says: 

“Tt looks like we’re going to have the 
greatest convention ever held in this 
section of the country. We are invit- 
ing merchants as far South as Louisi- 
ana, Tennessee and Alabama and nat- 
urally expect to bring in a large num- 
ber from the States of West Virginia, 
Kentucky, Pennsylvania and Indiana, 
which, with the splendid attendance of 
Ohio men, makes it the biggest retail 
gathering in the West this Summer.” 

Plans have been formulated to enter- 
tain visiting buyers with an elaborate 
style show, dinners, meetings and high 
class professional entertainment. The 
Netherland Plaza is an air-conditioned 
hotel and this should add to the physi- 
cal comfort of the convention. 

The local committee in charge of the 
“Midwest Shoe Fair” already has ac- 
ceptances from sixty lines, planning to 
display. The committee is as follows: 

Chairman, Frank J. Weber; vice- 
chairman, Joe Smith; secretary, Ed- 
ward C. Horn; treasurer, George Dohr- 
man. 

Entertainment and Style Show—Wil- 
liam Newbold, chairman; Gene Held, 
Floyd Page, Joe Stern, F. X. O’Brien, 
Edward Horwitz. 

Registration—Henry Momper, chair- 
man; Edwin Potter, John Kipp, Al 
Schloemer. 

Finance — George Dohrman, chair- 
man; Leo Mersman, John Schwartz, 
Ted Orr, Howard Frohman. 

Program—Irvin Americus, chair- 
man; Jack Marmer, Lee Summers, 
Frank Conlon, Fred Schuster. 

Publicity —Ira Longini, chairman; 





Pleatex New Material for Shoes 
[CONTINUED FROM PAGE 48] 


it possible to use pleated leather and 
Lastex in any shape or design desired 
and for practically any type of shoe. 
Pleatex is moreover a decorative mate- 
rial, available in any color and there- 
fore does not have to be covered and 
concealed by the use of buckles or other 
ornaments such as are commonly used. 

Its manufacturer also points out that 
the use of the Lastex backing means 
that its elasticity will remain unim- 
paired for the life of any shoe in which 
it is used, and that it opens up the pos- 
sibilities of elasticity in fitting tops to 
virtually every type of shoe. In proof 
of their claims, Miss Ziniti and Mr. 
Vamos are showing a wide range of 
models in which Pleatex is used in a 
wide variety of ways. 


Dan. A. Cohen, J. Turner, R. Ryan, 
E. Horn, H. Momper. 

Reception—Gene Held, chairman; Ed 
Koob, Ben Gardner, Ben Kessen, Ed 
Bankemper, John Wieman, A. Berman, 
Joe Mersman. 


Early Registration for 
Boston Shoe Fair 


Boston, Mass.—A surprisingly large 
number of early registrations for the 
Boston Shoe Fair have been received 
at the headquarters office of the New 
England Shoe and Leather Association 
and a well planned publicity campaign 
is under way to acquaint buyers and 
prospective exhibitors with the new 
dates—June 8, 9 and 10. 

Last year’s exhibitors have been 
offered an option for a limited time 
on the same rooms reserved for them 
in 19385 and early registrants are tak- 
ing advantage of the opportunity. A 
four-page folder has been mailed to 
all prospective participants in the show 
by Secretary James H. Stone; and in- 
vitations to attend have been sent to 
volume buyers’ representing chain, 
mail order and large department 
stores. In a short time invitations also 


will be broadcast to the independent 
shoe merchants. 

Announcement also has been made 
of the cooperating committee of manu- 
facturers and wholesalers, the mem- 
bership of which will work out many 
of the plans for the show now under 
discussion. Included on this committee 
are the following: 

C. V. Watson Shoe Co., Auburn, Me.; 
Harvard Shoe Co., Boston, Mass.; E. 
R. Apt Shoe Co., Rockland, Mass.; 
Muskin Shoe Co., Baltimore, Md.; 
Joseph F. Corcoran Shoe Co., Stough- 
ton, Mass.; Dunn & McCarthy, Inc., 
Auburn, N. Y.; Kleven Shoe Co., Spen- 
cer, Mass.; H. O. Rondeau Shoe Co., 
Farmington, N. H.; Koss Shoe Co., 
Auburn, Me.; Kesslen Shoe Co., Ken- 
nebunk, Me.; A. Jacobs & Sons Co., 
Lynn, Mass.; Wiley-Bickford-Sweet 
Corp., Worcester, Mass.; Langer-Lipp- 
man Co., Boston, Mass.; Burtman- 
Rondeau Co., Boston, Mass.; Chas. 
Cushman Co., Auburn, Me.; Louis H. 
Salvage Shoe Co., Manchester, N. H.; 
Ansin Shoe Mfg. Co., Athol, Mass.; 
Hub Shoe Co., Boston, Mass.; Exeter 
Shoe Co., Exeter, N. H.; Newmarket 
Shoe Co., Newmarket, N. H.; Clark Shoe 
Co., Auburn, Me.; Brilliant Bros., Bos- 
ton, Mass.; S. Goldstein & Sons, Bos- 
ton, Mass.; A. Shapiro, Inc., Boston, 
Mass.; Sterling Shoe Corp., Auburn, 
N. Y.; Diamond Shoe Co., New York 
City, N. Y.; McNichol & Taylor, Inc., 
Lynn, Mass.; M. J. Saks Shoe Corp., 
New York City; Crescent Shoe Co., 
New York City. 





























































This NEW VANI-TRED prin- 
ciple offers a real opportunity 
to retailers. 


e 


footwear selling at a low price and you have a 
sales story that is little short of sensational. 


Here’s your opportunity for volume sales. Order 
now from the new Vani-Tred In-Stock catalog. 
Vani-Tred Fashion models and Duplex-last Welts 
for women—high-style footwear with a genuine 
feature, priced to retail at $5 and $5.50. If you 
haven’t the new In-Stock catalog for spring, 
write or wire and we will send you a copy. 

























IN-STOCK Catalog 


Footwear with a 
Genuine Feature— 
High Styled & Low Priced 
for Volume Sales . . 


Smart footwear, expertly styled—that’s 
impressive to every woman. Add the 
fact that Vani-Tred is real feature 


EXCELSIOR SHOES INC. 
A Selby Subsidiary 
Portsmouth, Ohio 


* The Vani-Tred feature eliminates the 

- air-pocket which is back of the ball in 

‘ most women’s shoes. More comfort in 
Vani-Treds! 
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Death of Julius A. Goldberg 


[CONTINUED FROM PAGE 36] 


windows regularly. Years later he 
wrote to the editor of the Boor AND 
SHoe Recorper: “One bright morning 
I received, to my utter amazement, a 
check for $10.00 from the Boot AND 
SHOE RECORDER, accompanied by a let- 
ter that I read and reread many times 
because it stated that one of my win- 
dow displays had won a prize. Re- 
ceipt of that ten dollar check furnished 
even greater incentive to increase my 
knowledge of the merchandising of win- 
dow displays. I say ‘merchandising’ 
because I realized that in order to be 
successful I had to know certain fun- 
damentals about merchandising as well 
as developing an artistic taste.” 

While he was a window trimmer, he 
met his life-long partner to be, John 
O’Connor, who bore the reputation of 
being the most successful shoe sales- 
man in the old Ruppert Shoe Store, 
on Harrison Street, Chicago. They 
exchanged ideas and confidences. The 
two adventurers opened their first shoe 
store on February 28, 1903, at Clark 
and Madison Streets. At the start of 
the business they sold men’s shoes ex- 
clusively, but soon added a line of 
women’s shoes. Then came Julius’ 
great opportunity. Jack O’Connor, re- 
turning from a buying trip to New 
York, said: “Goldie, I have just en- 
gaged the services of a women’s shoe 
buyer.” Mr. Goldberg continued with 
his window trimming. “Who is the 
new shoe buyer going to be?” “A fel- 
low by the name of Julius Goldberg,” 
said Mr. O’Connor with a_ chuckle. 
“Allow me to congratulate our new 
shoe buyer.” 

His first buying experience was a 
revelation. His admiration for the 
showmanship of the stage was such 
that he was determined to buy the 
type of footwear that was worn by 
dancers and show girls. He bought 
three patterns of a short-vamp, round 
toe oxford, carrying a_ three-inch 
French heel. The shoes came into the 
store and when he timidly showed them 
to the sales force they laughed. Here 
was a joke. They wouldn’t even put 
them in stock, but tucked them under 
the benches. Such funny-looking shoes 
would amuse the trade. These stage- 
last shoes sold out to a pair within 
a@ week. 

In the 33 years the partners had 
been operating shoe stores in Chicago 
they have watched their business grow 
from one store to fourteen, and be- 
come one of the best known, and one 
of the largest retail shoe firms in the 
world. The two inseparable partners 
were national figures in shoe retailing 
and in association work. 

Outside of business Mr. Goldberg 
was actively interested in the Masonic 
order, the Elks, and he was a member 
of the Standard Club and the North- 
moor Country Club. 

The funeral services were held in 


Chicago on Tuesday, March 18, at Rose- 
hill Chapel. Many prominent shoe and 
leather men attended. 

The passing of Julius A. Goldberg 
in the very prime of life, removes from 
the industry a man whose accomplish- 
ments played a significant part in the 
progress of footwear. He made a 
mark on the past quarter of a cen- 
tury during which the industry went 
through its great transformation. The 
shyness of a youth who was afraid to 
wait on customers gave way to a fine 
dignity, diplomacy and earnestness of 
a man of big business—who knew what 
it meant to keep his word. 

The industry feels the loss of a 
friend and an inspirational force in 
fashion in America and abroad. He 
contributed much to the progress of 
retailing and the modernization of 
methods. He made an imperishable im- 
print on footwear fashion for he was 
an artist and creator, ever in search 
of new thrills in merchandise. 


Sheldon Jr. Joins Curtis, 


Stevens, Embry 
READING, PA.—Claude Sheldon, Jr., 


has recently joined the sales force 


of the Curtis, Stevens, Embry Shoe 





CLAUDE SHELDON, JR. 


Co. of Reading, Pa., and he is going 
to cover the Northwestern territory 
along with his father, who for many 
years has represented the Fred A. 
Mayer Shoe Co. of Milwaukee in that 
section of the country. 

Claude, Jr., is 22 years old and has 
the distinction of being the youngest 
member of the Northwestern Shoe 
Travelers Association. A worthy son 
of a worthy dad; Good Luck, Feller! 
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Convenient To 
Leather Center 















Ideally situated 
in the Loop, the 
BISMARCK HOTEL 
is just a few 
stepsfromevery- 
thing of impor- 
fancein Chicago. 
[as 





Served by a staff 
that anticipates 
your every wish, 
guest rooms offer 
the ultimate in ex- 
cellent living... 











Famed dance 
orchestras and 
sparkling floor 
shows await 
you in the 
sophisticated 
Walnut Room. 





BIS AWW aa 
HOTEL 
PLE-~CHICAGO 


RANDOLPH ATLA 








Bancroft-Walker Open 
N. Y. Office 


New York — Bancroft-Walker of 
Waltham, Mass., have opened new 
offices in the Marbridge Building. 

A. D. Bourneuf, vice-president and 
sales manager, will make his head- 
quarters here. Mr. Bourneuf formerly 
had his offices in Boston, Mass., but 
owing to the continuous demand to 
service the New York territory it was 
found necessary to open offices here in 
the metropolitan area. 

Bancroft-Walker makes a high style 
line and carries a large in-stock de- 
partment. 


Wonder Co. Moves to 


New Showrooms 


New YorkK—The Wonder Shoe and 
Slipper Company, Inc., of Brooklyn 
have moved to their new showrooms 
at 157 Duane Street in New York City. 
A complete line of high-grade stouts, 
women’s and children’s shoes will be 
carried in stock. 

Victor V. Augustine, who formerly 
operated the Worthwhile Shoe Co., 
Inc., has merged into partnership with 
the Wonder Shoe and Slipper Co., 
Inc., B. Rothman, with Mr. Augustine, 
will be on hand to welcome old and 
new acquaintances who attend their 


opening. 
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How can you be 
sure you are buy- 
ing Economical 


Seating? 


OU buy economical seating when 
you buy “American” Interlocking 





Model No. 
A good looking pres - Factead 
surprisingly low. 


Seating. Cost is no more in the beginning and less in the end. 
More chairs can be set up per square foot. That means lower 


chair cost per square foot of floor space. Better service for more 


customers. ey are roomier, more comfortable, more inviting. 


Attractive coverings add a touch of color that buyers like. Before 
you. buy, let our designers and draftsmen suggest an efficient 
seating arrangement. Simply forward rough floor plan. 


“AMERICAN INTERLOCKING CHAIRS 
FREE 








Send for your copy of 


“New Styles in Shop Seating’ ' 
A a2 book of helpful i 
Posed less on the advantages of bevinchine 


type seating. Have it ready for reference when 
you are ready to buy. Copy mailed free. 


Address Dept. BS3 


American Seating Company 
Mahesve of Seating for Shoe Stores, Schools, 
Churches and Public Auditoriums 


























| FRANKFORT 





RETAILERS 


WITH A POSI- 
TIVE PROFIT 





SBOSHE . . . . se © ee he d6UIn Stock 
No. 1249—Black Kid, Self Stitched 

No. 1349—Brown Kid, Self Stitched 

No. 1449—Blue Kid, Self Stitched 

No. 1549—White Kid, Self Stitched 

150 Last, 16/8 Cuban Covered Heel 


HOGE-MONTGOMERY CO. Inc. 


KENTUCKY 








Trade 
Literature 


Fine Freeman Catalog 


The Spring Catalog of Freeman 
showing their in-stock Spring style 
program of their well styled line which 
they say is “worn with pride by mil- 
lions,” has just gone out to the retail- 
ers on their list. It is spiral bound, 
with cover in green and mottled like 
hammered metal, the inside showing 
first all-white and grey shoes by the 
photographic method, the background 
for each pair of shoes being cuttings of 
fabrics for men’s spring clothing. 
Where each pattern shown is also made 
of different colors of leather, such addi- 
tional colors are shown with round 
swatches. 

The Imperial, Free-Flex, Master Fit- 
ters, and Fashion Built lines are all 
shown in natural colors, other than the 
white shoes. 





Musebeck Issues New Catalog 


DANVILLE, ILL.—Health Spot Shoe 
dealers all over the United States have 
just received the new catalog issued 
by the Musebeck Shoe Company, cover- 
ing the complete line of men’s and 
women’s, growing girls’ and misses, 
and boys’ shoes, as well as the special 
work shoe that is now being manufac- 


tured by the Musebeck Shoe Company 


and the line of Health Spot Dress 
Weight Shoes being manufactured un- 
der our patents by Foot-so-Port Shoes, 
Ine., of Rochester, New York. 

This is the most complete catalog 
that has ever been issued by the Muse- 
beck Shoe Company, as it includes 
shoes for all members of the family. 





York Retailers Postpone 
Election Meeting 


York, Pa.—Interesting reports on 
the Middle Atlantic Shoe Retailers As- 
sociation convention in Philadelphia, 
took the place of the scheduled banquet 
meeting of the York Shoe Retailers 
Association, on Monday, March 2, when 
it was found necessary to postpone the 
installation of officers of the associa- 
tion. C. J. Smashey, president of the 
Middle Atlantic Association, was sched- 
uled to install the officers but was 
unable to attend and the big meeting 
was postponed until April 6. 

Cletus Reineberg, a former president 
of the organization in reporting on the 
convention, told members of the local 
body that speakers during the sessions 
were optimistic on the future outlook 
and said merchants everywhere can 
look forward to an increase in business. 
Mose Leibowitz and David Lewis, 
brought the local merchants a compre- 
hensive report on the style trends as 


displayed at the style shows which were 
held in conjunction with the convention. 

The newly elected president of the 
organization appointed the following 
committees: publicity, Mose Leibowitz, 
S. C. Reineberg; entertainment, Charles 
Martin, W. Seiker, David Lewis, Louis 
Leibowitz, and Michael Britcher; mem- 
bership, Edward Reineberg, Willis E. 
Bilbert, M. Reed, George E. Smith and 
Jacob Reineberg; and directors, for 
three years, Edward Reineberg and 
Charles Martin; two years, Louis 
Leibowitz and George E. Smith; and 
one year, David Lewis and Jacob 
Reineberg. 





H. Oefner Men's Buyer 


BuFFALO, N. Y.— Howard Oefner 
has been appointed buyer of men’s 
shoes for the J. L. Hudson Co., divi- 
sion of Adam, Meldrum & Anderson 
Co., it was announced by Joseph L. 
Hudson, merchandise manager for this 
division of the store. Mr. Oefner for 
many years was manager of the local 
store of the Barton Shoe Co., which 
has been discontinued. He succeeds 
Anthony Jermann, who resigned last 
June to retire from active business. 





Opens Juvenile Store 


WEST HARTFORD, CONN.—W. T. Fish 
has opened the Juvenile Footwear Shop 
at 968A Farmington Avenue. 














 KUSH-IN-EZE 


Sl nen ee lan che ele tia hid 


Women's Shoes 
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TURNS 


Modern Turn Shoes That Fit 
pki 4 WILL NOT GAP 
Runititia New “SHORT BACK” Lest 


In Stock 30STYLES Send for | | 
AAMEE INSTOCK — catalog33 | 






LUMBARD SHOE CO 
® 





HAND TURNED 
FOOTWEAR 


IN 
STOCK 
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VAUGHAN TOWLE CO. 


A division of L. B. Evans’ Son Co. 
WAKEFIELD MASS. 





Reopens Hartford Store 


HARTFORD, Wis.—Hal Donnell has 
reopened a retail shoe store here fea- 
turing Buster Brown and Brownbilt 
shoes. He operated a store in Hartford 
until a year ago when he moved his 
business to Oconomowoc. Vernon F. 
Lexotte is assistant to Mr. Donnell 
in the new store here. 





Feltman and Curme 


Lease New Site 


DAYTON, OHIO—Feltman and Curme, 
retail shoe store, now located at 40 
East Third Street, has leased the 
storeroom at 10 North Main Street and 
will move there as soon as remodeling 
is completed. Formal opening is ex- 
pected to be about March 25. Albert 
E. Sutton, Jr., is manager of the store. 


G. D. Weber Purchases 
Spohn's Store 


WATERTOWN, Wis. — Spohn’s Shoe 
store, 404 Main Street, has been taken 
over by George D. Weber, who has 
been associated with the business for 
many years. George W. Spohn, who 
has operated the shoe store for many 
years, is retiring from the business. 
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Shoe Awards to Careful Pedestrians 





David Stern, first winner in the Cleveland Press Campaign for Careful Pedestrians, 
being fitted by Jack Reese, manager of the Nunn-Bush Shoe Store, while Traffic 
Officer Roy Wieland looks on. 


CLEVELAND, OHIO — Several extra 
pairs of shoes have been sold by Cleve- 
land retailers as a result of the Cleve- 
land Press safety campaign, which 
started in February. This alert news- 
paper awarded license plates to careful 
drivers shortly after the first of the 
year. The campaign for careful driv- 
ing on the part of motorists was fol- 
lowed by a safety campaign for pedes- 
trians in which a new pair of shoes 
was awarded for care in crossing 
streets, observing signals, and gen- 
erally exercising caution in traffic. 

Traffic Officer Roy Wieland was dele- 
gated to accompany a representative 
of the Press about the streets of Cleve- 
land in an effort to select the most 
careful pedestrians. Daily, they fol- 
lowed persons about the city, watching 
their every action. One slip and the 


prospect unknowingly lost his or her 
chance of a worthwhile award. On 
the other hand, those who conformed 
to all standards of a model pedestrian 
were halted and apprized of their 
winning. Beyond that, the winner was 
allowed to select the store and shoes 
of his or her choice. The Press bought 
them at full retail prices. 

The first and second winners of the 
prize selected the Nunn-Bush stores 
at 809 Euclid Avenue and 345 Euclid 
Avenue respectively. Jack Reese, man- 
ager of the Cleveland stores, imme- 
diately capitalized on the fact by show- 
ing in his windows pictures of the 
winners being fitted in Nunn-Bush 
stores and at the same time boosting 
the safety campaign. Many comments, 
he says, have resulted from the dis- 
play window publicity. 





Army Opens Bids for 
Leather Boots 


Boston, Mass.—-Bids covering the 
manufacture of 90,792 laced leather 
boots and 44,760 pairs of garrison shoes 
for enlisted men in the United States 
Army will be opened March 24, by the 
commanding officer of the Boston Quar- 
termaster Depot. 

On the same day, bids wil! be received 
for 80,000 pairs of laces, half for wear 
with the boots and the other half to be 
used in garrison shoes. The boot laces 
are to be 90 inches in length, the garri- 
son shoe laces, 40 inches. 





Ornament Firms Merge 


PHILADELPHIA, Pa. — H. C. Brick, 
head of the shoe ornament firm of 
Rivelis & Brick of this city has 
merged that business with that of 


Bow Makers of America, Inc., of which 
organization he has been made trea- 
surer, D. Karman being president. The 
enlarged organization will, at its pres- 
ent address 68 N. Fourth St., Phila- 
delphia, manufacture a complete and 
comprehensive line of shoe ornaments 
in cut steel, bone beaded and bows of 
both leather and fabric. 





Opens Buying Office 


St. Louis, Mo.—N. Mathes, who owns 
and operates the Sample Shoe Com- 
pany in Granite City, IIll., and the 
Alton Shoe Market in Alton, IIL, is 
opening a buying office on Washington 
Avenue in St. Louis, for the -purpose 
of contacting shoe manufacturers who 
sell to jobbers and chain stores only. 
Mr. Mathes is contemplating entering 
the wholesale shoe business as well as 
opening several more retail stores. 
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Heels Develop Straight Lines 


CuHicaGo—Heels are departing from 
the French type in Chicago stores and 
are taking on a straight line with the 
leg, according to Harry H. Wolock of 
Wolock & Bauer’s smart style salon on 
Wabash Avenue. The new type is 
more along the lines of the boulevard, 
many with square bottom and sides, 

_of 18/8 height. Another feature which 
has proven a popular innovation is 
the criss-crossing on the soles. 

Mr. Wolock believes that as much 
as ninety-nine per cent of the Spring 
shoes sold will be gabardine, or gabar- 
dine combined with leather, preferably 
patent. Stitching and perforations will 
continue their popularity, too, as will 
a good sprinkling of ties with bright 
metal tips. The public is demanding 
better constructed shoes of neater ap- 
pearance and more wearability. 

Among the new arrivals at Nisley’s 
the past week are the “Claudette,” a 
black with patent combination gabar- 
dine, also in navy or brown with kid- 
skin. It is an oxford with high heel 
and broad buckle strap with cutout 
between it and the short vamp. Toe 
is patent. A dainty one-tie, high-heel 
slipper of gabardine in black with 
patent toe and trim, or in navy or 
brown with kidskin is another late 
number. Both numbers are made over 
the flex-ray last. 





New Denver Store Opened 


DENVER, CoLo.—Denver’s newest shoe 
store is the Broadway Bootery, just 
opened at 70 Broadway, in the heart of 
the busy South Side shopping district. 
If experience and ability count then 
this new venture should be a grand 
success, for it is operated by William A. 
Grote and Guy I. Bruner, two of Den- 
ver’s ablest shoe men. 

Both have recently been connected 
with the Denver Dry Goods Company. 
Previously Mr. Grote was for eighteen 
years assistant buyer at the Joslin Dry 
Goods Company, while Mr. Bruner held 
a similar position with the A. T. Lewis 
Company. 

The new store will concentrate on 
medium price lines in men’s, women’s 
and children’s shoes, featuring espe- 
cially Natural Bridge in men’s and 
women’s and Peters shoes for children. 





Music Goes Round 
at MacDougall's 


SEATTLE, WASH.—An idea of how the 
theme-song, “Music Goes Round,” now 
on everyone’s lips can be converted into 
knock-out window displays is demon- 
strated at MacDougall’s, with a large 
shoe department at Second and Pike 
Streets. For its new blues, its Spring- 
time shades, this large retail outlet 
features “Symphonies in Blue” in the 
window, but uses the brass cornet as 
a frontispiece of one window, and an 
accordion in another—so that crowds 
“go round and round” the windows... 
and come in there! 





PANCO 


SIA-TITE 


HEELS 


Good looking 
and permanently 
tight Titting 





















BASE WIRE SCREEN — :) 


Sta-Tites are springy—there’s nothing in them to obstruct 
this important comfort feature. Nail heads anchor into a 
strong wire mesh embedded in the base, which exerts its 
pressure to the edges, thus preventing gaping and wrench- 
ing loose. Sta-Tites are comfortable—long wearing—and 
stay tight! 


PANTHER PANCO. 


COM PANY 


CHELSEA,. MASS. 
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St. Louis Shoes 


Cl ei ei i i eed 


A SUMMER PROMOTION 


Dy RY fe 





0. 8502—Solid Leather White Arch 4 
ae led. AAA to D. 3 to 10—$2.35 
Terms 1% 10 days, net 30 days. 


We specialize in women’s, men’s and 
children’s samples and jobs for special 

fons — featuring nothing but 
St. Louis made shoes from the better 
factories. 


“While in town see Weil’”’ 


M. K. WEIL SHOE CO. 
1326 WASHINGTON AVE., ST. LOUIS, MO. 


Chi eli eli dln i li eed 


Pumps In Stock 


FT i i ei i di 








THIS 
STICKER 





goes on 
PR% cf all 
invoices for 


Opeca Sta Pumps 


17/8 SEAMLESS 
pt a ee Patent 


20/8 SEAMLESS 
642|—Black Patent 


1221—Blue Kid 242—-Blue Kid 
7421—Black Baby Calf 142 “Black Baby 
1321—Brown Kid alf 


5442- acon Kid 
3442- a Grain 


5421—White Grain Kid 
8421—White Crepe 
1021—Black Crepe 


ve D'ORSAY 


25 
AAAA te ¢ 2 to 10—9$3.25 
6433—Black Patent Round Toe 


GREGORY & READ CO. 


LYNN MASS. 











Saddle Tans Popular in Chicago 


CHICAGO, ILL.—Saddle Tan, the new 
hand-sewn line brought out by O’Con- 
nor & Goldberg is being shown at the 
Costume Bootery at 23 Madison East. 
It is in the mood of the tans which 
have almost overnight become so popu- 
lar in the Middle West, especially in 
Chicago, where every smart style leader 
is developing a following for his par- 
ticular number and model. The leader 
in the exhibit at the Costume Bootery 
is a step-up model that typifies the en- 
tire line of saddle tans. 

Also in the same models are being 
shown patents, blue calfskin and grey 
suede, which still holds its own as the 
choice of many of the smart set. Short 
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Fowler's Opens New Home-Like Shop 





The interior of the new Fowler's Bootery which features a homelike atmosphere with 
only a large show window in the front and a display case across the back to reveal 
its commercial character. 


LOUISVILLE, Ky.—Owing to an im- 
perative demand for more space, the 
Fowler Bootery has moved its location 
to attractive quarters at 675 Fourth 
Avenue, almost doubling their former 
floor capacity. The new store is a 
charming shop, though it suggests a 
well-furnished living room rather than 
a shoe store. Only the large show 
window in front and a display case 
across the back of the store betray 
its commercial character, for the soft 
green rug contrasting with the flesh- 
colored walls, the concealed lights, the 
oval mirrors on the side walls, the alu- 
minum sconces, and the antique style 
settees in French walnut, upholstered 
in rust and green tapestry, all have 
the restful atmosphere of a comforta- 
ble sitting room. 

This idea is further carried out by 
a quaint whatnot in one corner and 
a dainty walnut desk against one 
wall. Even the fitting stools are padded 
and ornamental. The woodwork strikes 
a modern note, being painted in alumi- 
num tones with gold lines as accent. 
Behind the rear display case, in which 
are shown specially smart evening 
slippers, is a mirror with glass draw- 
ers on each side for hosiery. Stock 


‘is kept in the rear room. 


Only a metal grill separates the 
large front show window from the 
shop, allowing customers as well as 
passersby to have a good view of mer- 
chandise displayed in it. This show 
window is a departure from the con- 
ventional and is as attractive as it is 
unique. Instead of the usual center 
door, the front of The Fowler Bootery 
has two doors, one against each outer 
wall, the central space being taken up 
by one large show window, quite deep, 
but only about a foot and a half from 
the floor of the shop, so that one looks 
down on it from the street level. It 


‘is a most effective way of showing 


shoes, and being divided from the 
store by an airy iron grill, allows a 
view of the attractive shop from the 
street. 

The Fowler Bootery handles Selby 
shoes and the Admiration line of ho- 
siery, and has a constantly increasing 
clientele since its founding a year or 
so ago. Being across from the city’s 
principal hotel, they secure a large 
transient trade. They, however, con- 
stantly advertise through direct mail 
and through a stylist’s column in the 
local papers, letting their customers 
know what is new. 





vamps and high heels are very much 
in evidence. 

Along with the advance Spring ex- 
hibit of shoes are displayed swagger 
chiffon hosiery, featuring the new 
Spring shades—spicy and chic in the 
extreme. Many of the Chicago exclu- 
sive shoe stores are building up their 
hosiery departments this Spring to a 
place of importance, and giving closer 
attention to coordinating it with the 
shoe department, both in matching 
colors, and in sales tie-up with floor 
salesmen. 


New Hill's Shoe Shop Opened 


SPOKANE, WASH.—Lloyd G. Hill has 
now opened his new Hill’s Shoe Shop, 
formerly the Model Boot Shop of this 





city. Friendly sales clerks and a 
galaxy of new hosiery and handbags 
to match footwear for men and women, 
were on hand to greet customers at 
609 Riverside Avenue, rendered re- 
splendent with a brilliant display of 
Spring merchandise for the opening. 
Three C’s of selling, C.C.C., are fea 
tured in the modern shop, Complete, 
Comfortable and Conveniently located. 





Opens Shoe Department 


St. Louis—The Weil Clothing Com- 
pany, St. Louis, recently opened its 
new shoe department handling men’s 
and boys’ popular priced lines. B. F. 
Roth has been made buyer and man- 
ager. 
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Perpetual Inventory Assures an Increased Profit 
..-and Lowers Your Insurance Cost... 
Recorder Stock Record Cards Supply a Perpetual Inventory 
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Do Business More Efficiently by Installing the Recorder Stock Record Card System 


MERCHANTS SERVICE DEPARTMENT 
BOOT AND SHOE RECORDER 


Helps you to “buy as you sell”—to know whether each shoe = 8% State Street, Chicago, Tilinois 











‘ . = : ? oo send me samples and prices of your Stock 

is paying its way with a profit, to go light on slow movers, ee 
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When writing advertisers please mention Boot and Shoe Recorder 














Children's Footwear 











MRS. DAY’S IDEAL BABY SHOES 

Mp Infants’ Soft Soles.. 0-3 
Intermediates 
Fiexible Hard Soles. 2-8 


Send for In-Stock 
Catalog 


MRS. DAY’S joqar BABY 
Locust St. Mass. 











Danvers, 
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Riding Boots 


BO 6 6 6 6 Eh 


ENGLISH 
RIDING 
BOOTS 


Tan or Black, 
for Ladies and Men 


Write for new catalogue to the 
English Bootmakers 


MANFIELD & SONS 
1636 Ranstead St., Phila., Pa. 
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Men's Shoes 


i heel 








“HIGHEST GRADE ONLY” 
EAST WEYMOUTH, MASS., U.S.A. 














Obituary 


Iver J. Solberg 


MERRILL, Wis.—Iver J. Solberg, 73, 
retired pioneer shoe retailer here, died 
March 9 in a Denver, Col., hospital. 
Mr. Solberg operated a shoe store here 
for 31 years until his retirement in 
1919. He is survived by his wife, a 
son and a daughter, whom he was 
visiting in. Denver at the time of his 
death. ~ 


Samuel Kirschbaum 


SEATTLE, WASH.—For many years 
proprietor of a shoe store at 1908 
Third Avenue, this city, Samuel 
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Shoes of the Future 





Andre Perugia, Parisian designer of shoes, whose reputed price for designing and fitting 
shoes is said to be from $50 to $1,000 per pair, has opened a Padova shoe department in 
Chicago for custom-made, individually designed shoes. Here he will exhibit his “shoes of 
the future," among which are sandals with the Hindu influence made of silver and gold 
cloth, heels of twisted metal, and with soft arches and soles of inlaid wood. 





Shoe Club to Be Host 


Invites Shoe and Leather Men Attending Style Conference to 
Dance March 30 at Hotel McAlpin 


NEw YorK—The Shoe Club, Inc., of 
New York will play host on Monday 
evening, March 30 to the shoe and 
leather men attending the Joint Style 
Conference in New York on that day. 
The dance will begin in the grand ball- 
room of the Hotel McAlpin at ten 
o’clock sharp and F. J. Murray, execu- 
tive secretary of the club has promised 
an added feature which will be im- 
promptu entertainment by well known 
radio and movie stars. This dance will 
be open to members of the Shoe Club 
and their friends as well as to all mem- 
bers of the shoe, leather and allied in- 
dustries who will be in New York on 
that evening. Tickets for this affair 
will be $1.50 per person, the proceeds 
of which will go to the welfare fund 
of the Shoe Club which has done such 
fine work in the past amongst the more 
unfortunate members of the industry in 
New York. 

The committee promises an excellent 
dance band, real entertainment and fun 
for everybody and plenty of dancing 
partners for all the stags. The party 
will be strictly informal so that those 





Kirschbaum died at his home here 
early this month, following a brief 
illness. He was 76 years old at the 
time of his death, and was well known 
to the shoe trade of this section and 
especially to Jewish circles. Born in 
Russia, he came to Minneapolis before 
coming to Seattle in 1903 and estab- 
lishing himself in the retail shoe trade. 
A widow and two daughters survive 
him. 


attending the Leather Show can hop 
into a cab at ten o’clock on the dot and 
be at the McAlpin by the time festivi- 
ties begin. 

The members of the Shoe Club of 
New York extend a cordial and hearty 
invitation to every shoeman who may 
be in the city at this time to attend 
the dance, and assures them one of the 
gayest and most amusing evenings they 
have ever had in New York. Tickets 
may be had by applying to the Shoe 
— Inc., Hotel McAlpin, New York 

ity. 


Berry-Burk Open New Salon 


RICHMOND, VAa.—A new shoe salon, 
pleasingly decorated, has been installed 
at Berry-Burk’s, at Sixth and Grace 
Streets, with a luxurious lounge effect 
and spacious appointments. The de- 
partment’s new quarters open across 
the entire front of the third floor. 

Featuring the Berr-Craft line of 
shoes, the shop offers a comprehensive 
stock of street, evening and sports 
styles. C. R. Lippard, for many years 
connected with the Berry-Burk’s ladies’ 
shoe department, is buyer and manager. 
Miss Virginia Bugg is stylist. 





Enlarges Shoe Department 


BRIDGEPORT, CONN. — Leavitt’s De- 
partment store, Main Street and Fair- 
field Avenue, is enlarging and remodel- 
ing its shoe department. When work 
is completed separate shops within the 
department will have been created for 
men’s, women’s and children’s shoes. 
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New York City 





Say “Hello” to a 
good "Buy"! Stay 
New 26- 
story hotel... a 
coast-to-coast pat- 
ronage is your as- 
surance of ‘.“ 
tion. Here, 
SQUARE is AT 
‘ROUND you—just 
a stone's throw to 
“Radio City," 69 
theatres and rail- 
road terminals. 


45th Street, Just West of Times Square. W. Stiles Koones, Mgr. 


rely ulet, rich- 
ed rooms 
with "patee—doep, 
soft ''sleepyhead" 
beds and all up-to- 
the-minute conve- 
niences. Rates be- 
in as low as $2.50 
single—$3.50 doub- 
le. Write for reser- 
vations to insure 
cholce accommo- 
dations. Ask for 
free “Guide-Map" 
of N. Y¥. C. 
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Chain Store Efficiency 
records are made available 
to independent retailers in the 


Recorder’s Stock Record System 
(either in cards or book form) 


Samples on Request 


MERCHANT’S SERVICE DEPT. 
209 So. State St., Chicago, IIl. 
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THE SHOE BUYING CENTER 
IN NEW YORK 
the crossroads of the trade .. where 


the seasons newest and moet significant 
shoe styles are now on display. 


Shop the Maretdee p Siding for authen- 
tic shoe styles @ showrooms of the 
shoe industry's | leading | manufacturers 

+ + Con bled under one 
roof... offer you a splendid oppor- 
tunity to look before you buy. 





1328 BROADWAY ar34°ST. 


DS.MACDONALD Mer. 





Springfield Trade Shows Gain 


SPRINGFIELD, Mass. — Retail shoe 
business in this city has shown slow but 
steady gains for the past four months, 
with sales greater than in the same 
period last year. 

Lincoln C. Haynes, partner in the 
Morse & Haynes shoe store, reports 
business slightly ahead of the same 
period last year, despite the fact that 
two severe blizzards this year retarded 
shopping. 

William Driscoll, men’s shoe buyer 
for the Albert E. Steiger store, one of 
the city’s leading department stores, 
reports a gain of approximately 15 per 
cent for the period. 

Alton V. Hotaling, manager of the 
Kinney Shoe Store, reports a 15 to 20 
per cent gain in the four months’ 
period. He also blamed the much low- 
er sales record in January to the in- 
clement weather. 

Benjamin Connell, manager of the 
Arnold Shoe Store, reported a steady 
gain of 10 per cent for the four months 
and said that each month was better 
than the same month in the year previ- 
ous. 

John G. Salvidge, owner of the Car- 
ter Shoe Store, spoke of business main- 
taining the same average in the speci- 
fied period as compared with a year 
ago, but predicted sharp gains in 
Spring sales over last year’s period. 


NEW YORK 


a 





Shreveport, La.—This impressive men's shoe display was designed by T. Willard Jones 


for Phelps Shoe Co., and used for Washington's Birthday. 


lettering in white. 





Red back drop with roping and 
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Dancing Shoes and Taps 











TAP SLIPPERS 
IN STOCK 
Patent Leather 
Hand TURNED 


With Aluminum Taps attached 
$1.90 


Without Taps (Fine 
House Shoe) $1.80 
BROOKS SHOE 


Swanson. & _fitner 
Phila., 


TAP DANCING 
THEO SLIPPER 
PATENT LEATHER 


















IN-STOCK 
1305—Child’s, 81/2/11. .$1.00 
1306—Misses’, Ales: 1.05 
g 1307—Growing 
. Dt cconcsneent $1.10 
Better grede Tap, also soft and hard toe 
Ballet Slippers — In-stock for immediate 


delivery. 


BLOG SHOE CO., INC. 


147 DUANE ST. NEW YORK CITY 











Pat Tap Slippers 


IN STOCK 
822x 828 
(McKay) (Turn) 
BY2-11 $1.20 $1.65 C 
14-2 1.25 1.70 B-C 
22-8 1.35 1.80 A-B-C 





SCHWARTZ & HERDER, INC., MFGRS. 
70-72 N. 4th St. Philadelphia, Pa. 





TAP 
DANCE 
SHOES 

e 
In 

Stock 
& 






BLACK CALF 
PAT. LEATHER 


Women’s 
A-B-C 242-8 
$1.55 


Misses’ 
Ao As WYa-2 


OWENS SHOE Co. — 


mere 
— 28 Goodhue St., Salem, Mass. ——_ 


























Joe Leon Rejoins Edison 


Sr. Louis, Mo—Joe Leon, formerly 
sales director of E.B.S. stores for over 
eleven years, is now back with the or- 
ganization in the same capacity after 
an absence of six months in Houston, 
Texas. 

Mr. Leon will assume the sales di- 
rection of the Edison Brothers organi- 
zation, the position to which he worked 
himself up to from a salesman’s posi- 
tion with the company. 
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Bloomingdale's Feature 
Arch Curve Fitting 





Window display used by Bloomingdale's in their recent feature presentation of 
Selby's arch-curve fitting. 


NEw YorRK—For one week, Bloom- 
ingdale’s, New York department store, 
promoted through full-page newspaper 
announcements, front window displays 
and demonstrations in their shoe de- 
partment, Selby’s Arch Preserver shoes 
and arch curve fitting. 

The Selby triplets appeared all week 
in the store, dressed exactly alike ex- 
cept for their arch curves, each one 
needing a different heighth—low, me- 
dium and high, During the luncheon 
hour they modeled in the store res- 
taurant where a great deal of interest 
was shown, and the girls were kept 


very busy answering questions. In 
addition, an expert fitter from the 
Selby factory in Portsmouth was avail- 
able for consultation and advice on 
particularly difficult shoe problems. 
Miss C, Berkowitz, the shoe buyer, 
is very enthusiastic about the success 
of the promotion and feels that arch 
curve fitting has been very dramatical- 
ly launched in her department. New 
York women, she feels, have shown 
unusual interest and all those sold 
last week expressed great delight with 
the support and comfort their arch 


curve fitted shoes give. 





Shoe Clerks Trained on Color 


DerTroit, Micu.—tTraining of shoe 
clerks in color combinations and prin- 
ciples of appropriateness of accessories 
is being placed upon a rigidly scientific 
basis by the R. H. Fyfe and Company, 
under the direction of Frank E. White- 
lam, display manager. 

A complete series of display cards 
have been prepared to show proper com- 
binations of color. These consist of 
cards about six by ten inches, labelled 
at the top, “Colors to wear with,” and 
then the name of the color. Under- 
neath is a series of swatches of cloth 
showing each color properly worn with 
the basic leather color. 

For gray, for instance, the colors 
chosen as appropriate are dark blue, 
Deauville red, russet, patent, and bright 
green. The colors for each card are 
selected from standard fashion authori- 
ties on color, chiefly from leading style 
magazines, such as Harper’s and Vogue. 

A complete series of each color com- 
bination is placed in each department 
for study, rather than reference by the 
clerks, who are expected to learn them. 

“Salesmen who rely on someone else 
to help judge of color possibilities are 
weakening themselves as salesmen,” 
Mr. Whitelam said. “They should learn 
to rely on their own knowledge of color 
and cultivate it. The color charts we 
prepare are to be used as basic fash- 


ion authority. There is nothing ef- 
feminate about a man, in the business 
especially, learning proper color com- 
binations. We don’t want them going 
over to ask some girl in the department 
what to do about it every time.” 


Herbert's Add New Front 

RICHMOND, VA. — A complete new 
store front and an entirely remodeled 
and redecorated interior, involving a 
cost of about $15,000, was announced 
by Herbert’s, Inc., 313 East Broad 
Street, dealers in women’s _ shoes. 
Workmen have just completed their 
task on what was formerly the Walk- 
Over Shoe Store. Herbert’s moved 
from 419 East Broad Street, which 
they formerly occupied for over ten 
years. 

The two upper floors are devoted to 
stockrooms, and are much more spa- 
cious than at the old location. 

The formal opening was held 
March 7, but the management held 
a public inspection last night from 8 
to 10 o’clock. Souvenirs were given 
to women visitors. 








Celebrates 50th Anniversary 


CHARLOTTE, MicH.—Albert Murray, 
prominent local shoe merchant, is cele- 
brating the completion of 50 years as 
a shoe dealer here. 
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This important new development in shank con- 





struction has been thoroughly tested and is en- 


dorsed by leading manufacturers and retailers 


A special circular on UNISHANK will be mailed on request 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 


When writing advertisers please mention Boot and Shoe Recorder 














THE TICKET 


SPRING 


The ticket design is coral and 
deep green on white. The dis- 
play card also shows the coral 
sunburst and deep green leaves 
on a pale green background: 
the balance of the card is white. 





M08. 


| Hares the 
“BLUE NOTE” 
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CARD HOLDERS 
Oval base—burnished gold— 


three-color trim. These modern- 
istic holders take any size card, 
and harmonize with the finest 
window display fixtures. 


Supplied with annual services. 















































Spring Display Cards and Price 
Tickets Now Available 


WRITE FOR SAMPLES 


DISPLAY CARD SAMPLES, HARMONIZING TICKETS 
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and SELLING MESSAGES SENT ON REQUEST 


14 snappy and informative selling messages 
each month for men's, women's, children's shoes, 


women's hosiery, store service, fitting, quality, styles. 


Single cards, 60c each—without text, 35¢ each 


ATTRACTIVE HAND LETTERED PRICE TICKETS 


In popular denominations and blank. Samples of in-stock 


tickets available. 


WITHOUT STORE NAME: 6 dozen, $1.10—12 dozen, $2.00 


WITH STORE NAME: 100 tickets, $3.00—200, $5.00 


; 
% 


i 
b 


CHECK WITH ORDER, PLEASE, UNLESS C.O.D. PREFERRED 


MERCHANDISING AIDS 


Pouy Cup 
for Price Tickets 








Pou» Soe 
OLDER, 


Pat. Pending 





Polly Clips 


for Price Tickets—Adjustable— 
Tilt at any angle. 


Polly Shoe Holder 


To display arch, branded, and 
fibre-sole shoes. Always re- 
mains in upright position. 


Recorder Stock Record 
Tickets 


for shoe cartons. Cyclone clips 
included: 
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FEATURE POINTERS 


precisely point out in-built values. These 
ARROWS are obtainable in two combina- 
tions: corn with green border, or buff with 
green border. Choice of forty selling phrases, 
or blanks. 

12 dozen (printed or blank)...... $2.00 
6" = ss Pee Acne es 1.10 
” da a AMM 0.25 












SPECIAL: 


Combination of one gross Polly 
Clips and one Jae Arrows, only 
00. 


ANNUAL DISPLAY CARD 
SERVICE INCLUDES 


EXCLUSIVE FRANCHISE with annual card service to one merchant in an 
average size town, suburb or city shopping center. 


STORE WINDOW BULLETIN, supplies merchandising and display suggestions 
each month. 


SPECIAL CARDS, with wording as wanted. 


EXCHANGE OF CARDS: Annual card service subscribers may exchange any 
cards received for others of the current month, whose text better covers 
their merchandising program. 


PRICE TICKETS: Blank tickets, harmonizing with the current month's cards, 
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(Crose out 


lines not carried.) We wish IMPRINTED TICKETS @ 35¢ per fifty, In following 


quantities and denominations: 


SERVICE 


CARD 


We sell Men’s, Women’s, Children’s Shoes and Women’s Hosiery. 


SHOW 


8T00RE RAD SESESESESESESESESESESESESESESESSSSD=====S== 
WOR aS ——EESESSESESESESESESES>E>E=>SESESSSS======|=|== 


sTRERT SSS 
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Classified) and Nerd fel’ 





SALESMEN WANTED 


SALESMAN WANTED 


LINE WANTED 





WANTED: Salesman now calling on Shoe 
Store Trade, to carry the finest line of White 
Shoe Cleaner on the market. This we can 
prove. Prices right—Strictly commission, but 
good. Answer by letter. Address E-674, care 
Boot & Shoe Recorder, 239 West 39th Street, 
New York, N. Y. 
WANTED: Salesmen to carry line Infants’ 
Prewelts and Men’s Beach Sandals, com- 
i The Kepner Scott Shoe Co., 





mission basis. 
Orwigsburg, Pa. 
S ALESMEN wanted by factory making pre- 
welts, stitchdowns, and growing girls’ sport 
McKay welts. i i 





Commission basis. Side line 
salesmen not wanted. Give references and full 
details in replying. Address E-619, care Boot 
& Shoe Recorder, 239 West 39th Street, New 
York, N. Y. 





SALESMEN 


who sel! the Chain, Department, and Volume 
accounts wanted by Manufacturer of Men’s 
low priced Hi-Styled dress shoes. Com- 
mission basis only. Address E-681, care 
Boot & Shoe Recorder, 140 Federal Street, 
Boston. 








SALESMEN WANTED FOR 
ROCKY MOUNTAIN STATES 


to represent manuacturer of branded line of 
high style popular priced men’s shoes, 100 
styles in stock. Salesmen must have follow- 
ing, and work territory intensively on com- 
mission basis. Address E-688 care Boot & 
me Recorder, 140 Federal Street, Boston, 
Mass. 











ALESMEN to carry side line of soft sole 
boudoir slippers both spring heel and heel 
styles in ladies’, men’s, children’s, boys’; Com- 
mission basis; Call on chain stores, department 
stores, jobbers. Territories desired—Western 
Corst, Southeastern Coast, Middle West, New 
England. Address E-686, care Boot & Shoe 
eal 239 West 39th Street, New York, 
HOE Salesman Quality Orthopedic and Dress 
Shoes, Opportunity for competent man. State 
references and experience. Address E-687, care 
Boot & Shoe Recorder, 239 West 39th Street, 
New York, N. Y. 
ESTABLISHED Spat Manufacturer has good 
territories open. Liberal Commissions to 
salesman with following among Retail, Depart- 
ment Store, Wholesale buyers. Reference and 
full details. Address E-682, care Boot & Shoe 
aa 239 West 39th Street, New York, 
N 











O sell shoes in Manhattan Specialty Shop. 

Want only experienced salesmen from OUT- 
SIDE NEW YORK CITY AND LONG 
ISLAND. Salary and Commission. State age, 
education, and experience in detail. Address 
E-685, care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 

ALESMEN WANTED—Children’s prewelt 

shoes. Popular priced and highly competi- 
tive line, sizes 2 to 9. Territories open in 
Michigan, Wisconsin, Indiana, Iowa, North 
and South Dakota, also far West. Address 
E-680, care Boot & Shoe Recorder, 209 So. 
State St., Chicago, IIl. 








ta you are a hustler and recognize genuine 
opportunity, we have a limited territory still 
open selling THE DR. PYLES FOOT OSCIL- 
LATOR to shoe stores, dept. stores and foot 
specialists. Big commissions and leads furnished. 
Must be able to finance demonstrator, with 
money back guarantee, give references and 
selling experience in replying. Vi-Ped-Ex Co., 
Mfrs., 63 Chamber of Commerce Bldg., Los 
Angeles, California. 
NATIONALLY known midwestern manufac- 
turer of women’s smart arch type shoes 
wants men who have established trade to carry 
on commission basis only short instock line that 
will retail at $3.50; we are interested in pro- 
ducers only, and these shoes can be carried as 
a side line. Address E-675, care Boot & Shoe 
reer, 239 West 39th Street, New York, 








NEW line—outstanding shoe dressings—colors 
and white— manufactured by nationally 
known concern. Want Protestant salesmen who 
know retail shoe trade, full time, commission, 
basis. Excellent earnings and future permit us 
to seek highest type men. Sales Territories 
Open: Met. N. Y. C.; Conn. and R. I.; No. 
Ohio; Michigan; So. Ohio; Ky.; St. Louis 
area; Ka. and Neb.; Northern Calif.; Western 
Wash. and Oregon. Address E-676, care Boot 
& Shoe Recorder, 56th & Chestnut Sts., Phila., 
Pa. 





W ANTED—Experienced salesmen to handle 
on commission line of Women’s Arch Shoes 
retailing $4.00 and $5.00. 50 patterns carried 
in stock, factory proposition, give references. 
Territory open—Virginia, North Carolina, Indi- 
ana, Connecticut, Missouri. Address E-677, 
care Boot & Shoe Recorder, 239 West 39th 
Street, New York, N. Y. 
SALESMEN: Sell PREMIER SUPERWHITE 
SHOE CLEANER as side line. Guaranteed 
Not To Rub Off. Established with finest stores. 
Liberal commission. PREMIER, 8608-24th 
Avenue, Brooklyn. 











FOR SALE 





T HEATRE Style chairs for shoe stores, all 
over cushioned front with DuPonts—6950 
Red Figured Spanish covering, rebuilt spring 
edge seats $6.50, 19 and 20 inch, 7 or more 
to section. 34 inch seven ply veneer back with 
regular or oversize brown DuPont 6950 coverin 
on seats—spring edge $4.75. Box springs red, 
brown, dark blue or plain black $4.50. Mayer 
Silverman, 1010 Forbes St., Pittsburgh, Pa. 





SHOE store for sale, in a suburb of New 
York City. Completely equipped with mod- 
ern interior, and windows. With or without 
stock. Address E-678, care Boot & Shoe 
Recorder, 239 West 39th Street, New York, 
N. Y. 





HELP WANTED 


WANTED experienced orthopedic shoe man 
with thorough knowledge of scientific and 
practical shoe fitting. Write stating experience, 
age and salary expected. opportunity for 
the right man. Address E-689, care Boot & 
Shoe Recorder, 239 West 39th Street, New 
York, N. Y. 





HAVE contacts with Depts. & Chain Stores 
and Jobbers in all central states for Women’s 
Novelty Shoes to retail at $2 and $3. Would like 
to get in connection with Mfr. of this class of 
Merchandise. Address E-672, care Boot & 
pm, 239 West 39th Street, New York, 





CHILDREN’S and Growing Girls’ Line wanted 

for coming ye is by lengthy experi- 
ence in juvenile shoes, exceptionally well known 
in Middle West territory. Best of references 
Interested parties may be surprised but sur- 
prises come swiftly in this world. Address 
E-673, care Boot & Shoe Recorder, 209 So. 
State St., Chicago, Ill. 


FE, XPERIENCED salesman now covering New 

England with women’s high grade line is 
making a change April first. ave been selling 
the best trade in New England for years. Want 
reputable line popular priced men’s and women’s, 
also novelties of any kind. Address E-683, 
care Boot & Shoe Recorder, 140 Federal Street, 
Boston, Mass. 








POSITION WANTED 


ANAGER-BUYER, Aggressive, young (31), 
experience 14 years. Position can 
located anywhere. Salary secondary to oppor- 
tunity for building ‘up your business and my 
future. Address E-684, care Boot & Shoe 
1. el 239 West 39th Street, New York, 








CHAIN Store Executive now available. 15 
years’ experience in all phases of chain store 
operation, store manager, warehouse manager, 
supervisor, buyer and advertising manager. 
Will consider position with chain or inde- 
pendent small or large in which I can show 
results from my thorough training and experi- 
ence. Best of references, character, integrit 
and results. Address E-679, care Boot & 
wt ee. 239 West 39th Street, New 
ork, N. Y. 





WANTED TO PURCHASE 











Buyers of Surplus Stocks 
We will buy surplus or entire stocks of shoes 
from manufacturers, bers or retailers. 
QUANTITY NO OBJECT 
KIRSCH-BLACHER CO., Inc. 


106 Duane St. New York 
Phone WOrth 2-5377 and 5378 








CASH FOR BRANDED SHOES 


Men’s, Women’s—Factory or Retail 
Wanted: Red Cross, Florsheim, Arch Preserver, 
Enna Jettick, ete., Nunn-Bush, Bos- 
tonian, Walk-Over, etc. 
BARIS SHOE COMPANY, Inc. 
79 READE STREET, NEW YORK 
Telephones WORTH 2-5180, 5181 











mum charge 75 cents. 


address should be counted. 





CLASSIFIED ADVERTISING RATES 


The rate for “Position and Lines Wanted” advertisements is 4 cents per word for all undisplayed advertisements. Mini- 
For all other classified advertisements the rate is 7 cents per word. Minimum charge, $1.25. 


\Vhen a box number is desired twelve words should be added for the address. In all other cases each word of the 


The rate for all display classified advertisements is $5.00 an inch with a maximum of 45 words. 
Classified advertising is payable in advance. 
1@= Advertisements for this page must be in our New York office on Friday of the week preceding publication. “Seg 
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POSITION WANTED 


POSITION WANTED 








tion and merchandising. 





To a Manufacturer 
Selling Independents: 


The Recorder knows a man who can help solve your 
distribution problem 


This man and his record are well known to us. For twelve years he has 
been in the intimate councils of a large shoe manufacturing organization 
which is doing a splendid job in protecting its interests against inroads made 
by chain organizations. The man is available. 

We have not only watched his work, but have on many occasions ex- 
changed views with him. He has a clear picture of the shift taking place 
in types of outlets and sources of supply, plus practical knowledge on how 
a manufacturer may meet the situation to his advantage. 

The man also has a wide experience in sales training, advertising, promo- 


If you would like to know more about this man, write to: 
EVERIT B. TERHUNE, President 


BOOT AND SHOE RECORDER 
239 West 39th St., New York, N. Y. 











WANTED TO PURCHASE 








WE BUY 

Entire or Surplus Wholesale and Retail 
Stocks. Also Branded Shoes such as 
Walk-Over, Florsheim, Enna-Jettick, Vital- 
ity, Arch Preserver, Queen Quality, Bos- 
tonians, Stetson, Red Cross. Nunn Bush, Etc. 

IRVIN RUBIN 

“The House of Jobs’’ 

89 Reade St. Cor Church 

Phone Barclay 7-7887 New York City 














MERCHANTS’ NEEDS 


$4.00 
pore Pouy Cup 
$2.25 


HALF GROSS 





Tilts at Any Angle 


M. D. Pollinger Co. 
HOLLAPD BLDG. 
sT. Louis mo. 





VAMP RAISER and een 
Should be in every shoe store. Relieves and permane 
corrects tioht-aitting aoe. vamp fro 
p. Len too 9) 
steel, nickel plated, For sale by shoe findings 


and wholesale shoe houses everywhere, or send 
your order direct to us. 


$5.00 COMPLETE 


NU-WAY SHOE STRETCHER CO 
4367 Duncan Ave. St. Louis 


with 3 sizes 
of Last 


MERCHANTS’ NEEDS 








INCREASE 
YOUR SALES 


33% 
WITH 


SCIENTIFIC 
SHOE FITTING 


THE BRANNOCK DEVICE 


Builds Sales - or. Time - Simple - Accurate 
Arch Length - Toe + Width - ALL at once. 
“I can truthfully a it is the most accurate 
measuring device I have ever us . I would 
recommend the Brannock Device to anyone wishing 
quick accurate fitting.’ J. Madden, 
Vulcan Last 

Hundreds of dealers are increasing sales ant build- 
ing a reputation ba expert Siting with the Brannock. 

Write for Descriptive Folder 
and list of shoe factories offering Brannock Devices 
at special cooperative price. 


THE BRANNOCK DEVICE CO. 
SYRACUSE, N. Y. 




















MONEY 
IN FOOT CORRECTION! 
2 ‘ 





k 


A ‘*Technopedic System of Foot Correction” 
office or department will make money for you. 
Many successful offices throughout the coun- 
try. Technoped machines, complete equip- 
ment, home study course and diplomas on com- 


pletion at low cost. Easy terms. Write. 


TECHNOPEDIC INSTITUTE 
065 BROAD STREET 


NEWARK, N. J. 
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MERCHANTS’ NEEDS 








NO SHOE STORE 
CAN AFFORD TO BE WITHOUT 


PARAGON 


Stretcher 


Made in U. S. A. 


Small, compact, but a complete and 
perfect manipulator 


It stretches—it eases vamps —it 
lengthens—it eases bunions. 


It lasts a lifetime. 
Price complete including 3 lasts, vamp 
easer and bunion irons 
$15.00 
F.O.B. Philadelphia, Pa. 
Order through your findings dealer. 
LAING, HARRAR & CHAMBERLIN, Inc. 


SOLE AGENTS 
43 NORTH THIRD ST. — PHILADELPHIA, PA. 














Dr. Pyle Foot Oscillator 


improves impaired or sluggish circulation by imparting 
to the soles of the feet soothing, invigorating oscilla- 
tions; stimulates nerve 
terminals; increases cir- 
culation of the feet; 
breaks up _ adhesions. 
Brings to your customers 
INSTANT foot relief 





Makes fitting easier and 
quicker. Steps up sales 
and prestige. Now in use 
by leading department 
stores and. retailers 
throughout the country. 
Full details on request. 

















“Improved DELUX MODEL.” 
Operating Costs, less than 1¢ an hour. No. 110 Volt 
A. ‘an be operated by Customer or clerk. Federal 
Housing Adm. (Approved. ) 
$60.00—Freight Pr. Pd. U.S.A. 
$10.00 down, $4.39 Pr. Month, 
Sold on satisfaction or money refunded Guarantee. 
Vi-Ped-Ex a, 63 Chamber of Commerce Bidg., 
Angeles, California. 
Manufacturers. 





New Store Planned 


DETROIT, MIcH.—A new shoe store at 
Grand River and Joy Road, major 
shopping center, is being planned. Op- 
erators will be Toumajian and Sons, 
Inc., under ihe name of the Bostonian 
Shoe Stores, who now have a chain of 
about 10 stores in the city, according to 
J. M. Toumajian, general manager. 
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Vocation 


A lawyer fine is William Plea. 
He holds a high position. 

But he is always wishing he, 
Instead, were a physician. 


Learned and prosperous as well 
Is Doctor Joseph Sawyer, 

But every friend has heard him tell 
He should have been a lawyer. 


Old Farmer Plowman comes to town 
To buy a cultivator, 

And tells how he could win renown, 
Were he an educator. 


Doc Wise, our college president, 
Says Learning is a charmer, 
But his life had been better spent 

If he had heen a farmer. 


And so it goes. Each one is sad 
Under the great obsession 
That Fame would crown him, if he had 
Some other man’s profession. 
Clarence Edwin Flynn. 


Maxwell Field Joins N.E.S.L.A. 


LYNN, Mass.— The New England 
Shoe and Leather Association has 
added to its staff Maxwell Field, of 
Lynn, who becomes associated with the 
organization as assistant to Secretary 
James H. Stone. 

Mr. Field is a graduate of Dart- 
mouth College, where he graduated 
with degree of Bachelor of Arts and 
a degree of Master of Commercial 
Science from the Amos Tuck School 
of Administration and Finance, Dart- 
mouth’s graduate school of business. 

Following his graduation, Mr. Field 
made a specialty of research and sta- 
tistical work in the shoe industry, fol- 
lowing up the special studies of this 
industry which he engaged in while 
at the Tuck School. 

Mr. Field brings to the association 
his experience gained with several 
shoe and leather organizations since 
he graduated from college, which will 
be of value in continuing for the asso- 
ciation his research and _ statistical 
work, together with studies the asso- 
ciation proposes to have made of spe- 
cial problems that are peculiar to New 
England shoe and leather making. 


Women's Shop Opens 


New Branch 


INDIANAPOLIS, IND.—Betty Lee Wom- 
en’s Shoe Stores will open a branch 
here at 112 Monument Circle. The 
store room is being redecorated and 
fitted in colonial designs that will 
feature both outside and interior of 
the establishment. 

Jack Burd, local shoeman, will man- 
age the new store, according to Her- 
man Weiss, Cincinnati, chain official. 
Richard Guesting is supervisor of the 
company’s Indiana stores. 

Nationally-known lines of women’s 
shoes, including Dr. James’ arch pre- 
server shoes, will be sold by the store. 
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BOOTS AND SHOES 
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Ask anyone who has 
vacationed in the Southland 











Warm Weather Merchandisir 



















Sweeping endorsement of From morning until bed- 


white kid footwear for time, smart women vaca- 


warm weather costumes i8 tioning at Winter resorts in 


seen in the tremendous and the tropical climate choose 


continuous use of this the all-white kid shoe. They 
leather in the South. Every | wear white kid with all 
variation of shoe pattern colors of dress and even 
was observed at winter re- with their informal evening 


sorts and in many hues, but | frocks. The requisite of all 


the overwhelming favorite fashionables is footwear of 
was all-white. | a pure, permanent white. | 
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LL- WHIT 


ELEGANCE, BEAUTY: 
AND VERSATILITY OF 


WHITE KID UNRIVALLED. 


and August. Merchandisers 
anticipate a swiftly-rising | 
demand for white after | 
Easter. | 






ée 





stoc 
req 


| Women everywhere kno 
| 
that the versatility, beau! 


The Southland is the prov- 
ing ground for summer 
What the fash- | 









| 






fashions. 
coolness and comfort 


jonables wear during the 













white kid shoes are U 






Feat 


free 


winter in Southern Califor- 
nia and in Florida is the 
inevitable favorite farther 


North in May, June, July 





equalled. “The Whites 








Whites” . . . Levor’s wa 





sent 


able, pure white kid, ea 





to keep immaculate, wi 





again make the most 4 


sired shoes of the seas 
















is LEVOR 


hite leather 
Year after 






nd biggest selling W 
f specialization: 


| 
Y The most dependable a 
white washable kid . . » the product © 
kid has proven the merchant s safest source of 













year white LEVOR 
profits and volume sales. 
REPARE NO FOR A RECORD SEASON 
EVOR KID SELLING! 


Get your 


great demand right after Easter: 
to meet 


ugh white LEVOR kid shoes 
middie of Avgyst- 


will be in 


Make use of the 
1 ~— Copies 







kid. 
{ your shoes: 


LEVOR white 


he washability of 
long the life © 


feature f 
How to Pre 


free leaflets : 


msent on request. 


inc.——- 





G. LEVOR & CcO., 


Tanners 60 Years 
GLOVERSVILLE NEW yOoRK 








BOOT AND SHOE RECORDER, March 21, 





Buyers of Leather Are Finding It Profitable 
to Visit Williamsport on the Potomac, 
Home of Byron Leathers... 
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Hanover, Pa. 





EEING Private Resident Ownership Management in operation explains to 
visitors the service they receive and the remarkable cutting values in 


Byron leathers. 


Operating under Private Resident Ownership 
Management for 104 years, since this busi- 
ness was organized; buying, manufacturing, 
financing, selling and managing are all here 
under one roof. 


Our “housekeeping” qualifies us for Factory 
Mutual Insurance. And our standards of 
ethics, honor and quality “rate”? membership 
in Rice Leaders of the World. 


But see for yourself how Byron tans full 
chrome side upper leathers, including elks in 
whites and colors, bucks, patent and smooth 
sides. 


The finest oak tanned flexibles, flexible 
bends, the very finest flexible inner soles and 
a wide range of heels are produced at our 
Hanover plant. 


You owe it to yourself, Mr. Leather Buyer, and to your company to include Williamsport on 
the Potomac in your Spring or early Summer traveling. 


W. D. BYRON & SONS OF MARYLAND, INC. 


WILLIAMSPORT ON THE POTOMAC 


Conant and Moore, 20 South St., Boston 
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100 Gold St., New York 
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THE KID WITH A DEFINITE SALES INFLUENCE 





TESIGNGRS ORIGINALS 
of Cvans kidle 


When you see these shoes in Booth 28 at the New 
York Style Conference, take time out a minute to 
notice how the rich beauty of Evans Kid and Evanette 
Suede has transformed what might be “good” shoes into 
“creations.” Creations they are, able to compete on 
equal terms with the finest in America. For these shoes 
have Style — most certainly —and they also have 


Beauty... beauty that’s a synonym for Evans Leathers. 


A striking shoe of Evanette Suede 


made on the new Plateau last. Wide 


strap and buckle, 16/8 heel. 





A smart sport shoe for town and 
country with a high-riding tongue, 


made of Evanette Suede. 16/8 heel. 


_A classic shoe of lustrous Evans Kid 


‘are __ piped with Evans gold Kid. In brown, 
black or blue. 16/8 heel. 


The new modified peasant type shoe 
of Evanette Suede with contrasting 


stitching and wide strap. 16/8 heel. 








Manufacturers know that they can depend on Evans Tannage for conformity of color. 


They know that Evans is standard. q Few products remain standard for many years. 


New improvements, new processes, almost always arise to pigeon-hole what was once 
standard into a lower shelf in the cabinet of values. But it can be said truthfully of 
Evans Leathers that they have led the field for over eighty years. q Evans reputation 
comes naturally. True uniformity of color, deep color penetration, and natural 
beauty form a tripod support for a leather famous throughout the shoe industry. 


JOHN R. EVANS & COMPANY, CAMDEN, NEW JERSEY 
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Oxford Gray No. 108 Deep Night No. 141 
Wisteria No. 142 Chartreuse Green No. 143 
Tea Rose No. 147 British Tan No. 148 


Contintte/, Laveeg CAS 


Parchment No. 54 Apple Green No. 111 

Baby Pink No. 109 Pearl Gray No. 180 

Mushroom No. 123 Eel Gray No. 181 

Baby Blue No. 133 Mist Gray No. 197 
Waterlily No. 151 


Sara toga Green 


Senta Anita Blue 
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PATENT I THE SPRING 


They sing of Paris in the Spring, but this year in America 
Springtime will be glorious and glamorous, too. Patent 
leather... . most youthful and flattering... . is 
the unrivalled favorite. And the best name for 


patent leather, as you know, is Seton! 
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“KNOWN AS THE SAFEST” LEATHER COMPANY 
BLACK and COLORED PATENT NEWARK, NEW JERSEY 
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"O 
E ONLY PROVE! 


Apvance Suoe Co., Chicago, III. GotpserGc Bros., Inc., Haverhill, Mass. Mopern Suoe Mre. Co., Philadelphia, Pa. 




















Granp Footwear, Inc., Passaic, N. J. Morse & Mo toy Suoz Co., Manchester, N. # 





Auoy Snore Co., Everett, Mass. 








Musk1n Suoz Co., Tue, Baltimore, Md. 





Auuiep Suor Co., Inc., Elgin, Ill. Grecory & Reap Co., Lynn, Mass. 






American Suok Co., Brooklyn, N. Y. Hamitton-Brown Suoe Co., St. Louis, Mo. PasaDeNa Supper Co., INnc., Pasadena, Calif. 











Harvarpb Suoe Co., Boston, Mass. Putco Suoe Co., Bangor, Me. 





E. R. Apr Co., Rockland, Mass. 





Praut-But er, INnc., Cincinnati, Ohio 







Vincent Horwitz Co., New York, N. Y. 





Avon Suos Co., Jersey City, N. J. 





Prospect Suoe Co., Inc., Lewiston, Me. 





Bexer & FriepMan Suoe Co., Inc., Brooklyn, N. Y. INTERNATIONAL SHOE Co., St. Louis, Mo. 





Pepico Co., St. Louis, Mo. 






JoHANsEN Bros. SHok Co., St. Louis, Mo. 





Boyp, Wetsn Suoer Co., St. Louis, Mo. 








S. Ravn & Co., New York, N. Y. 





Jounson, StepHens & SHINKLE Soe Co., 
St. Louis, Missouri 





Braver Bros. SHor Co., St. Louis, Mo. 






Ricgz-O' Nett Suor Co., St. Louis, Mo. 





Carutste Suoe Co., Carlisle, Pa. 
Kane, DunHaM AND Kraus, INc., St. Louis, Mo. 
B. E. Corz Co., Norway, Me. H. O. Ronpegau Suoz Co., INc., Farmington, \ 


Kennesec Suoe Co., Hallowell, Me. 






Simpcex Suoz Merc. Co., Milwaukee, Wis. 





Coretta & LeicHTon Suor Co., Inc., Lynn, Mass. 
Keystone Supper Co., Philadelphia, Pa. 





Dainty Mar Suppers, Inc., Brooklyn, N. Y. STANDARD Suok Co., INc., Philadelphia, Pa. 





LaBetie Footwear, INc., New York, N. Y. 





Stone Suor Co., Inc., New York, N. Y. 





Dyer & Hatt, INc., Auburn, Me. 





i S Co., Lynn, Mass. 
Enpicott-Jounson Corp., Endicott, N. Y. tila Y ‘ Tupper, Inc., New York, N. Y. 





C. & A. LoPrest1, Inc., New York, N. Y. 





Enpicott-Jounson Corp., Owego, N. Y. Tweepiz Foorwear Corp., Jefferson City, Mi 







Fenway Suoe Co., Auburn, Me. Lown Suok Co., Auburn, Me. Unity Suoz Co., New York, N. Y. 
Fern Suok Co., Los Angeles, Calif. Lucite Supper Co., Williamsport, Pa. C. V. Watson Co., Auburn, Me. 
Fircn SHor Co., Keene, N. H. Mecrose Suipper Co., Little Falls, N. Y. Western States Sok Mre. Co., Los Angeles, 







Meninan Co., Rochester, N. Y. WitiaM Suok Co., Inc., Haverhill, Mass. 





From Broapway, Inc., New York, N. Y. 





WituiaMs Mr. Co., Tue, Portsmouth, Ohio 






Mitcuett Suoe Co., Biddeford, Me. 





Anprew Geer Suoe Mre. Co., INnc., Brooklyn. 








IT THE WORLD’S LARGEST SELLING PATENT LEATH 
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WHITE PATENT LEATHER 


Sno-White is the only white patent leather that shoe-men 
know will stand up—the only white patent leather that has 
actually been tested on shoes. It has none the experimental 
stage. Manufacturers who used it last year are using it 
again this year. In fact, there has been a tremendous up- 
swing in orders for Sno-White—and the demand is natural 
and expected. Of all patent leathers, it is the only white 
that has been proved to retain its brilliant surface. Is it 
not appropriate, then, that Sno-White is seen on most of 
the best shoes of the finest houses in America? Colonial 


Tanning Company, 207 South Street, Boston, Massachusetts. 


IAL 


FOR THE BEST PATENT LEATHER SHOES 


See the exhibit of Colonial Patent 
Leathers. Booth 52, Waldorf Astoria 


Hotel, New York, March 30 and 31. 
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Merchandising and Fashion Notes on Women’s 


Shoe and Leather Colors for Fall 1936 


THE following fifteen shades comprise the new and re- 
peated colors for women’s shoes adopted for Fall, 1936, 
by the joint committee of tanners, shoe manufacturers 
and retailers in cooperation with the Textile Color Card 
Association. 

To guide the shoe and leather industries in the suc- 
cessful merchandising of these Fall shades, Margaret 
Hayden Rorke, managing director of the color organi- 
zation, has prepared the following coordination notes: 


Cinnamon Brown ... . Smart spicy brown indi- 
cating the growing fashion trend toward warm rich 
browns of this character in textiles and leathers. Be- 
sides blending with browns of similar tone in costumes, 
this lively shade keys with basic greens, rusts and a 
wide range of bright dress colors. Used alone or in 
combination with “Racing Colors.” 


Smoky Grey .... This dark neutral tone supplies 
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# Tanning 
Industry 


a harmonizing note with Oxford and other medium and 
darker- costume greys. Also keys with purple, violine 
and vintage shades in textiles. Used alone and in com- 
bination with Aubergine, Oriental Oxblood or Marine 
Blue, as well as with “Racing Colors.” Also a glove 


color. 


Spanish Tan .. . . New Fall interpretation of the 
popular russet family in leathers. A smart complement 
for town or country wear to tailored and sports cos- 
tumes in tweeds, Oxford grey or navy. Used alone or 
in combination with Marrona, Araby green or “Racing 
Colors.” 


Marrona (repeated color) .... This warm medium 
brown continues to have strong acceptance for volume 
business, as it keys with such a wide range of costume 
colors, including browns, rusts and greens, as well as 
livelier sports shades. Also a glove color. 


Chaudron (repeated color) .... The great popu- 
larity enjoyed by this important russet tone during the 
past season recommends it again for Fall wear with 
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Tanners, Shoe Manufacturers and Retailers, in Cooperation 


With Textile Color Card Association, Choose Shades to Speed 


the Sales of Men’s and Women’s Footwear 


Seleets SHOE COLORS 
for 
FALL 


sports and tailored clothes. Used alone or in combina- 
tion with Araby Green or “Racing Colors.” Also a 


glove color. 


Araby Green (repeated color) .... This deep, clear 
tone, first introduced last Fall, remains the best classic 
version of green. For wear with the green costume and 
particularly as a contrast to browns, rusts and tweed 
mixtures. Used alone and, for the peasant type of shoe, 
in combination with russet leathers or “Racing Colors.” 
Also a glove color. 

Oriental Oxblood (repeated color) ... . Retains 
its prestige as a complement to the tailored costume, 
especially in grey or navy. Also harmonizes with vin- 
Used alone and in combination with Ma- 


Also a 


tage tones. 
rine Blue, Smoky Grey or “Racing Colors.” 


glove color. 


Marine Blue (repeated color) ... . Continues as 
the most widely accepted tone for navy leather require- 
ments, although its volume is of course limited for 
Fall. Used alone and in combination with Oriental 
Oxblood, Smoky Grey or “Racing Colors.” Also a 
glove color. 


Aubergine . . . . The pronounced favor here and 
abroad for purple and violine tones in costumes and 
accessories emphasizes the high fashion and promo- 
tional value of this smart tone called “Aubergine,” 
meaning “eggplant” in French. It is especially smart 
with more formal daytime clothes, also for the cock- 
tail hour or with the distinctive evening tailleur. In 
addition to harmonizing with purplish or violet shades 
in costumes, this deep tone may be worn in contrast to 
grey, green, vintage shades, blue or black. In sueded 
leathers, it also introduces a new color note for the 
sports shoe. 


Bronze (Same as bronze leathers) . . . . The grow- 


ing fashion prestige of the luxurious note in accessories 
is reflected in bronze shoes that offer a rich accent, 
especially to the chic “tailleur de minuit” and cocktail 
suit, as well as to formal afternoon clothes. Bronze 
shoes add glamour to costumes in purple, violine and 
vintage tones, browns, greens, black and lighter shades. 


“Racing Colors”’ 


Paddock Tan 
Belmont Purple 
Hialeah Red 


Saratoga Green 
Santa Anita Blue 


This swank group of brilliant shades has decided 
fashion value for the sports or peasant type of shoe, 
especially in sueded leathers in combination with deeper 
colors, as brown, russet tones, grey, navy, oxblood, 
green or black. Their tie-up with the smart racing 
theme gives them strong promotional appeal. 

These dashing “Racing Colors” key closely with the 
new group of brilliant glove tones, being slightly 
darker than the latter. They thus carry out the acces- 
sory accent color in the shoe, a fashion movement 
which is increasing in importance. These sports colors 
also have possibilities for use later in the Fall and 
Winter in sandal types for Southern resort and cruise 


wear. 


Merchandising and Fashion Notes on Men’s 


Shoes and Leather Colors for Fall 1936 


THE nine colors listed below comprise the eight re- 
peated and one new shade for men’s shoes adopted for 
Fall, 1936, by the joint committee of tanners, shoe 
manufacturers and retailers in cooperation with the 

Textile Color Card Association. 
As a guide to the shoe and leather industries in the 
successful promotion of these Fall shades, Margaret 
[TURN TO PAGE 116, PLEASE] 








Page 86 


NGARO 


The strength and the fine even grain of Kangaroo have 
given it the man appeal it now enjoys. For Kangaroo is 
17% stronger, weight for weight, than any other leather 
tanned—yet it is foot comfortable, too, as soft and as 
pliable as fine kid! 


For retailers Kangaroo has a double barreled selling 
attractiveness . . . (1) it makes repeat sales once it is 
worn, and (2) its advertising value can literally help pull 
customers right in off the street. 


Ask us to send you the FREE display described above. If 
you haven’t already done so, also write us for a copy of our 
“Daily Sales,” that describes a series of “mats” we furnish 
for use in direct mail or newspaper advertising. 
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We have on hand an additional number of the colorful, compact dis- 
plays we have furnished for window and counter use . . . that com- 
bine a striking photograph of a Kangaroo with a small shelf just large 


enough for the attractive presentation of one actual shoe. We will 
be glad to send one of these free to any retailer selling shoes of 
Kangaroo, but as the supply is limited we must fill requests in the 
order of their receipt. KANGAROO ASSOCIATION, 9th and West- 
moreland Streets, Philadelphia, Pa. 


TANNED IN AMERICA 
by 


SURPASS LEATHER COMPANY 
Philadelphia 


RICHARD YOUNG COMPANY 
New York 


ZIEGEL EHISMAN COMPANY 


Boston 
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BROWN 


BLUE 


VICI kid 


REG. U. S. PAT. OFF. 


ROBERT H. ‘OERDERER, INC. PHILADELPHIA 
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At the New York 
Show 
Visit our Booth 


No. 20 
AT THE WALDORF 
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Brown shades go dramatic. The color range sparkles with 
a new vividness and adopts a ruddiness that gives new 
character to brown footwear. ; 

The Marrona family of browns dominate the color 
range. Whether you specify Amalgamated 123, 75 or 176, 
you will be safe on Marrona, for all are a brown-brown in 
cast. 

Marrona shades are followed by Chaudron Redskin No. 
99 and Chaudron Charmooz No. 921 (Suede), usually 
in combination. 

Another new shade in Kidskin is developed in Medoc 
No. 193—a rich reddish wood shade which, alone or in com- 
bination with dark Charmooz shades, offers an original 
idea in footwear. Marrona shades in Kid—Satin Kid, Ma- 
rine Blue, Araby Green, Oriental Oxblood and Grey—all 
have their corresponding shades in Charmooz or Amalco. 

Bronze for high style. Deep Violet No. 482, an original 
high style color. 


AMALGAMATED LEATHER COMPANIES, INC. 


WILMINGTON, DELAWARE ° 84 GOLD STREET, NEW YORK 
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’ they’re made/ with 


’ ESKIMO CALF 


This Gallun vegetable tannage—heavy-oiled and water-repel- 


lent — comes into its own on stormy days. The wearer never 
gets that feeling of chilly dampness. The leather polishes 
handsomely after months of wear and weather. No wonder 
there is a strong trend toward Eskimo Calf — the featured 
leather at the top of many a distinguished line for Fall 1936. 
A. F. GALLUN & SONS CORPORATION, Milwaukee, Wis. 


GALLUN LEATHERS 


ALWAYS STANDARDS OF EXCELLENCE 
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TIMING an industry is an important function that'4s best served by such instru- 
ments as the National Style Conference and the Official Opening of American 
Leathers for Fall, to be held March 30-31, at the Waldorf-Astoria, New York. 

Let’s take a look at the calendar and see for ourselves how much time there 
is to plan a Fall and Winter season. The Style Conference reveals the leathers 
and the trends for the coming Fall season collectively determined by all 
branches of the industry. Following its conclusions, we have the months of 
April, May, June and July for the designing of the shoes, the selection of the 
colors, the ordering of the materials and the final assembling and fabrication 
of the shoes, so that they may be delivered in time for the annual Fall season 
opening at retail August 15. 

Four months to do the entire work back of the fitting stool. A comparatively 
short time to make the more substantial shoes of the nation for Fall. 

So we hold the Style Conference as a forerunner of better leather, better 
shoes, better business and better profits for the selling season beginning 
August 15. And so you have a date with fashion on March 30-31. 





The D'orsay cut is an important sil- 

houette, button trimming a domi- 

nant detail. Both are illustrated in 
this combination suede shoe. 


BBY time-honored tradition, suede surfaces figure as 
the introductory leather for Fall. “When the bloom is 
on the grape,” this deep, velvety texture dramatizes 
most effectively a change of season. In the term “suede 
surfaces” we include both the finely napped calf or kid 
suede skins, which are limited in quantity and will be 
concentrated in dress types, and the better grades of 
reverse calfskin to be generally used for town tailored 
and spectator versions of the suede-surfaced shoe. 

The experience of the last two Autumns has shown 
that while suede may well be introduced early it should 
be continued through November. Also it has developed 
that tailored suede-surfaced shoes should be featured 
most prominently in the early season to be followed in 
early October by dressier types to fit the Winter dress 
coat. For this reason, several of the suede-surfaced 
shoes shown on these pages are of the tailored and 
semi-tailored type that fits in with the early Fall 
costume. 

The importance of suede surfaces is heightened this 
Fall by the adaptability of the leather to the two major 
fashion trends—dramatic lasts and dramatic colors. 
It lends itself perfectly to the new walled last, the big 
excitement of the season, and can be interpreted equally 
well in square and round toes. There is not a color in 
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MAKES THE 


A squared throat to echo the 

square toe is a fresh thought in 

the ghillie. The lace tabs are of 

smooth calf or patent in this re- 

verse calf shoe designed for early 
Fall suits and coats. 


the Fall palette that will not be seen in suede-surfaced 
leathers (with the exception of bronze, which is, of 
course, a finish more than a color and limited neces- 
sarily to smooth leathers). c 

Volume demand will naturally emphasize Black and 
Marrona, the most important brown. In the finely 
napped suedes, production is almost entirely limited to 
these two colors. Marrona now represents the darkest 
brown in the picture—Indies having been eliminated 
completely from the list, due to the general lightening 
and brightening of the brown family. 

For the early season, while navy blue Spring cos- 
tumes are being carried over, Marine Blue reverse calf 
is expected to be popular. The new Cinnamon Brown 
and Chaudron are naturals for reverse calf shoes to be 
shown early in tailored types, later in slightly dressier 
models for the mink fur coat and the mink-trimmed 
cloth coat. 

The new gray will have its best play in suede sur- 
faces. Oxblood and Araby Green are, as they were last 
year, luxury colors. The new egg-plant color is a high- 
fashion, which may develop into unexpected volume 
when the Fall ready-to-wear collections tell their story. 

Later on, when the dinner-suit in deep shades of 
green, red, plum and blue is expected to make its ap- 
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gel 


Knife-cut slashes (below) will in many 

cases replace perforations for Fall. 

In this reverse calf model with the 

new belted instep, the slashes are laid 

on calfskin stripping of blending 
color. 





Colored stitching (above) brightens this open throat shoe with 

concealed gore and button trimming. To be developed in all 

suede or reverse calf or in a combination shoe as illustrated. 
The walled last dramatizes the simple vamp. 


Designs 
On These Pages 
by 
BROWNE-TILT 


pearance, there will be a high-fashion limited demand 
for formal shoes in fine suedes. The choice of these 
dark subtle colors as complements to formal black 
daytime clothes are also logical as a follow-up to this Y 
Spring’s bright accessory shades. The new Racing 
Shades on the Fall Color Card have their best place in AMERICAN HIDE & LEATHER CO. 
strictly sports types. 

Both one-color and two-color developments are pro- J. S. BARNET & SONS, INC. 
posed for suede. When one color is used, the contrast 
of a smooth leather is desirable, as in the third shoe CARR LEATHER CO. 
from the left in our drawings. In two-color shoes a 
high style note is the use of contrasting color suede 
surfaces—Marrona Brown with the lighter Spanish Tan 
being a favorite. This lighter trimming touch, the 
fashion note of this Spring, will reach volume propor- 
tions this Fall. How impossible all this color would SIRE? ope revere EAS Pam RD, 
have seemed two years ago—in any season and espe- ALLIED KID CO. (Standard Division) 
cially a Fall season! How logical it is now. How im- 
portant it is to play color. For color brings new life to ALBERT TROSTEL & SONS COMPANY 


the shoe business, makes shoes not an afterthought, but 
a first consideration to every woman. VERZA TANNING COMPANY 


IS TYPE ARE MANUFACTURED 


JOHN R. EVANS & CO. 


OHIO LEATHER COMPANY 








OF THESE TYPES ARE MANUFACTURED 
by 
// 
AMERICAN HIDE & LEATHER CO. 
J. S. BARNET & SONS, INC. 
W. D. BYRON & SONS OF MARYLAND, INC. 
CARR LEATHER CO. 
EAGLE-OTTAWA LEATHER CO. 
A. F. GALLUN & SONS CORP. 
HITEMAN LEATHER CO. 
E. HUBSCHMANN & SONS, INC. 
OHIO LEATHER CO. 
FRED RUEPING LEATHER CO. 
SETON LEATHER CO. 
SLATTERY BROS. TANNING CO. (Splits) 
ALBERT TRCSTEL & SON COMPANY 
VERZA TANNING CO. 
RICHARD YOUNG CO. 
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Three important points are illustrated 

by this smooth calfskin shoe at the 

left: The high tongue front, the moc- 

casin line emphasized by the walled 

ast and the simple, bold stitching 
treatment. 








The broad strap below has ob- AYE Pre 
long perforations in keeping f Viy ro 

with its square toe and also 
shows a new type of buckle. 








@F all leathers, smooth calfskin can best express the 
new lasts. Its firm rich surface gives the most char- 
acter to walled lasts and square toes. The designers 
like to work with calf and the effective patterns they 
develop in this leather give it constantly increasing 
style importance. While the leather is always best used 
simply in “tailored” patterns, the calfskin shoe is no 
longer limited to tweeds. In the lighter weights, it also 
figures as a shoe that can be worn all through the day. 

The colors to be featured in calf run the whole 
range of the new Fall Color Card selections with the 
single exception of bronze and with very little gray 
included in the smooth calfskin picture. A shade of 
gray, however, considerably darker than the official 
smoky gray is a high-light trimming shade for black. 






















Sa 
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BB LACK is first among the colors for shoes developed 
from smooth calfskin. Marrona is next with Navy 
for the early season. Fashion interest centers 
on the shades that are “naturals” for calf, the rich 
russet colors—Cinnamon, Spanish Tan and Chaudron. 

In addition to their use in all-over shoes, these russet 
shades will be outstanding as contrasting trimming 
touches. Many of the Marrona brown suede shoes 
that we formerly developed with matching trim will 
be given a new look by the accent of this lighter, 
brighter trim. 

All the vibrant colors are important in the sport shoe 
field, with Marrona brown and navy, for early selling, 
and gray at its best in reverse leather. 

In sports shoes, high color can be—and is—done 
successfully, The vogue for high color launched by the 
original peasant shoes will continue in less fantastic 
models for the Fall of 1936. 


In models, interest centers about the oxford given 





The ankle boot illustrated is an ex- 
treme fashion that promises to make 
progress for Mid-Winter wear. 


EN the field of rugged sports shoes and that 
field is getting bigger every season these two 
surface-interest leathers share the honors. Reverse 


leather, with its sturdy nap, and grains, including vari- 
ous boarded effects will both be seen in this type of 
shoe. The volume choice still goes to reverse leathers, 
with a high-style revival of interest in grains. 

We used to call this type a “collegiate shoe” and 
now we realize that every woman of every age wants 
this shoe in her wardrobe. She wears it in the coun- 
try. She often wears it in town. She likes it best with 
a 14/8 built-up leather heel, the compromise height 
she finds most comfortable. 
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new interest by different tongue treatments, top lines 
and lace adjustments; the Monk; the shawl tongue 
and the moccasin line. This moccasin line is given a 
brand new lease on life by the walled last, which so 
strongly dramatizes this vamp treatment. 

The ankle boot shown in our sketches is still in the 
high-fashion class. But its increased sponsorship in 
Paris and England makes it something to consider this 
Fall. And, if we have another Winter like last year, 
there are many women who suffered from cold ankles 
who may welcome such a shoe for bitter weather. 


A new oxford with exag- 
gerated tongue, brass eye- 
lets 


and heavy harness 
stitching. 











LEATHERS 


FOR 





TYPES 


The highest style note in sturdy sports shoes is, sur- 
prisingly enough, the leather that is most staple in 
other types of shoes . . . i.e., black. The tradition is 
that black is not a sports color. Many merchants were 
taken unawares during this current season by the de- 
mand for black. The reason, as we see it, is that many 
women wore low-heeled sports types of shoes this year 
who never wore them before and wore them in town, 
when formerly they would have confined them in the 
country. The black sports type of shoe was worn this 
Spring with many gray suits—with black, and with 
colors that took black accessories, and that demand 
will continue for Fall. 
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DESIGNS 
On These Pages 
by 
BERTE SHOE STYLES 


x 
4re8 
A new and 


foot all-ovet 


THE stressing of the shoe for the occasion gives prom- 
inence to kid as a dress shoe. In light, dainty treat- 
ments with “dress-maker” details, this supple leather 
is at its best. There is also a place, however, for kid 
in new simpler types as a lighter tailored shoe for the 
woman who is wedded to its comfort and to its flatter- 
ing effect. To increase the possibilities of this leather 
in this tailored field, new mat finishes are being de- 
veloped in kid and will see their first important play 
this Fall. 

In kidskin colors, the star is Marrona, the Fall’s vol- 
ume brown for the dressier shoe. Black figures as a 
staple choice for feature shoes, as always. For the 
early season, Marine blue is, as it is in all leathers, a 
replacement choice for Spring costumes that have a 
second blooming in late August and early September! 

The two darker russet shades, Chaudron and Cinna- 
mon, have their fashion place in kid; the lighter tones 
of russet are only important as trimming touches. Tabs of lizard inserted in slashes trim 
Araby Green and Oriental Oxblood are limited. The - ee a te. - 
new gray will be shown and will undoubtedly be sold 
in the more popular-priced smooth kid shoe, just as 
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its lighter versions were shown this Spring, but the 
fashion preference in gray is decidedly for the suede 
surfaced leathers. 

Nothing could be smarter than the new high style 
egg-plant color in a beautifully made and extremely 
simple kid shoe. But the most interesting fashion news 
in kid is bronze. The introduction and endorsement 
of this finish in this leather by one of Fifth Avenue’s 
most important retailers has created enough of a stir 
in the shoe world to put bronze on the color card. 

These new bronzes may take on three casts of color— 


ee Nod 
All kid or kid suede dressy afternoon 


sandal, with lustre kid or metallic piping 
and streamline stitching. 


Vamp and underlay are of kid suede, the 
quarter of kid in this open-throat shoe. 
“. The oddly shaped buckle is significant. 


the purplish cast, the greenish cast, the golden cast. 
Each has its place, to fit in with different color families 
in clothes. But of the three, the purplish cast is the 
most significant because it ties in with the general vogue 
for violet and purple tones. This violet trend, which 
started a year ago in Paris has, of course, been intensi- 
fied by the English mourning and the news that Ascot, 
England’s greatest fashion occasion, will endorse violet 
as the conventional half-mourning color. 

Looking ahead to the next resort season, there are 
possibilities in smooth kid and kid-suede sandals in 
the bright “racing” shades featured in the color card. 
But that’s a very long shot forward! For the present 
it’s a story of Marrona, Marine blue, black a few of 
the darker russets, and of this new and interesting 


bronze! 


4 


Lt f 


OF THIS TYPE ARE MANUFACTURED 


ALLIED KID COMPANY 
Standard Division 
Quaker City Division 
New Castle Division 


McNeely Division 
AMALGAMATED LEATHER COMPANIES, INC. 
JOHN R. EVANS & CO. 
ROBERT H. FOERDERER, INC. 
L. H. HAMEL LEATHER CO. (For Linings) 
SURPASS LEATHER CO. 
RICHARD YOUNG CO. 
G. LEVOR & CO., INC. 
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Patent and reverse leather 
in a tailored shoe. The 
squared detail repeats the 
square toe. 












Below—patent touches 
on suede, the new sea- 
son's most popular com- 


















bination. Note the lace DESIGNS 
used as decoration. 
On This Page 





BORDA 







{ 
{ 
by 
t 
{ 





The D'orsay broad strap drama- 
tized by its silhouette but com- 
pletely simple in design, an all- 
over patent shoe that will be im- 
portant for the early season. 









A discreet touch of 
patent enlivens a 
kidskin oxford. The 
D'orsay top line is 
again emphasized. 








Takes SUMMER into AUTUMN 


ID URING those weeks in August and early September « ‘vals 

when light Summer dresses look unseasonable and Fall 

clothes are uncomfortable, patent leather comes to the OF ATHIS TYPE ARE MANUFACTURED 

fore as the new Mid-season shoe. 
After early September, patent is expected to be much 


more important in trimmings than in complete shoes. 
There is one exception to this rule—the all-over patent 


















dinner shoe—a sandal cut on light lines, frequently AMERICAN HIDE & LEATHER CO. 
with an open (but not too open) toe. This is the per- 
fect “dinne® suit” shoe and will continue throughout W. D. BYRON & SONS OF MARYLAND, INC 






the season as a running mate to suede for formal wear. 

The volume significance of patent as a trimming 
cannot be overestimated, particularly in combination 
with suede. And it is in the black combination shoe 





COLONIAL TANNING CO., INC. 









that most of the demand for patent will be. EAGLE-OTTAWA LEATHER CO. 
But there are also high-light colors that should be 
considered as window-dressing—navy for the early NORTHWESTERN LEATHER CO. TRUST 






season—Marrona brown right through, a little oxblood, 
a little green, a little egg plant, a little gray, both for 
all-over shoes and trimmings. The russet tones, Chau- 
dron, Cinnamon and Spanish Tan, are dangerous in 
large areas, but are indicated in trimming touches. 





SETON LEATHER COMPANY 
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CT INTEREST 





DESIGNS 
On This Page 
by 
WILLY WEIDNER 


A tongue front and D'orsay cut design styled for 
Calcutta Lizard combined with calf. 


A Monk pattern particularly well adapted to 
alligator in black, brown and an occasional high 
"accessory" color, shown at right. 





A dress pump developed along extremely simple lines suitable 
for the new bronze-finished snakeskin. 


TWO factors in the present style set-up are favorable 
to reptile shoes—tke demand for simple patterns and 
the growing interest in color. In the better grades 
of shoes, where these two trends are most evident, and 
where price is less of a consideration, all-over reptile 
shoes will be important this Fall, while reptile-trimmed 
shoes will be seen in all price ranges. Several impor- 
tant stores will promote colorful water-snakes as a mid- 
season shoe in late July and early August, before the 
official opening of the Fall season. Promotion of the 
dyed alligators, lizards and snakes is generally sched- 
uled as an after-suede offering. High style retailers, 
however, realize that reptiles make excellent tailored 
suit shoes and will therefore be wanted to a degree 
earlier in the season. 

Black reptiles will be featured in the semi-sports OFT TYPE ARE MANUFACTURED 
and tailored types of shoe in which black is proving so 
important. All the vibrant new colors are also candi- 
dates; all of them are gorgeous in reptile, as the raised 


markings of the skins tend to soften and enrich high AMALGAMATED LEATHER COMPANIES. INC. 


shades and to make them less conspicuous on the foot. 


This is most evident in the new bronze finish which is BAYER BROTHERS LEATHER COMPANY, INC. 


extremely interesting—and extremely high style—in a 
fine glazed snakeskin. 
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BLUCHER 
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AMERICAN HIDE & LEATHER CO . 
J. S. BARNET & SONS, INC. 
EAGLE-OTTAWA LEATHER CO. 

A. F. GALLUN & SONS CORP. 
HITEMAN LEATHER CO. 

E. HUBSCHMAN & SONS 

OHIO LEATHER COMPANY 

FRED RUEPING LEATHER CO. 
ALBERT TROSTEL & SONS CO. 


Soles by 
KISTLER LEATHER COMPANY 
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HIERE’S a “natural” for sturdy grained calfskin. It’s 
a cold weather shoe and naturally a rugged one. For 
town or country wear with heavier woolens and over 
good warm woolen socks, it is a fit match for the hard 
winters during which we have been shivering. This 
is the Norwegian front that has come in for such wide- 
spread publicity and promotion lately. It is reminis- 
cent of the ski-boot last, having a very square forepart 
—quite broad and with plenty of toe room. Perhaps it 
may be best described by saying it has a moccasin 
overlay on the vamp and toe. This is pinked and per- 
forated, extending from the instep where it forms 
a saddle and joining at the front in a seam directly at 
the center of the toe. 

In Norwegian, heather and more natural grains and 
boarded leathers, this should be a very popular shoe 
for Fall, considering its wide acceptance as a sport 
shoe this Summer. In soft and glowing Harness Brown, 
it has that light quality that goes so well with the ruddy 
tones to be featured in men’s Fall tweed and cheviots. 
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OR a SHOE FOR 


Cab 


KID 
or 
KANGAROO 


WL, 
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Custom Tailoring 
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a SMART YOUNG MAN 








SPANIEL TAN is that light russet shade that looks 
so well with gray flannels. In supple kid or kangaroo, 
it takes on added depth of color. The surface texture 
of this remarkable leather fits very well into the pic- 
ture of soft texture fabrics for Fall men’s wear. 

The discreet custom detailing of the shoe illustrated, 
reflects a trend toward more conservative tailoring in 
men’s clothes and shoes. Note the magnificent lasting 
and the expert manner in which the detailing is 
handled. The last further indicates the tendency toward 
fuller and more decidedly square foreparts. Here is a 
flexible shoe, yet a light and sturdy one. Last, shoe- 
making and leather combine to make this a well-fitting 
and easily worn shoe. It is remarkable, the manner 
in which kid responds to careful custom detailing. Fine 
pinking, perforations and stitching enhance the rich 
texture of the leather and stand out in clean cut relief. 
_ Much of the richness of this type of shoe come from 
this important correctness of detail. All in all, it’s a 
smart shoe. It’s kidskin and it’s Spaniel Tan. 
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ALLIED KID COMPAN 
Quaker City Division 
McNeely Division 


New Castle Division 
AMALGAMATED LEATHER CO. 
JOHN R. EVANS & CO. 

ROBERT H. FOERDERER, INC. 
L. H. HAMEL LEATHER CO. (For Linings) 
SURPASS LEATHER CO. 

KANGAROO 


RICHARD YOUNG CO. 
SURPASS LEATHER CO. 


Soles by 
KISTLER LEATHER CO. 
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BROGUE 


WITH a nod of approbation to the English, we show 
a “full brogue” properly authenticated as such by a 
leading London designer. Just what more can be said 
of this shoe or just where on it more punching, pink- 
ing and perforations could be put—we do not know. 
There is a certain element of style that comes in a shoe 
when everything about it is just right. We like to call 
it “classic.” We have seen so-called full brogues with 
far less punching that looked heavy and more cumber- 
some than this shoe. So we bow to London and show 
this full brogue, a smart shoe and a great favorite with 
the English. 

With all its sturdy look, there is an element of dress 
to it that is often lacking in more dressy types. It 
finds logical expression here in smooth Retriever 
Brown calf—also properly authenticated as to color 
and material by the same English authority. Retriever 
Brown is a rich, warm brown which gives a dignity 
much needed in the otherwise debonair brogue types. 
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OF IS TYPE ARE MANUFACTURED 


AMERICAN HIDE & LEATHER CO. 

J. S. BARNET & SONS, INC. 

EAGLE-OTTAWA LEATHER CO. 

A. F. GALLUN & SONS CORP. 

HITEMAN LEATHER CO. 

E. HUBSCHMAN & SONS 

OHIO LEATHER COMPANY 

FRED RUEPING LEATHER CO. 

ALBERT TROSTEL & SONS CO. 
Soles by 


KISTLER LEATHER CO. 
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FOR Fall the big news for country shoes is reversed 
calf—and there’s news in reversed calf, too—the beau- 
tiful new red tone Setter Brown. This color—a favorite 
last year in smooth and boarded leathers—lends itself 
admirably to hunting type leathers, reversed calf or 
reversed side leather. It’s a rich rust brown with plenty 
of warm undertone. It holds indication of still greater 
volume acceptance for reversed calf, a natural coun- 
try color and a natural reversed leather color. 

In full or modified brogues, like the one we illus- 
trate, it makes a splendid country walking shoe. It 
may be used in either all-over reversed leather or 
trimmed with Saddle or Spaniel Tan Smooth Calf. 
It is featured just that way in a stout country brogue 
with heavy sole and heel. This Brogue is heavily 
trimmed with Saddle Brown Calf, medallion-perfo- 
rated wing tip and pinked and perforated overlays on 
quarter and lace stay. This overlay, adapted from the 
type often seen on plug oxfords, gives the otherwise 
sturdy brogue a new sweep and color interest in its 
forepart. Sell this shoe for wear with any rough, 
woolen country costume. 
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REVERSED LEATHERS 


E ARE MANUFACTURED 


AMERICAN HIDE & LEATHER CO. 
CARR LEATHER CO. 

EAGLE-OTTAWA LEATHER CO. 

A. F. GALLUN & SONS CORP. 
GUTMAN & CO. 

HITEMAN LEATHER CO. 

R. NEUMANN & CO. 

FRED RUEPING LEATHER CO. 

J. S. BARNET & SONS, Inc. 

W. D. BYRON & SON OF MARYLAND, INC. 
E. HUBSCHMAN & SONS, INC. 

OHIO LEATHER CO. 

SLATTERY BROS. TANNING CO. (Splits) 


Soles by 
KISTLER LEATHER CO. 
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FOR school and play shoes, elk leathers and calfskins 


have long enjoyed a degree of favor that is easily under- 


standable. This applies equally to boys’ and girls’ shoes. — 


The advantages of the elk finish include its general ser- 
viceability, the fact that it stands up well under hard 
usage and doesn’t scuff like the more highly glazed 
finishes, together with a smart appearance when used 
alone or in combination with calf or other leathers. 
Elk and calf account for a large proportion of the 
volume in juvenile shoes, aside from those intended 
for girls’ dress wear. 

Tan, brown and smoked elk are the most used colors 
for boys and girls, with brown and black, both popu- 
lar in calfskins. As boys and girls advance to the larger 


size ranges, a greater variety of leathers is used. 














FOR example, reptiles and fancy leathers may be 
used as trims on girls’ shoes, and grained leathers are 
suitable both for boys’ and girls’ oxfords. 

Style is an exceedingly important factor in the juve- 
nile shoe business of today, and it becomes increasingly 
prominent as the youngster advances to the age group 
formerly designated as “growing girls” or “little gentle- 
men.” 

Elk leathers with calf saddles are practically staples 
in boys’ and girls’ shoes, and now grains are coming 
into use in such combinations. A genuine buffalo 
oxford with calf saddle and backstay is on the market 
and presents an exceedingly smart appearance. We can 
probably look for more and more variety in juvenile 
shoes. 
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Season after Season, Dependable 


Materials for Boys’ and Girls’ Shoes 


7 


Ceneees 


OF THIS TYPE bp 


CALF 
AMERICAN HIDE & LEATHER CO. 
J. S. BARNET & SONS, INC. 
EAGLE-OTTAWA LEATHER CO. 
A. F. GALLUN & SONS CORP. 
E. HUBSCHMAN & SONS 
OHIO LEATHER CO. 
FRED RUEPING LEATHER CO. 
ALBERT TROSTEL & SON CO. 
VERZA TANNING CO. 


ELK 
AMERICAN HIDE & LEATHER CO. 
W. D. BYRON & SONS OF MARYLAND, INC. 
EAGLE-OTTAWA LEATHER CO. 
MONARCH LEATHER CO. 
NORTHWESTERN LEATHER CO. TRUST 
FRED RUEPING LEATHER CO. 














AND SHOE RECORDER, March 21, 1936 








Eaeh Has Its Own Particular Place 


in the Juvenile Picture for Fall 


OF THIS TYPE ys 


/- 


KID 


ALLIED KID COMPANY 
Standard Division 
Quaker City Division 
McNeely Division 
New Castle Division 
AMALGAMATED LEATHER CO. 
JOHN R. EVANS & CO. 
ROBERT H. FOERDERER, INC. 
L. H. HAMEL LEATHER CO. (FOR LININGS) 
G. LEVOR & CO., INC. 
SURPASS LEATHER CO. 


PATENT 
AMERICAN HIDE & LEATHER CO. 
W. D. BYRON & SONS OF MARYLAND, INC. 
COLONIAL TANNING CO. 
EAGLE-OTTAWA LEATHER CO. 
NORTHWESTERN LEATHER CO. TRUST 
SETON LEATHER COMPANY 
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EN children’s shoes, more than anywhere else. per- 
haps, selection of leather is of vital importance. Not 
only from the standpoint of service—and children 
admittedly subject their shoes to much harder wear than 
grown-ups—but equally from the angle of selecting 
the leather best suited to the needs of growing feet. 
In other words, one should try to select tannages that 
will render service under the sort of wear to which the 
shoes will be subjected, but which at the same time is 
of suitable weight and character to give the growing 
foot that degree of freedom which nature demands. 
Starting with the little shoes, we find that elk, patent 
leather, calf, kid and buck are all in common use as 
materials for children learning to walk or in the early 
years of childhood. These materials are pretty much a 


LEATHER 














standardized proposition in the smaller runs of sizes. 
and various colors are used, including white, beige, 
tan, smoke and black. 

When the little girl advances to the period when a 
classic Mary Jane is in order, one suggests patent quite 
naturally. And it follows right through to the dressy 
types of pumps, one-straps and tongue patterns worn by 
her young ladyship as age advances and childhood’s 
play gives place to a more extended list of social 
activities. 

For children and misses, patent leather seems to solve 
the dress shoe problem admirably because it’s smart 
and attractive, looks well with most dresses and out- 
fits and is kept clean and bright with a minimum of 
labor and trouble on the part of the mother, or who- 
ever has to worry about this phase of the matter. 
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DETAILS... 
not trimmings 


Mark the NEW SHOES 


The word *detail’’ rather than trimming 
best describes the new treatments. For the trend is 
towards more painstaking workmanship and fewer fussy, 
tricky touches. 

With the new lasts so striking in silhouette, with all the 


new vibrant colors, there is little place for ginger-bread 


in trimmings. Treatments in the best and the newest 
shoes have a ‘'custom" look. They are beautifully done 


but simple in their final effect. 


New ways of handling the adjustment 
of a shoe are featured—different types of lacings, but- 


tons and buckles that are novel in cut, but simple in 
design. 

A very important new development is the ''pinch-pleat- 
ing" made possible by the use of Lastex, handled in new 
gored effects. 

Fine, knife-cut slashes are the logical Fall follow-up to 
this Summer's more open lattice cut-outs. Leather 
binding and cording have that look of simple elegance 
that makes Fall patterns look dramatically different 
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"MUST BEA GOOD SHOE 
- ITS TROSTEL CALF!” 


@ It goes without saying—a shoe of Trostel 
Calf must be a good shoe. First, because the 
leather itself plays an important part in mak- 
ing the shoe good. Second, because the excel- 
lence of Trostel Calf attracts those manufac- 


turers who will not compromise on quality. 


When writing advertisers please mention Boot and Shce Recorder 
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Feadership, of 


BARNET 


J. S. BARNET & SONS, Inc. 


75 SOUTH STREET 
BOSTON, MASS. 


BOOTH No. 60... LEATHER OPENING . . . WALDORF-ASTORIA, MARCH 30-31 


When writing advertisers please mention Boot and Shoe Recorder 





Page 110 


GEORGE H. MEALLEY 


Chairman Color Committee, Tanners Council 


Official Opening of American 
Leathers for Fall, at the Waldorf- 
Astoria, New York, March 30-31, 
Will Present the Newest Products 


of Sixty-one Tanners 


Adams Buckskin Co., Inc. 
Johnstown, New York 


Agoos Leather Cos., Inc. 
Boston, Mass. 


Allied Kid Co. 
McNeely & Quaker City Divisions 
Standard Division 
72 Erie St., Camden, N. J. 
New Castle Division 
tith & Poplar Sts., Wilmington, Del. 


Amalgamated Leather Companies, Iac. 
Wilmington, Del. 


William Amer Company 
Philadelphia, Pa. 
American Hide and Leather Co. 


Boston, Mass. 


Armour Leather Co. 
Boston, Mass. 
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Diagram: 


of America 


Peter Baran & Sons, Inc. 
Harrison, N. J. 


J. S. Barnet & Sons, Inc. 
Boston, Mass. 


Barrett & Co. 
49 Vesey St., Newark, N. Y. 


Bayer Bros. Leather Co., Inc. 
New York, N. Y. 


Lucius Beebe & Sons, Inc. 
131 South St., Boston, Mass. 


Beggs & Cobb, Inc. 
76 South St., Boston, Mass. 


Benz Kid Co. 


Lynn, Mass. 


Hugo Brand Leather Co. | 
157 13th St., Brooklyn, N. Y. 


Brandt Leather Corp. 
Norwood, Mass. 


Burk Brothers 
Philadelphia, Pa. 


W. D. Byron & Sons of Maryland, Inc. 


Williamsport, Md. 


Carr Leather Co. 
Peabody, Mass. 


Colonial Tanning Co. 
Boston. Mass. 
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PARTICIPATING 


Creese & Cook Co., Inc. 


Danvers, Mass. 


Dimond Kid Company, Inc. 


Boston, Mass. 


F. C. Donovan, Inc. 
Boston, Mass. 

Dungan, Hood & Co. 
Philadelphia, Pa. 


Eagle-Ottawa Leather Co. 
Whitehall, Mich. 


John R. Evans & Co. 


Camden, N. J. 


Robert H. Foerderer, Inc. 
Frankford, Philadelphia, Pa. 


A. F. Gallun & Sons Corp. 
Milwaukee, Wis. 


Goniprow Kid Co.., Inc. 
Lynn, Mass. 


Griess Pfleger Tanning Co. 
Boston, Mass. 


Gutmann & Co. 
1503-1521 Webster Ave., Chicago, Ill. 
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TANNERS McNeely & Price Co. Exhibit Committee 
Philadelphia, Pa. 


Mitchell & Peirson, Inc. 
Philadelphia, Pa. James J. Lyons, Surpass Leather Co. 


L. H. Hamel Leather Co. Monarch Leather Co. Chairman 
Haverhill, Mass. Chicago, Ill. J. T. McCauley, Allied Kid Co. 


Hamilton Leather Co. Northwestern Leather Co. Trust George H. Mealley, The Ohio Leather 
Peabody, Mass. Boston, Mass. Co. 


Hiteman Leather Co. The Ohio Leather Co. R. J. Mellin, A. C. Lawrence Leather 


West Winfield, New York Girard, Ohio Co. 
E. Hubschmann & Sons, Inc. John J. Riley Co. Frank H. Miller, G. Levor & Co., Inc. 


Willow St., Phil Iphia, Pa. Boston, Mass. 
. any Ps ninialbininns L. J. Robertson, Robertson, Inc. 
Hunt Rankin Leather Co. Robertson, Inc. 
Boston, Mass. New York, N. Y. 


C. D. Kepner Leather Co. Fred Rueping Leather Co. 
Boston, Mass. Fond du Lac, Wis. Albert Trostel & Sons Co. 


Milwaukee, Wis. 
Korn Leather Company Scherer Leather Co. ie tice 7 
Peabody, Mass. Cudahy, Wis. Richard Young Company 
36 Spruce St., New York 


A. C. Lawrence Leather Co. Seton Leather Co. Winslow Brothers & Smith Co. 
Peabody, Mass. Newark, N. J. Norwood, Mass 


G. Levor & Company, Inc. Samuel Shapiro Verza Tanning Co. 
100 Gold St., New York, N. Y. 183 William St., New York, N.Y. 107 Foster St., Peabody, Mass. 


Tanners Council of America 


Lord Tanning Company Surpass Leather Co. Herman Lowenstein 
Box No. 279, Woburn, Mass. Philadelphia, Pa. 26 Ferry St., New York, N. Y. 


Marcus-Forscher & Co. Thayer Foss Company R. Neumann & Co. 
93 Gold St., New York, N. Y. 201 South St., Boston, Mass. Hoboken, N. J. 
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EBON-APEX 
Merchant Lovey Leather Co., 
sas"  PROMENAD 
Boston, Mass. 


for colors 


Wm. B. Heald & Co., 
1191 Merchandise Mart, 


Chicago, Ill. A fall grain 


mf fe ae Pp E D I G R E E 
Scarsdale, N.Y. . : : 


es 


--. ON DISPLAY AT BOOTH 38, WALDORF-AST 
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CABLE ADDRESS 
Alligator—New York ESTABLISHED 1890 


The Largest Tanners of 


ALLIGATORS 
IN THE WORLD 


ALLIGATORS Ad years of experience in the field 
SNAKES of Alligator and Reptilian leathers 
makes Bayer Brothers products the un- 
LIZARDS qualified choice of shoe manufacturers 
PYTHONS who demand the best. 
SEALS Manufacturers of good shoes know that 
a strict adherence to quality and service 
BUCK SIDES has been instrumental in making Bayer 
AND KIPS Brothers the leading reptile tanners of 
the world. 


On Display At Booth 54, Waldorf-Astoria, March 30, 31 


BAYER BROTHERS LEATHER COMPANY, INC. 
2 PARK AVENUE—NEW YORK CITY 
TANNERY, 91-103 COLDEN ST., NEWARK, N. J. 


+ 3 
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“Know Your Leathers”’— 
BOOT AND SHOE 





|—Adams Buckskin Co., Inc. 


Johnstown, New York 


2—Agoos Leather Cos., Inc. 


Boston, Mass. 


3—Allied Kid Co. 
y McNeely Division & Quaker City Divisions, Philadel- 


phia, Pa. 
Standard Division, Boston, Mass. 
New Castle Division, New York, N. Y. 


4—Amalgamated Leather Companies, Inc. 
Wilmington, Del. 


5—William Amer Company 
Philadelphia, Pa. 


6—American Hide and Leather Co. 


Boston, Mass. 


7—Armour Leather Co. 
Boston, Mass. 


8—Peter Baran & Sons, Inc. 
Harrison, N. J. 


Know your leathers and you 
will be better equipped to buy 
the shoes that you can sell suc- 
cessfully and profitably. Read 
the advertisements of the tan- 
ners in BOOT AND SHOE 
RECORDER. See the new Fall 
leathers on display at the 
Waldorf - Astoria, New York, 
March 30-31. Then select from 


the lists and advertisements in 
this section the leathers and 
colors in which you are inter- 
ested. Note the numbers op- 
posite the tanners' names on 
this and the following page and 
check on the coupon below the 
numbers of tanners from whom 
you would like to receive 
swatches. Mail the coupon to 
BOOT AND SHOE RECORDER 


and we will do the rest. 


9—J. S. Barnet & Sons, Inc. 


Boston, Mass. 


10—Barrett & Co. 


49 Vesey St., Newark, N. J. 


|1—Bayer Bros. Leather Co., Inc. 


New York, N. Y. 


12—Lucius Beebe & Sons, Inc. 
131 South St., Boston, Mass. 


13—Beggs & Cobb, Inc. 


76 South St., Boston, Mass. 


14—Benz Kid Co. 


Lynn, Mass. 








| am interested in the leathers and colors of the following lines. Please send me 
swatches and information on the checked numbers. 


1—2—3—4—5 —6 —7—8 —9 — 10 — I — 12 — 13 — 14 — 15 — 16 — 17 — 18 — 19 
20 — 21 — 22 — 23 — 24 — 25 — 26 — 27 — 28 — 29 — 30 — 31 — 32 — 33 — 34 — 35 — 36 


37 — 38 — 39 — 40 — 41 — 42 — 43 — 44 — 45 — 46 — 47 — 48 — 49 — 50 — 51 — 52 — 53 


54 — 55 — 56 — 57 — 58 — 59 — 60 — 41 


239 West 39th Street 
New York City 
Leather Service Section 


Name (Print) 


Address 





(Attach business card or letter-head) 
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A Sample Serviee for 
RECORDER Readers 


15—Hugo Brand Leather Co. 


157-13th Street, Brooklyn, New York 


16—Brandt Leather Corp. 


Norwood, Mass. 


17—Burk Brothers 
Philadelphia, Pa. 


18—W. D. Byron & Sons of Maryland, Inc. 


Williamsport, Md. 


19—Carr Leather Co. 
Peabody, Mass. 


20—Colonial Tanning Co. 


Boston, Mass. 


21—Cresse & Cook Co., Inc. 


Danvers, Mass. 


22—Dimond Kid Company, Inc. 


Boston, Mass. 


23—F. C. Donovan, Inc. 


Boston, Mass. 


24—Dungan, Hood & Co. 


Philadelphia, Pa. 


25—Eagle-Ottawa Leather Co. 
Whitehall, Mich. 


26—John R. Evans & Co. 


Camden, N. J. 


27—Robert H. Foerderer, Inc. 
Frankford, Philadelphia, Pa. 


28—A. F. Gallun & Sons Corp. 
Milwaukee, Wis. 


29—Goniprow Kid Co., Inc. 


Lynn, Mass. 


30—Griess Pfleger Tanning Co. 


Boston, Mass. 


31—Gutmann & Co. 


1503-1521 Webster Ave., Chicago, Ill. 


32—L. H. Hamel Leather Co. 
Haverhill, Mass. 


33—Hamilton Leather Co. 
Peabody, Mass. 


34—Hiteman Leather Co. 
West Winfield, New York 


35—E, Hubschmann & Sons, Inc. 
Willow St., Philadelphia, Pa. 


36—Hunt Rankin Leather Co. 


Boston, Mass. 


37—C. D. Kepner Leather Co. 


Boston, Mass. 


38—Korn Leather Company 
Peabody, Mass. 
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39—A. C. Lawrence Leather Co. 
Peabody, Mass. 


40—G. Levor & Company, Inc. 
100 Gold Street, New York, N. Y. 


41—Herman Lowenstein 
26 Ferry Street, New York, N. Y. 


42—Lord Tanning Company 
Box No. 279, Woburn, Mass. 


43—Marcus-Forscher & Co. 
93 Gold St., New York, N. Y. 


44—McNeely & Price Co. 
Philadelphia, Pa. 


45—DMitchell & Peirson, Inc. 
Philadelphia, Pa. 


46—Monarch Leather Co. 
Chicago, Ill. 


47—R. Neumann & Co. 


Hoboken, New Jersey 


48—Northwestern Leather Co. Trust 


Boston, Mass. 


49—The Ohio Leather Co. 
Girard, Ohio 


50—John J. Riley Co. 


Boston, Mass. 


51—Robertson, Inc. 
New York, N. Y. 


52—Fred Rueping Leather Co. 
Fond du Lac, Wis. 


53—Scherer Leather Co. 
Cudahy, Wis. 


54—Seton Leather Co. 
Newark, N. J. 


55—Samuel Shapiro 
183 William Street, New York, N. Y. 


56—Surpass Leather Co. 
Philadelphia, Pa. 


57—Thayer Foss Company 
201 South Street, Boston, Mass. 


58—Albert Trostel & Sons Co. 


Milwaukee, Wis. 


59—Verza Tanning Co. 
107 Foster St., Peabody, Mass. 


60—Winslow Brothers & Smith Co. 


Norwood, Mass. 


6I1—Richard Young Company 
36 Spruce Street, New York 
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New York has its Wall Street. The leather industry its selling floor. The 

two have much in common this year. The Stock Exchange anticipates future 

improvement and the leather pit, as above pictured, in the ballroom of the 

Waldorf-Astoria, has its buyers and sellers who, in two days, make selections 

and commitments so that the footwear wants of a nation will be anticipated. 

The milling throng fills the corridors and booths and gives to the show the 
feeling of a great national market place. 


TANNING INDUSTRY SELECTS SHOE COLORS 


[CONTINUED FROM PAGE 85] 


Hayden Rorke, managing director of the color organiza- 
tion, has issued the following merchandising notes: 


**Tewn and Field Colors” 


Saddle Tan (repeated color) . ... Introduced first 
last season as a rustic color for country wear, this is 
the classic tone of fine, polished saddle leather. Best 
in very simple blucher sports shoes with saddle stitch- 
ings and pinkings, no broguings, often with heavy Rus- 
sian cordings or darker brown pipings and orange fit- 
ting. For square and round toe lasts, not for extreme 
wedge or swing lasts. Used sometimes with darker 
reversed calf or hunting calf. 


Setter Brown (repeated color) . ... This rich 
russet shade was seen first last season in smooth and 
boarded leathers for country shoes, later gaining recog- 
nition as a smart town color in the straight tip blucher 
models on the new broader custom toe. It is now being 
featured in reversed and hunting calf for sports wear 


and carries out the interest in brighter Autumnal rusts 
and russets for sweaters, scarfs and pigskin gloves. 
Setter Brown is an excellent color for the new crocodile 


shoe. 


Spaniel Tan (repeated color) .... For the Fall 
and Winter season this color has limited use, but it is 
the correct version of a lighter custom tan shade, which 
is found in the better grades and is gaining more gen- 
eral acceptance for sturdy brogued country types, in 
both smooth and boarded finish. It is also used for 
sports shoes in combination with matching crocodile 
or darker reversed calf. 


Bourbon (repeated color) ... . This basic color 
remains the biggest volume shade for men’s shoes in all 
types, both town and country models, straight or wing 
tip, bal and bluchers, on new broad toe custom or new 
square toes, as well as conservative lasts. It is shown 
in rugged grains, boarded or smooth finish and reversed 

[TURN TO PAGE 118, PLEASE] 
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EAGLE: ‘OTTAWA LEATHER COMPANY 
Tannbuks ab pond Havin and Whitehall Michigan 
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A rendezvcus with fashion will be held by the shoe and leather industry 
at the Waldorf-Astoria, New York City, March 30 and 31. In a setting— 
the last word in American smartness—the conference will be held, outlining 
the probable trend of footwear fashion for next Fall and Winter and there 
will be on display American leathers in types and colors selected for na- 
tional promotion by the Color Committee and the tanners of America. 


TANNING INDUSTRY SELECTS SHOE COLORS 


[CONTINUED FROM PAGE 116] 


calf, all-over or in combinations of contrasting surface. 
Retains its firm fashion foothold, because it is the best 
type of medium clear brown for wear with brown, Ox- 
ford, navy blue or grey suits and because it harmonizes 
with prominent hat colors. 


Harness Brown (repeated color) .... This is a 
smart color for boarded leather and sports grains in 
rugged finish. New this season in peasant buckled types 
for country wear, without perforations and carrying out 
the most simplified treatments, with plain toe or “ski- 
front.” 


Retriever Brown (repeated color)... . Funda- 
mentally, this is a reversed calf color, but it is new in 
crocodile and boarded finish leather for country wear. 
In smooth leather for town wear, blucher and bal types, 
plain toe or straight tips. 


Vintage Brown (repeated color) .... This brown- 
ish Cordovan color is the correct choice in smooth and 
boarded leathers for shoes of military boot inspiration, 


blucher cut, with plain toes. While Cordovan colors 
have a limited use through the Fall, they have a defi- 
nite place in retail stocks, where a rugged leather with 
a very smooth surface that can be kept highly polished 
is of first consideration. 


Greyhound (repeated color) .... There is a lim- 
ited place this Fall for sports and country shoes in re- 
versed leathers of sueded finish in this Greyhound color. 
While it has no volume possibilities, it is a good pro- 


motional color. 


Midnight Blue . . . . The growing acceptance of 
midnight blue evening clothes makes this Midnight 
Blue shoe color a logical choice for formal pumps to 
wear with tails and for the less formal oxfords to wear 
with dinner clothes. This shade also harmonizes with 
midnight blue felts and opera hats for evening wear. 


* * * 


Black leathers remain important for Fall and Winter 
wear. 
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juvenile shoes, boo 


but 


SHOEMAKERS and RETAILERS 
and MOTHERS insist on it 


Which leaves little left to be 
said on the subject. 
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As every shoeman knows — nothing takes the place of elk 
tannages for pliability, durability and all around suitability in 
juvenile shoes. These qualities plus economy have made North- 
western's Elko and Deerskin the preferred leathers in the juve- 


nile field. Ask for them by name. 


ee = OO I ae. 


LEATHER OPENING 
WALDORF ASTORIA RE ice 
MARCH 30- 31 


* 


NORTHWESTERN 
LEATHER 
COMPANY 
TRUST 


oem mek! 
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WHAT THE TANNERS WILL SHOW 


Brands and Colors of Leathers for Fall, to Be 
Shown at the Waldorf-Astoria. March 30-31. 1936 


Lists as received from tanners up to time of going to press 


THE ADAMS BUCKSKIN 
COMPANY, INC. 


Genuine White Buckskin for Men’s, 
Ladies’ and Children’s shoes. 
New Snotan White Calfskin 


AGOOS LEATHER COMPANIES, 
INC. 


Agoos Suede Kid in new Fall color- 
ings 

Agoos Suede Calf in new Fall color- 
ings 

Vobuk 

White Buck Kips and Sides 

White Kid 

Kid Linings 

Baby Alligator Calf 

Genuine Buffalo 


ALLIED KID COMPANY 
Standard Kid Division 
Glazed Kid 
Indies Brown No. 32 
Marrona Brown No. 33 
Cinnamon Brown No. 34 
Spanish Tan No. 35 
Marine Blue No. 137 
Oriental Oxblood No. 454 
Stormy Gray No. 176 
Araby Green No. 160 
London Mist No. 222 
Parma Violet No. 143 
Chaudron No. 412 


Vode Doeskin 
Marrona Brown No. 928 
Marine Blue No. 936 
Oriental Oxklood No. 974 
Stormy Gray No. 978 
Araby Green No. 960 
London Mist No. 922 
Parma Violet No. 979 
Chaudron No. 913 

New Lining Colors 
Oxford Gray No. 108 
Wisteria No. 142 
Tea Rose No. 147 
Deep Night No. 141 
Chartreuse Green No. 143 
British Tan No. 148 


Continued Lining Colors 


Parchment No. 54 
Baby Pink No. 109 
Mushroom No, 123 
Baby Blue No. 133 


Apple Green No. 111 
Pearl Gray No. 180 
Eel Gray No. 181 
Mist Gray No. 197 
Waterlily No. 151 
McNeely Division 
Women’s Colors 
Indies Brown No. 74 
Marrona Brown No. 25 
Cinnamon Brown No. 82 
Spanish Tan No. 19 
Marine Blue No. 88 
Dark Marine No. 89 
Men’s Colors 
Harness No. 19 
Retriever No. 28 
New Castle Division 


Spanish Tan No. 142 


| Cinnamon Brown No. 152 


Marrona Brown No. 3N 
Indies Brown No. 172 
Marine Blue No. 1330 


| Oriental Oxblood No. 1425 
| Araby-Green No. 1141 


Stormy Gray No. 75 


| Chaudron No. 913 


Quaker City Division 
Women’s Colors 
Indies Brown No. 26 
Marrona No. 24 
Cinnamon Brown No. 20 
Spanish Tan No. 10 
Black 


| Men’s Colors 


Retriever Nu. 20 

Harness No. 10 

Black 

AMALGAMATED LEATHER 
COMPANIES, INC. 


| Kid Colors 


Marrona Brown No. 123 
Indies Brown No. 176 
Neutral Brown No. 75 
Mahogany No. 93 
Chaudron No. 99 

Terra Cotta, No. 199 
Marine Blue No. 159 
Navy No. 259 

Araby Green No. 540 
Oriental Oxblood No. 265 
Satin Kid 








White Kid No. 81 
Bronze Kid 

All colors in Charmooz (suede) to 
match Kidskin colors. 

All colors in Amalco to harmonize 
with kidskins and Charmooz 
Gold and Silver Kid. Gold and 
Silver Paisley Kid pastels in kid- 
skin and Charmooz. 


AMERICAN HIDE AND 
LEATHER COMPANY 


Rosebay Willow Calf 
Princess Calf 


| White Princess Calf 
Colored Princess Calf 


Ooze Calf 
Pocketbook Willow Calf 


| Willow Calf 


Royal Calf 
Cadet Patent 


| Empire Sides 
| Amerigrain Elk 
| White Buck 


ARMOUR LEATHER COMPANY 


| Smooth Ivory and Corrected Grain 


Smooth and Elk Kips, Blacks, Whites 


and various colors. 


| Swanky Suede Splits in the various 


colors for both men’s’ and 
women’s roughie type shoes. 


| Full Grain line of Zetzche 
| Grains in the various designs for 


men’s Fall Shoes. 


PETER BARAN & SONS, INC. 


| Genuine Alligator Leather in the 


Latest Fall shades. 


J. S. BARNET & SONS, INC. 


Thorobred Calf 

Gloria 

Brawnie 

Barnet Suede 

Sport—Men’s and Women’s 
Leathers 


BAYER BROTHERS LEATHER 
COMPANY, INC. 


Various kinds of reptiles in the latest 
colors and finishes prescribed for 
Fall wear. Also, new lines of 
Bayerbuck as well as Genuine 
Seal for luggage purposes. 

[TURN TO PAGE 124, PLEASE] 
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BMPDERTANGS 
PROWESS TN AN ESS 
LRAUD RRS ENED 


MAKE (2. YCO© THE STANDARD OF QUALITY IN FINE LEATHERS 





More than half a century of experience in the tan- 
ning of leather—many years devoted to research and experimentation— 
three modern specialty plants, each located in an historic leather-making 
center, Peabody, Gloversville, Wilmington—and always a strict adherence 
to the dictates of fashion—have made Richard Young Company a 
leader in the industry. 

—and today, stronger than ever before, by virtue of 
this proud heritage of quality standards and uncompromising integrity, the 


Richard Young Company is producing fine leathers at real values—values 
which make RYCO first choice with retailers and manufacturers alike. 


BOOTH 67 WALDORF ASTORIA MARCH 30-31 


WHITE BUCK CHANGIN a CANG NOS 


GLAZED BLACK 


CORO) aD KID WHITE BUCK FINISH 


CUTSIDES AND LININGS 


AMBSKIN LININGS 
GLOVE SLIPPER LAMBS 4 COLORS AND WHITES 


RICHARD YOUNG COMPANY 


NEW YORK CITY 


ST. LOUIS MILWAUKEE 
SY ONEY,N.S.W PEABODY 


When writing advertisers please mention Boot and Shoe Recorder 
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1936 


WHAT THE TANNERS WILL SHOW 


LUCIUS BEEBE & SONS 


Full line of Black and Colored Pat- | 


ent Leather, including the new 
Pastel Colors. 

Black, Brown and White Elks 
Side Leathers. 


BEGGS & COBB, INC. 


Patent 

Metallic 

Buck 

Dress Colors 

Sport Elk 

Splits 
Flexibles 
Linings 
Suedes 
Slippers 
Gussets 
Glove 
Dresshu 


Workshu-Retan 


and 


HUGO BRAND LEATHER CO., | 


INC. 


Fancy Calj—Tango, Polo, Windsor, | 
Boroso, Marina, Princess, Angel, | 
Mitzi, Pinwheel, Peccary, Genu- | 


ine Shrunken Calf. 


Goat—Glazed Pin Morocco, Glazed | 


Crushed Morocco, Glazed Saffian, | 
| White Glazed Brazilian Kid 


Scotch. 

Cowhide— Waldorf. Normandie, 
Baracuda, Pearl. Levant. Oxford, 
Igloo, Planet. Beacon. 

Genuine Pigskin—In a new tan- 
nage and finish. 

The above leathers shown in the 
following colors: Smoky Grey. 
Midnight Blue, Spanish 
Cinnamon Brown, British 
Chaudron, Marine Blue, 
Brown, Luggage Tan, Purple, 

White and Pastel Blue, 

Canary, Green, Tan, and Violet. 


BRANDT LEATHER CORP. 
Calf, Goat. and Sheep for all pur- 


and finishes. 
BURK BROTHERS 


Black Glazed Kid 

Dull Satin Kid 

Brown Glazed Kid 

Opal Oxide Kid— in various shades 
Opalox Kid—in various shades 


W. D. BYRON & SONS OF 
MARYLAND, INC. 
Black, Tan and Brown 


Chrome Extreme Sides. 


Smooth 


Tan, | 
Tan, | 
Spur | 
Grey, Kelly Green, Red, Black, | 


Pink, | 


[CONTINUED FROM PAGE 122] 


| A full and complete line of colored | 


elk sides and Chrome Patent 

Leather. 

COLONIAL TANNING 
COMPANY 


| Ganges Brown No. 316 


Bombay Brown No. 311 


| Paddock Tan No. 312 
| Dartmouth Green No. 314 


Belmont Purple No. 315 


Tiber Brown No. 317 
| Sailor Blue No. 182 


Midnight Blue No. 184 


| Clipper Blue No. 166 
| Wine No. 195 


Chaudron No. 277 
Malacca Brown No. 258 
Mascara No. 99 
Tailleur Gray No. 198 


| Gun Metal 


DUNGAN, HOOD & CO., INC. 
Black Glazed Kid 

Black Satin Kid 

Blue Glazed Kid 

Brown Glazed Kid 

White Glazed Kid 

3lack Glazed Brazilian Kid 
Biack Satin Brazilian Kid 

Blue Glazed Brazilian Kid 

Brown Glazed Brazilian Kid 


EAGLE-OTTAWA LEATHER CO. 


| Alaric 


Marrona 
Ginger Brown 
Chaudron 
Fawn 
Black 

Elk 
Black Gunmetal 
Black 
Brown 
White 
Light Smoke 
White Smooth 
Brown Smooth 


| Eagle Calf 


poses, in staple and fancy colors | 


Setter Brown 

Bourbon 

Holland Brown 

Black 

Fawn Brown Alaric 

Color No. 12 Alaric 

Color No. 22 Alaric 

Black Alaric 

Dover Alaric 

Color No. 21 Fairway 

Black Fairway 

Color No. 24 Scotch Grain Spey 
Royal. 


| 


| 
| 
| 


Black Scotch Grain Spey Royal 
Color No. 20 Yeoman 

Color No. 20 Kip Side 

Black Kip Side 


| Partridge Prints 


Black Dover 

Brown Dover 

Brown Spey Royal Scotch 
Brown Yeoman 

Black Yeoman 

Black Spey Royal Scotch 


| Indian Head Patent 


ROBERT H. FOERDERER, INC. 


Vici—For Women’s Shoes 
Black Glazed No. 400 
Black Satin Mat No. 404 
Marine Blue, No. 513 


For Women’s Shoes 


Marrona Darker Brown No. 216 
Marrona Lighter Brown No. 217 
Brown No. 226 


For Men’s Shoes 


Esquire Brown No. 84 
Esquire Brown No, 85 
Brown No. 225 


| For Slippers 


Blue No. 514 
Red No. 614 


A. F. GALLUN & SONS CORP. 


Showing the following leathers in va- 
rious colors and black: Aztec, Cre- 
tan. Eskimo, Norwegian, Viking, 
French Process. Wax, Baguette, 
Lining, Mogul, Domino, Mandarin. 
Lido, Milwaukee, Cream, Albino, 
Fancy Grain. 


GONIPROW KID COMPANY, 
INC. 


| New Fall Colors 


Blue No. 70 
Nu Brown No. 16 


Lining Colors 
Medium Gray No. 20 
Dark Gray No. 25 
Fawn Brown No. 35 
Chaff No. 55 
Beige No. 60 


GRIESS PFLEGER TANNING 
COMPANY 


Lozant Patent Sides 


| Lozant Russia Sides 
| Lozant Sport Elk Sides 


Lozant Work Shoe Elk Sides 
Lozant Retan Sides 
[TURN TO PAGE 126, PLEASE | 
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Retailers say, “It is the first sale 
that costs money”. From the re- 
sale on, profits increase as loyal 
customers multiply. How essen- 
tial it is then, to do everything 
possible to make the resale at the 
first sale. 


It is a simple matter, involving no unusual investment, 
to obtain men’s shoes with a feature that helps make the 
resale at the first sale. Merely see to it that the men’s 
shoes you sell are bottomed with 


KISTLER “BENCH BRAND” SOLE LEATHER 


A BALANCED TANNAGE 


You can rightfully point out to your customers that this 
leather has the serviceable, moisture-resisting, easy-on- 
the-feet qualities which they will enjoy. With this feature 
to command business you will be prepared to hold 
business. 


THIS CHART REPRE. 
SENTS A SIDE OF 
LEATHER. THE PART 
USED FOR KISTLER 
“BENCH BRANO™ 
SOLES 1S ABOUT 13 

OF THE WHOLE SIDE 


“UMP ally 


WT TT ET Tf 0STON -Mass-] | III 


When writing advertisers please mention Boot and Shoe Recorder 
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WHAT THE TANNERS WILL SHOW 


Lozant Buck Sides 
Lozant Calf 


Lozant Lining Splits 


GUTMANN and COMPANY 


Fall Grains 

Smooth and Colored Sides 
Mule Splits 

Colored Shubuck 


L. H. HAMEL LEATHER CO. 
Kid 

Gray No. 300 

Jade No. 303 

Pink No. 304 

Blue No. 308 

Green No. 309 

Yellow No. 313 

Peach No. 314 

Special Brown No. 323 

Water Lily No. 327 

White No. 350 

Medium Gray No, 356 

Medium Brown No. 357 

Special Gray No. 394 


Lambskins 
Gray No. 100 
Jade No. 102 
Pink No. 104 
Blue No. 108 
Green No. 109 
Yellow No. 113 
Peach No. 114 
Special Brown No. 123 
Water Lily No. 127 
White No. 150 
Medium Gray No. 156 
Medium Brown No. 157 
Special Gray No. 194 


HAMILTON LEATHER COMPANY 


White Kid on the Glazed Finish 
White, Black and Brown on the suede 
finishes. 


HITEMAN LEATHER COMPANY, 
INC. 


Promenade—A full line of Fall and 
Winter colors for men. 

Ebon-Apex—a smooth or 
black. 

Pedigree—high colors for slippers. 

Braeburn—a Fall grain. 


Also, two or three new grains for Fall | 


shoes. 


E. HUBSCHMAN & SONS, INC. 
Calf—All new Fall shades. 


HUNT-RANKIN LEATHER CO. 


Bucko Calf 
Velvetta Calf 
Glace Russia Calf 


| Tailored Calf 


| Berkshire Elk-—both Kips and Ex- 


[CONTINUED FROM PAGE 124| 


| Innersoles 
In all the popular and new colors for | | Women’s Flexible Split Innersoles 


the Fall season. 


C. D. KEPNER LEATHER CO. 


From the Lichtman Widen Tanning | 
Corp. 

Berbuk—a “reverse” Kip and Calf 

Berkshire Cali—a DeLuxe specialty 


| Shoe Side Upper Leather 

Gun Metal 

Kip and Sides 

Black and Popular Fall Colors 
Nubuck 


| 
Sides and Kips 
| Colors and White 


tremes. 
From J. Lichtman & Sons 
Swaggerbuk in all the latest and 
popular shades. | 
Suede Splits for the Novelty trade | 
From the Murray Leather Company | 


Sheepskin 
Barilla 
White 
Slipper Leather 








boarded | 


Patent Leather—Black and Colors | 


From W. J. Budgell & Sons 


Nuchrome Lambskins and Sheep- | 


skin linings. 


KORN LEATHER COMPANY 
Kor-Kin Smooth Sides—Black and 
Colors. 
Kor-Kin Elk—Black and Colors 
Kor-Kin Suede Splits 
Kor-Kin Slipper Splits 
Skuffies 
Sueded Sport Leathers 
Lining Splits 
Gussetts 
Work Shoe Splits 
Specialty Leathers in Sides and Splits 


A. C. LAWRENCE LEATHER 


COMPANY 
Calfskin 

Juniper Calf 
Luggage Tan No. 414 
Swagger Brown No. 422 
Marrona Brown No. 425 
Marine Blue No. 451 
Red No. 465 
Black No. 470 
Fawn Brown No. 474 
Sunbisque No. 475 
Araby Green No. 482 
Oriental Oxblood No. 483 
Caramel Brown No. 484 
Bourbon No. 485 
White No. 490 
Paris Gray No. 492 


Weilda Calf 

Black No. 50 

Marine Blue No. 76 
Araby Green No. 82 
Oriental Oxblood No. 83 
Smoky Gray No. 93 
Marrona Brown No. 95 


Moda Calf—Men’s Colors 
Setter Brown No. 907 


Bourbon No. 908 
Retriever Brown No. 910 


Black 
Brown 
Green 
Blue 
Red 


Regular Linings 
Fawn No. 106 
Fawn No. 123 
Waterlily Ne. 151 
Gray No. 197 

Gray No. 208 
Parchment No. 209 
White Chevrita 


Shearlings 

Bark Slipper Shearlings 
Bark Color Stock 
Whites 

Colors 

Womshears 

Garment Linings 


Lawroslipper 
Royal Blue 
Regular Blue 
Red 

Green 

White 

Brown 

Black 


Diamond Patent 


Black 

Large Sides 
Small Sides 
Kip 

Colors 

Gray No. 20 
Blue No. 92 
Blue No. 82 
Red No. 35 
Brown No. 88 
Brown No. 40 
Mahogany No. 75 
Rust No. 77 
White No. 30 


[TURN TO PAGE 129, PLEASE | 
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The vogue for Surpass Brown and Surpass 
Blue is the result of their rich color values, 
carefully chosen by designers and fashion 
dictators to harmonize with current costume fashion, 
plus the quality of the leather imparted to these kids 
by the Surpass tanning methods. Full bodied and 
firm, silky, with a fine even grain, Surpass kid carries 
its colors with an authority that “improves in beauty 
in the finished shoe." Surpass colored Glazed Kids 


are as consistent and uniform, lot after lot, shipment 


after shipment, as carefully graded and kept to as 
high a standard as that maintained for Surpass Black 
Glazed Kid. Manufacturers who 

have come to depend on Surpass 

Black Glazed Kid have learned that 

they can depend on Surpass colored 

kids, too. 


When writing advertisers please mention Boot and Shoe Recorder 
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SLATTERY'S 


22 
COLORS 


An Aniline 
dyed heavy 
sueded leather 
for men’s 

and women’s 
sport shoes 





SLATTERY BROS. 


210 SOUTH ST. TANNING CO. 


BOSTON,MASS. SALEM, MASS. 








THE 
VELSKIN 
LINE 


High grade women’s weight 
calfskins in black, white 
and all popular colors. 


SALEM-BOARD 
CALF 


A distinctive leather made 
from small selected skins 
for high grade shoes only. 


BOOTH 14, 
TANNERS’ COUNCIL EXHIBIT 
OF 
AMERICAN LEATHERS, 
NEW YORK, 

MARCH 30-31, 1936 


VERZA TANNING CO. 
143 South St., Boston,Mass. 


Tannery: Peabody, Mass. 


Agencies 
M. R. LE VOY, Milwaukee 
W. B. HEALD & CO., Chicago 
A. L. MEIER CO., St. Louis 
JOHN E. DOYLE, Rochester 
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| O-G Air-Condition Stores 

CHICAGO, ILL.—O’Connor & Goldberg: 
have gone in for complete air condi- 
tioning of their 14 stores in this city, 
and for more lighting effects. For some 
time this 33-year-old style leader shoe 
organization has operated three down- 
town stores with air conditioning. The 
results were so satisfactory that it was 
decided ty John O’Connor, president, 
to install the system in all unit of the 
chain. 

The new unit at 57 West Madison 
Street, opened March 7 to replace the 
one at 159 West Madison Street, will 
be the first to have the complete all- 
year temperature control system. Spe- 
cial attention was given in this new 
unit to lighting, both inside and in win- 
dow illumination, according to Mr. 
O’Connor. Liberal use has been made 
of neon tubes for the signs and general 
illumination of the shopping display 
lobby within. 

The lobby entrance is 26 ft. deep and 
has rose colored glass trim. The firm 
name is etched into the glass covered 
pillars. White and blue are the colors 
in the neon sign, with streamers of blue 
leading from it along the ceiling of the 
lobby directly into the store proper. 
The sales room is 30x100 ft., with a 
color motif of pink coral embracing 
walls, ceiling, carpets and furniture 
upholstery. 

Julius A. Goldberg is treasurer of 


the firm. 


Better Grade Shoes Sell 


Los ANGELES, CAL.—Stores featuring 
the smart, better grades of shoes, and 
wearing apparel, too, for that matter, 


| are experiencing some real active trade 


since the racing season started this 
Spring. As one shoe man who spe- 
cializes in the top-grade field remarked, 
“Anything which tends to bring people 
out in the open and cause them to dress 
| up, always makes business extra good. 
“This town is not only having the 
| excitement of the big races but it is 
also having the night social functions 
which always accompany the race 
meecs. As a direct consequence, multi- 
ple sales of fine shoes for outdoor and 
indoor wear are reaching a new all- 
time peak.” 


| To Open 45th Branch Store 


INDIANAPOLIS, IND.—As part of the 
celebration of its forty-fifth anniver- 
sary, the Betty Lee Women’s Shoe 
Stores, Inc., with headquarters in Cin- 
cinnati, will open its forty-fifth branch 
here at 112 Monument Circle. The ex- 
terior and interior of the store building 
are being redecorated in colonial style. 
Herman Weiss, Cincinnati, an official 
of the company, announced that Jack 
Burd, Indianapolis shoe man, will be- 
come manager of the branch. Richard 
Guesting is supervisor of the Indiana 
| district. 
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Fashion on the Square 

MIAMI, FLa.—“‘Fashion on_ the 
square” is what Cowen’s, at 79 E. 
Flagler Street, is advertising, and to 
prove it they offer a stunning square- 
toed, square-heeled shoe in snow white 
suede, with the new Jodhpur front 
strap. 


Cammeyer Shows Popular Sandal 


MIAMI BEACH, FLA.—Cammeyer, Inc., 
is offering a trim, flattering, lovely doe- 
skin sandal, etched with narrow 
stitched, patent leather bands in match- 
ing color. It may be had in red—a 
popular shade for sandals—green, pow- 
der blue and other popular colors. The 
sandal is made with an open toe and 


shank, but closed heel. 


Slater's 'Runaround' Popular 


MiamMI Beacu, Fia.—J. & J. Slater 
are presenting as an outstanding suc- 
cess of the year a smart oxford which 
has been named the “Runaround.” This 
is available in bucko, calf or seal, and 
in a wide range of colors, including 
white, black, brown, grey, blue, green, 
and others. The heavy laces are tipped 
with clever little tassels of leather. This 
shoe has won wide customer acceptance. 


Zuieback Opens New Store 


DETROIT—Rudolph Zuieback, owner 
of the Zuieback Department Store at 
5428 Michigan Avenue, has opened 
a new store devoted entirely to shoes 
at 7312 Michigan Avenue. Both loca- 
tions are on the west side. Mr. Zuie- 
back recently formed the firm of 
Duchess Shoes to handle his women’s 
shoe line in the main store, and will 
use this name for the new location, 
which will handle women’s footwear 
exclusively. 


L. Adelman Joins Gray Bootery 


Far Rockaway, L. I.—Louis Adel- 
man, formerly with Van Pragge Shoes, 
Inc., in Far Rockaway, will take up his 
duties as buyer and sales supervisor 
of the Gray Bootery, March 23. 

John C. Daniels, formerly with the 
Melville Shoe Corporation, has joined 
the Gray Bootery also as assistant to 
Mr. Adelman. He will have complete 
charge of window displays besides a 
general supervising of the shoe stock. 


Goldring Moves Store 


SANTA Monica, CAL.—Max Goldring 
has moved his shoe store here to 1329 
Third Street. The new store is a step 
in the grading-up process of this firm. 
All the fittings, carpetings and fixtures 
are brand new. Nunn Bush shoes for 
men, Arch Fit and Grace Tred for 
women and Classmates for the children 
comprise the featured lines. Mr. Gold- 
ring is looking to the business future 
with a great deal of confidence. 
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WHAT THE TANNERS WILL SHOW 


Gem Tones 

Pearl White No. 1 
Rose Quartz No. 2 
Aquamarine No, 3 
Citrine No. 4 

Jade No. 5 
Sapphire No. 6 
Amethyst No. 7 
Lapis Lazuli No. 8 
Garnet No. 9 
Ruby No. 10 
Carnelian No. 11 
Emerald No. 12 


G. LEVOR & CO., INC. 
White Levor Kid 
White Levor Cabretta 
Black Mat Cabretta 


LORD TANNING COMPANY 


‘Lortan Sport Elk in full grain and 
corrected kips and in full grain 
and corrected extremes. 

Roban—smooth leather for 
sport shoes and moccasins. 

Heavy grain leathers for men’s shoes, 
and smooth sides for women’s 
shoes. 

Buck 

Patent Leather in black and colors 

Embossed leathers in popular grains 


MITCHELL & PIERSON, INC. 


Glazed Kid in authentic shades for 
shoes, slippers and linings. 


Shoe Colors 
Dark Blue No. 43 
Brown No. 95 
Black 
In both South American and Indian 
type Leather. 


heavy 


Slipper Colors 
Light Blue No. 57 
Dark Blue No. 59 
Green No. 68 
Brown No. 90 
Burgundy No. 99 
Red No. 101] 


Linings 
Medium Taupe No. 21 
Parchment No. 22 
Beige No. 32 
Fawn No. 52 
Battle Ship Gray No. 121 
Medium Gray No. 125 
Water Lily No. 127 


MONARCH LEATHER 
COMPANY 
Dress Shoe Side Upper Leather— 


Smooth, Boarded and Grains. 
Elk—Retan and Waterproof. 





| 


| 
| 





[ CONTINUED FROM PAGE 126] 


R. NEUMANN & COMPANY 
Full Line of Novelty Leathers—in- 


cluding: 
Seal 
Ostrich 
Buffalo 
Morocco 
Calf 
Vegtan 

Shoes. 
Buckaroo 


Calf Men’s 


for 


Calf men’s” and 


women’s shoes. 


NORTHWESTERN LEATHER 
COMPANY TRUST 


Fall Colors of Deerskin, Elko, Sootan 
(which are Elk Leathers). Rus- 
side. in different size skins 
(which is a smooth leather). Soo 
Grain—T artan—Brogue (which 
are Fall Grains). 


THE OHIO LEATHER COMPANY 
Women’s Colored Calf—Kafforite— 


In 14 colors including all the 
authentic shades as recommended 
for Fall and produced on the 
small light-weight foreign stock. 


Kozy Calf Line In 14 colors 
containing both staple and _ cer- 
tain volume seasonal colors suit- 
able for and 
children’s shoes. 


for 


women’s, misses’ 


Luxor Colored Calf for Men—Ten 
popular colors comprising the 
selected new shades and a full 
range of tan and brown dress 
shoe leathers; also a number of 
specialties in hand-grained 
leathers including Kiltie, Tartan. 
Baltic and Dressyport leathers. 


Blacks—Represented by Ohio Jack 
Zetta for men and Ohio Jill Jetta 
and Ohio Mat for women. 


Kozy Suede—In Black and No. 36 
Brown, a new light brown shade, 
just developed for this season. 


Fancy Embossed Grains—A num- 
ber of popular effects, the most 
outstanding being Mexican Alli- 
gator which will be produced in 
all the recommended shades for 
both men and women. 


ROBERTSON INCORPORATED 


Full line of Reptilian Leathers in 
staple and pastel shades, consis- 
tent with seasonable color de- 
mand and featuring alligator and 
lizard skins. 


| 


Custom | 





FRED RUEPING LEATHER CO. 
Anoka Calf 
Seminole Mellow Calf 
Suede Calf 
Kin Kin Veal Sides 
Kankakee 
No. 700 Sides 
Hiawatha 
Thornproof Veal Sides and Splits 
Goze Splits 
Norge Grain Kip Sides 
Alligator Grain Sides 
Plated Sides for Men’s and Women’s 


SETON LEATHER COMPANY 


Full lines of Color and Black Pat- 
ent Leather along with White, 
Cream and Chamois 
Buck Sides and Kips. 


SAMUEL SHAPIRO 


Skins and New Colored Suedes 


for Fall. 
SURPASS LEATHER CO. 


Kid—Black, Blue 
Bronze. 

Linings—In various shades includ- 
ing pastels. 

Kangaroo—Black Glazed. 


RICHARD YOUNG COMPANY 
Genuine Kangaroo 
Colored Kid 


Genuine Buck 


RYCO Lambskins 
THAYER-FOSS COMPANY 


Paramount Patent in Black (Kips 
and small Extremes) representa- 
tive line of colored patents in 
regular shades and light pastels, 
together with White Patent. Also 
a display on a novelty patent 
leather which is designated as 
Tooled Patent, and shoes made 
from same. 

Doebuck Kip side leather which is 
a flesh finished Buck type, in a 
range of colors and Black. Also 
a line of Buck Splits in about the 
same range of colors. 

Beaubuck, a white specialty and the 
nearest approach to genuine 
Buck yet produced. 

Polar Buck, a chrome White in Kips 
and Extremes. 


ALBERT TROSTEL & SONS 
COMPANY 
Nubian Calf—Black 
weights. 
Fairfax Calf, Haig Calf—Men’s 
colored calf. 
[TURN TO PAGE 130, PLEASE] 


Zephyr 


Brown, and 


calf in all 
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[CONTINUED FROM PAGE 129] 


Trostan Calf—Women’s colored 
calf. 

Trosco Calf—Women’s Sport calf. 

Wales Calf—Natural-back calf for 
unlined shoes. 

Pochette Calf, Bagotan 
Handbag leathers. 


Calf — 


WINSLOW BROS. & SMITH 
COMPANY 


Novelty Leathers—for shoe and slip- 
per uppers. 

Shoe Linings—Chrome and vegetable 
—in all popular colors and white. 

Garment Leathers—in smooth and 
embossed grains and suedes. 

Glove Leathers—in all popular 


shades. 


| Colored Suedes—for belt and novelty 
| work. 
| Embossed Grains — for 
leather novelties. 
| Shearlings—in bark and alum tan- 
| nages. 
Textile Leathers 


CARR LEATHER COMPANY 
Suede 


| Black, brown and colors. 


| Carr Buck 


Black, brown and colors. 


VERZA TANNING COMPANY 


i ® * 
| Belskin Calf for women’s shoes in all 
current colors. 


bags and 


in calf and sheep. 








File System Promotes Good Will 


DETROIT, MicH.—A policy for pro- 
moting good-will after the customer 
has bought a pair of shoes has been 
thoroughly, but simply worked out by 
Walter M. Parker, operator of the 
Parker Ground Gripper Shoe Company 
here. Mr. Parker bases his system 
upon a Record Fitting Card, three by 
five inches, which shows the name, ad- 
dress, and telephone number of the 
customer, with a record on the back, 
of the date, size, style, and price of 
every shoe sold to the customer. There 
is also a space for “remarks,” but the 
essential purpose of the card is served 
by “signals,” or small tabs, procurable 
at any stationery store, attached to the 
top of certain cards. 

When a customer buys a pair of 
shoes upon the recommendation of a 
doctor or, more often, a friend of the 
store, a follow-up is made in two ways. 
First, a neat card of thanks is sent 
to the friend who recommended the 
customer, and he is told that the store 
appreciates his recommendation. 

Then, a questionnaire is sent to the 
customer himself, eight days after the 
sale, stating that they regret he did 
not come in for recheck of the shoes, 
but asking for information on how they 
fitted or other comments. Frank com- 
ment is asked for, and often received. 
Replies are usually favorable, but there 
are a fair proportion of complaints, 
of course. Seven out of ten customers 
always reply. 

These complaints are then attended 
to by means of personal contact in one 
form or another. To follow them up, 
a red “stop” signal is put on the cus- 
tomer’s card, and it stays there until 
the complaint is ironed out. This is 


done in the file, or indicated, by a green 
“go” signal, replacing the red. 

It should be emphasized that this is 
done for the regular customer, or the 
customer recommended by the friend 


of the store, only. It does not apply to 
new trade from newspaper advertising. 

To separate transient from regular 
customers, Mr. Parker uses three series 
of files. These are also useful in con- 
trolling the volume of store advertising. 

The first file is for the active cus- 
tomers, who receive all store publicity. 
These are people who have been cus- 
tomers for three or more pairs only. 

The second file is for other customers 
who have bought within the past six 
months. They are sent the Spring and 
Fall circulars, as well as special sale 
announcements. 

The third file is devoted to the cus- 
tomers who are on other lists, inactive 
over six months, or not buyers of three 
or more pairs. An annual Spring cir- 
cular only is sent to them, which serves 
to check the addresses. 

The live file is used for personal fol- 
low-up by Mr. Parker in every case. 
In this way, there may be dissatisfac- 
tion with an individual salesman which 
should be ironed out, and Mr. Parker 
is able to do this. Personal calls, some- 
times by telephone or by letter when 
circumstances warrant, are the medium 
used. 

The sales slip shows details of foot 
peculiarities, heels, callouses, arches, 
bunions, instep, and corns, with room 
for other outstanding special notations. 
Another check indicates whether it is 
for a new or old customer. 





Spring Opens in Seattle 


SEATTLE, WASH.—Spring has “Gone 
to Town” in a big way at many of the 
Seattle shops of men’s and women’s 
footwear. Late this February the open- 
ing salvos of Spring were fired and 
heavy avalanches of advertising and 
sales promotion were bombarding the 
Seattleite, whose attention was turned 
to footwear in advance of Spring on 
the calendar. As at the Fashion Boot- 
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ery, with its two imposing retail out- 
lets in Seattle, some of the sales pro- 
motion activities heralded Spring with 
new notes. “The Fashion Bootery,” 
stated the management, “opens the 
Spring season with shoe styles that_are 
as new as the buds on the trees, shoes 
so smart they’ll flatteringly complement 
your best Spring costume.” 

Features of the new Spring merchan- 
dising at the Fashion shops included 
many copies of higher priced shoes in 
varieties of styles and materials. 





Fly to Washington for 
Chain Store Hearing 


BUFFALO, N. Y.—Three members of 
the Buffalo Shoe Retailers Association 
flew to Washington, D. C., for the hear- 
ing on the Patman-Robinson anti-chain 
hearing, March 4. They were: Joseph 
A. Schaetzer, treasurer; Clarence 
Lanich, past president, and Oliver La 
Reau. This bill had been considered at 
a previous meeting of the association 
which passed a resolution favoring its 
enactment into law by Congress at its 
present session. To back up their reso- 
lution, the association decided to send 
the three delegates at its expense to 
the hearing, which according to a tele- 
gram from the trio, was attended by 
hundreds of retailers in nearly every 
line which competes with the chains. 
A full report will be made by the three 
members at the next meeting of the 
association. 


Plans New Branch Store 


BALTIMORE, Mp.—Louis Lazerov, shoe 
merchant, who has been operating a 
shoe shop at 901-03 Pennsylvania Ave- 
nue, for a number of years, is extend- 
ing his operations to the downtown 
shopping district, where he will open 
a combined shoe and apparel shop at 
305 West Lexington Street, following 
extensive improvements, at an esti- 
mated cost of $1,000. Work has been 
started and the new Lazerov shop is 
expected to be opened the latter part 
of this month or early in April. 

At the Lazerov shop on Pennsylvania 
Avenue, shoes are carried for men, wo- 
men and children, including several 
well-known lines. However, at the new 
store it is planned to carry only wo- 
men’s shoes, hosiery and apparel. 





A. Becker to Manage Baker's 


ROCHESTER, N. Y.—Al Becker has 
received the appointment as manager 
of Baker’s Retail Shoe Store, at 186 
Main Street, East Rochester. Mr. 
Becker comes to Rochester from Phila- 
delphia, where he was manager of one 
of the units of the Edison Bros. chain 
retail store operators. Mr. Becker has 
seen service with Edison Bros. organ- 
ization for a number of years, having 
been manager of their stores in St. 
Louis, Denver and Little Rock. 
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AL ELEEED Hamp 
Company 


Official Colors 
in 
Glazed Kid 


New Quaker 
McNeely Castle City Standard 


Cinnamon Brown. 82 152 20 34 
Spanish ....... 19 10 

Marrona Brown. 

Indies Brown 

Marine Blue 

Oriental Oxblood 

Araby Green 

Stormy Gray 

Chaudron 

Midnight Blue... 89 


Aubergine _. 1050 


These leathers on display at Booths 35.36 and 337. 
Official Opening of American leathers for Fall and 


Winter—1936-37. Motel Waldorf- Astoria. March 
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CA tremendous force as hundreds of 
thousands of smart women return from 
Southland resorts and cruise voyages, 
the wave of white kid popularity keeps 


spreading as it moves northward. 


In another few weeks youll witness the 
swell of this gigantic white wave right in 


your own business. 


White LEVOR kid will be in enormous demand. 
Manufacturers have prepared for volume selling of 
“THE WHITEST WHITES,” but when hot weather pre- 
vails, present stocks will prove to be inadequate for 


the demand. 


To insure getting the proven, dependable, washable, 
permanently pure white kid, place orders for full 


seasonal requirements now ! 


G. LEVOR & CO. ING. 


Tanners 60 Years 


GLOVERSVILLE NEW YORK 





Streamlined . for Smartness 


Elastic for Easy On and Off 


The name “Ariel” is certainly an ideal one for 
this ultra-modern footwear. Beautifully trim 
appearance —- feather lightness — perfect fit — 
remove any possible sales resistance. Ariels look 
so neat — are so convenient and practical that 
dealers everywhere are finding them mighty easy 
to move. Sell a pair with every new shoe sale— 
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Featherlight . for Comfort 
Famous for HIGH QUALITY 


display them —tell your customers about them 
and you'll be delighted at the increase in busi- 
ness they bring. Now ... this Spring . . . is the 
ideal time to test out the extra profit numbers 
pictured on this page. One of our salesmen 
will show you samples at your convenience or 
you may order direct if you prefer. 


MISHAWAKA RUBBER & WOOLEN MFG. CO. 


_ 


280 Water Street, Mishawaka, Indiana 


This Famous 


i Red Ball 
} is the Mark of | 
QUALITY 


BALL-BAND 


RUBBER FOOTWEAR 
CANVAS SPORT SHOES 
LEATHER WORK SHOES 
FABRIC SUMMERETTES 

WOOLEN FOOTWEAR 
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1936 









BOOT AND SHOE RECORDER, March 28, 1936 Page 5 


THE — 
| HEALTH SPOT 
SHOEMAKER 

| SAYS: 


Sell a modern, up-to-date line 
. backed by modern merchandising 
ideas that produce—if you want 
to show a profit EVERY MONTH. 


















ORTHOPEDIC INSTITUTE SCHOOL 


A one week’s course planned especially for the shoe 
retailer is given once a month at the Orthopedic Institute 
School, Fairchild and Commerce Sts., in Danville. There 
is no charge for the course which is open to Health Spot 
Dealers and those interested in starting Health Spot Shoe 
Shops. Copy of curriculum and complete information will 
be furnished on request. Classes open on the following 
Mondays: April 20, May 18, June 15, July 13, Aug. 17, 
Sept. 14, Oct. 19. Nov. 16. 


HEALTH SPOT ‘“‘Personalized’’ 
LETTERS 


This most up-to-date plan for personalized letters to 
limited groups of carefully selected names will bring the 
people into your store. The entire program has been as 
scientifically planned as the Health Spot construction itself 
and, according to experts, can be depended upon to give 
results. These letters are new, interesting and modern, 
especially in method of production and manner of per- 
sonalization. The plan is simple so that you can follow it 
yourself and not have to hire the work done. Most im- 
portant, you can afford it. Write for folio “OPEN THIS 
DOOR” which explains this plan in detail. 


MUSEBECK SHOE COMPANY 


Danville Illinois 


Send Curriculum and information about Health Spot Dealer School.... — | 
Send folio “OPEN THIS DOOR” explaining direct mail program.... |_| 
Send Rhyme Contest Material ......................--0000- 





THE HEALTH SPOT SHOEMAKER 


HEALTH SPOT RHYME CONTEST 


$100 in cash prizes are being awarded each month to 
those people sending in the best Health Spot Shoe Rhymes. 
Anyone is eligible to enter this contest including Health 
Spot dealers and their customers. Here is a prize winning 
rhyme from the February contest: 


Health Spot Shoes, with their various lasts, 
Give the clerk in the store more respect and class. 
He can fit the trade in the arch and heel 


Room for the toes and a healthful feel. 


Their lasts are improved to a snug neat fit, 
And balanced for wear, where the heel bone sits. 
Top grade leather; best money can buy— 


Try Health Spot Shoes and you'll understand why. 


H. G. Curlee 
1101 N. Indiana 
Kokomo, Ind. 


It doesn’t cost a Health Spot Dealer anything to promote 
this contest in his city. Send for window card and entry 
blanks today. 









Dealer’s Name 





Street and Number 





City State 
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Sandal in Colonial Patent 


by RICE —O'NEILL 





COLOR: Colonial has the largest and most complete 
Selection of authentic colors — 30 in all, including Sno- 


White—any color you need for your new line of shoes. 


IU WillT 


EP pa ga pm, Sees 


White remains the most widely worn color that no other leather has, it lends an air of 
in the southern resorts this year. What's distinction to women’s shoes .. . and it retains 
really news is that a new leather has grown its fine finish an incredibly long time. It is 
remarkably popular . . . white patent. the only proved white patent leather on the 
Colonial Sno-White leads the field and is market. For shoes that appeal to the most 


seen on most of the fine shoes of the 
best houses of America. With a 
sleek, highly polished surface 


discriminating women, specify Colonial 






Patent Leather. Colonial Tanning 






Company, Boston, Mass. 











FOR THE BEST PATENT LEATHER SHOES 


When writing advertisers please mention Boot and Shoe Recorder 













BOOT AND. SHOE RECORDER, March 28, 1936 i 









These 
S4 FASHION WELTS 
AND FASHION WELDS 


have ene PUNCH 


that makes them fast sellers 


















Apologies for the pun! But no 


apologies for the Punch. Punching 





FERN, $2.40. Retail, $4 


° ° ° Trim, slim, and cool in black, bl hite. Si 
is a ''fashion first'' on shoes costing Hae 


several times $4. That's why your 


customers will be so pleased to find 


good-looking punched shoes at this 





price. Orders on the shoes illus- 


trated or on any of 12 other 





punched styles can be filled at once 
DOLLY, $2.40. Retail, $4 


in. Wit Alicia Neatly tailored in black, brown, blue or white. Sizes 
by our famous in-stock service ghey rere ag 


at *9.40 @ pair 


DUNN AND MCCARTHY, INC. 


AUBURN, NEW YORK 





Light and graceful in black, brown or white. Sizes 
2! to 10; AAAA to D. 
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4432—Cem-Pro — White Cabretta 
Swing Strap, Nickle Button, 20/8 
Continental Heel. 

Widths AA. B, 








4433—Cem-Pro — White Cabretta 
Wide Strap Sandal, Nickle 

White Button, 
Heel. 
. 


IN-STOCK 








4434—Cem-Pro — White Cabretta 
Front Strap Sandal, 17/8 Con- 
tinental Heel. Sizes 3/9, Widths 
RA, TiO ceccccvvesscsvces $2.00 


4436—Cem-Pro — White Cabretta 
Front Strap Sandal, Square Toe, 
13/8 Square Cuban Heel. Sizes 
3/9, Widths A, B, C.......$2.00 











17/8 Continental 
Sizes 3/9, Widths sta 








ALL 











and 











Sy ae cee 





4437—Cem-Pro — White Cabretta 
Front Gore Pump, Square Toe, 
13/8 Square Cuban Heel. Party 





3/9, Widths A. B. C....... 














toy a Baik 














THE FIRST OF APRIL, SOME DO SAY, 
IS SET APART FOR ALL FOOLS’ DAY, 

BUT YOU'LL BE WISE IF YOU WILL WRITE 
AN ORDER NOW FOR E-J WHITE! 


ORRY—Youll have to excuse us for 
bursting into poetry. Must be the touch 
of Spring that's in the air today ! 


However—the point that we want to bring 
out is that 99% of all the women in the 
United States will buy at least one pair of 
White Shoes this Spring, and a goodly 
number of these women are going to select 
Endicott-Johnson White Shoes because 
they're styled right, they're priced right, and 
theyre just what every woman wants. 


Youll have the right shoes at the right time 
if youll take advantage of Endicott- 
Johnson's In-Stock Service. 


Send your first order along today! 


4439—Cem-Pro — White Cabretta 
Wide Strap Sandal, Square Toe, 
1 uare Cuban Heel, Sizes 
3/9, Widths A, B, C.......$2.00 
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A GRUBSTAKE 
To A Goldstrike In Sales 














CASH THIS 
NUGGET 


G O prospecting in the dealer’s 


direction first. Grubstake yourself 
with a campaign in the BOOT AND 
SHOE RECORDER as part of your 
consumer-direct sales program. It 
is the one sure way to make your 
consumer interest assay high in 
dealer sales. The dealer’s support 
ow-hai uae for your general campaign must be 


SOLD IN SHOE enlisted by a merchandising expla- 


STORES AND SHOE ‘ ‘ ‘ 
DEPARTMENTS ARE nation of its value—this he looks 


SOLD BY SUBSCRIBERS OF for in the pages of BOOT AND 
BOOT & SHOE . 


Tele) -19) 45 SHOE RECORDER. 


The Great National Shoe Weekly 
A Chilton Publication 


© 
SET A NEW SALES PACE WITH SALES SPACE IN BOOT AND SHOE RECORDER 
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of a series of Sum- 
mer Footwear ad- 
vertisements. 
There's always 
profit news inCam- 
bridge advertise- 
ments. Watch for 
them. 








PATENT APPLIED FOR 


low 


INSULATOR 
MIDSOLE 
CONSTRUCTION 


(No sponge rubber composition) 





. 25% LIGHTER. 


. FAR_ MORE COMFORT- 
ABLE. 


. BETTER SHOEMAKING 
—GREATLY IMPROVED 
APPEARANCE — LAST- 
ING SHAPE. 


Advantages immediately 
apparent to wearers—revo- 
lutionizing their conception 
of summer shoe comfort 
and good looks. 














\ ; NA 4@);1, 
RUBBER COMPANY STREET 

v LEATHER SHOE DIVISION SO 1@) \ an Gn | at Cle) ST..PAUL 

CAMBRIDGE, MASS. sueNeE’. etgees | FBR ae 
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THE EXTRA WEAR 
OF A SECOND PAIR 


[S BUILT INTO FLORSHEIM SHOES 


For nearly 50 years Florsheim has given a plus value to its customers — 










Illustrated... The Saxon, 


S-619, in brown reverse calf. 


the lowest shoe cost per day of wear. For Florsheims give more than fine 

TO RETAIL AT materials and workmanship, authentic style and comfortable fit —they 
g give the extra wear of a second pair. That’s why Florsheim wearers keep 
(9 s] () coming back year after year—why Florsheim has built the largest fine shoe 

= business in the world. And, that’s why, too, the Florsheim franchise is 

the most valuable in the industry. If there is no Florsheim dealer in your 


community, write us for particulars. Our representative will be glad to call. 


THE FLORSHEIM SHOE 


THE FLORSHEIM SHOE COMPANY e Manufacturers e CHICAGO 
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